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COSMETICS - SOAPS - FLAVORS 


which of these 


Smart 
Strong | 
Stock a 


french square 


hottles by Maryland Glass oa | 
is what you need for eet a 
‘| 


Sales? 


SMART DESIGNS? Yes, and with well 
chosen caps and labels Maryland Glass 
bottles and jars look like custom packaging 
. .. build those impulse sales. Strong, too. 
Designed to “take it” in machine filling and 
labeling. And because they're stock designs, 
they save you money. A wide variety of styles 
and sizes are always on hand at Maryland 


Glass, ready for immediate shipment. 


SEND FOR SAMPLES. Ask for the Maryland Glass designs shown here by name, 
or_tell us the nature of your product and the sizes you sell. We'll send samples and 
prices of appropriate bottles or jars. There’s no obligation. . . write today. 


MARYLAND GLASS CORPORATION, Baltimore 30, Maryland. 


pack to attract in Maryland glass 





Uneo Simile LAVENDER 


This true-to-flower specialty with its soft 


yet mellow note further commends itself 


with its great stability 















| MYSORE 
| SANDALWOOD OIL 


| Since 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 

(Industries was instituted, the industrial ucts is Sandalwood—Santalum Album 
and agricultural development of My- (Linné). Obtained from selected My- 
sore has gone steadily ahead. Plans to sore heartwood, Genuine Mysore 


Sandalwood Oil, distilled at our 





develop Mysore’s vast resources will con- 
tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“I* Oldefte Effence Piftilf’rs 


W. J. BUSH & CO. 


INCORPORATED 
Essential Oils * Aromatic Chemicals * Natural Floral Products 


EL a 


19 WEST 44th STREET, NEW YORK 36, N. Y. @ MUrray Hill 7-5712 









LINDEN, N. 





J. e NATIONAL LONDON . MITCHAM e WIDNES 





city, 





CALIFORNIA 
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lyn Factory 


OILS 


CLOVE BALSAM PERU OPOPONAX 
NUTMEG CELERY PIMENTO 
ORRIS LIQUID, Conc. GERANIOL OLIBANUM 
STYRAX CITRONELLOL SANDALWOOD 
CASCARILLA PATCHOULY 


also LINALOOL . CITRAL EUGENOL . RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS BENZOIN TONKA 


Essential Oils @ Aromatic Chemicals @ Perfume Materi 


OFFERING ROSE ABSOL 
6 Years of continuous quality service— 
suppliers and manufacturers of— 
Essential Oils + Aromatic Materials - 
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The proof of the product is in the USAGE! 


More than 80% of all lemon oil used in the U. S. is ExcHANGE Brand! An amazing endorsement! 
The reasons are simple. Only carefully selected lemons from the groves of sunny California 
are used to make ExcHANGE Oil of Lemon. This fine fruit, plus skillful processing, 


gives you lemon oil with superior flavor, consistent aroma and clarity with no cloud or sediment. 
For complete satisfaction, just specify ExcHaNncE Oil of Lemon when you order. 


Distributed in the U.S. exclusively by 
Dodge & Olcott, Inc., 180 Varick St., New York 14, N. Y. 
Fritzsche Brothers, Inc., 76 Ninth Ave., New York 11, N. Y. 


uO 
Sunkist Growers 
Products Dept., Ontario, California 
Produced by 
Exchange Lemon Products Co. 
Corona, California 


100 February, 1953 The American Perfumer 













Why are DREYER SYNTHETIC SCENTS 
like an evening of TV? 


You get a great variety from Dreyer. Dreyer gives you a 
wide selection that makes a wise choice of synthetics easy. 


Dreyer Floral Creations subtly and truly and honestly 
re-create natural flower odors. Apple Blossom, for 
instance, seems to have springtime in it. Dreyer Pine 
has that clean, lasting freshness. 


All Dreyer Floral Synthetics cost less, go farther, cut 
costs. Use them in all your perfumed lines. Rely on 


their stable uniformity. Profit from their consistently De end nT 
lower prices. Send today for work-size free samples. D 


for Essential Oils, 
. " f] C . Aromatic Chemicals, Perfume Compounds 
19 WEST + TREET. NEW YORK 1] y 


Wet ; if 
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Offering the full range of standard essential oils as well as a number of 
rare and unusual oils of finest purity and quality, many distilled in our 
own plant. 


Food, Beverage and Pharmaceutical manufacturers recognize Penick’s 
OPTIMO® BRAND IMITATION FLAVORS as vital to their finished prod- 
ucts. These flavors combine unexcelled quality, unusual strength and 
economy. 


Two types of outstanding all-purpose vanilla products are now available 
to manufacturers who require true, delicious vanilla flavor and aroma that 
will remain unaffected by extreme temperatures. 


SUPERNILLA (LIQUID). 30 Fold Oleoresin and 30 Fold Extractives; 10 Fold 
Concentrate. Smooth, delicate, economical. 


SUGANILLA® (DRY). Unfortified vanilla flavor of the highest quality in 
dry form. Five strengths. 


SUGANILLA FORTIFIED in five strengths. Both fortified and unfortified 
are for use in the confectionery, candy, ice-cream and baking industries. 


Triumphs of the art of combining fragrances from the finest natural oils and 
aromatics, to impart true odor reproduction to your finished compositions. 


Large stocks of high-quality botanical raw materials enable us to select 
choice lots for manufacturing use. Meticulous care is exercised in the 
milling to preserve the delicate aromatic principle, and our flavor reten- 
tion process insures that these OLEORESINS will keep the full flavor of 
the raw material, in concentrated form. Penick OLEORESINS are guar- 
anteed to meet the most exacting requirements. 


Working samples and quotations submitted on your request. 


5. B. PENICK & COMPANY 


50 Church Street. New York 7. N.Y 735 West Division Street, Chicago 10. Ill 
Telephone COrtlandt 7-1970 Telephone MOhawk 4-565] 
DISTILLERS OF RARE AND QUALITY ESSENTIAL OILS—MANUFACTURERS OF AROMATIC CHEMICALS 
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FOR SPILLPROOF BOTTLES 






PRACTICAL «© FOOLPROOF ¢ PRODUCTION-PLANNED 


THE SQUEEZE BOTTLE FILLER 


Inexperienced employees quickly reach 
high speed with this simple unbreakable 


filler. 6 ounce capacity fills 48 1-dram 


% ‘\ ates bottles with each loading. 
$1 90 each 


42 GALLON GRAVITY FLOW GLASS FILLER 










Made with laboratory precision—this filler 
features hand-blown bottle, plastic tube, 
and chrome plated steel parts — spring 
clamp closure, filling needle, needle cleaner, 


and needle stopper. 


Order now from the \ 


AICATORN 


ORAT N 251 FOURTH AVENUE, NEW YORK 10, N. Y. 
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COOPERATIVE EFFORTS 
in the FIELD OF SCIENCE 


THE COSMETIC INDusTRY has always recognized that the scientific back- 

ground of its products is the ultimate basis of its success. The American 
Manufacturers of Toilet Articles, predecessor to The Toilet Goods Association, 
engaged in cooperative research work many years ago at Columbia University 
and other institutions of learning. 


G Tue Tortet Goons AssocraTIoN upon its inception established a Scientific 

Advisory committee, the personnel of which was recruited from the tech- 
nical staffs of member companies. This committee's early work was largely 
responsible for the fact that the Federal Food, Drug and Cosmetic Act is both 
adequate and reasonable. The committee also performed yeoman service during 
the war in the development of substitutes for scarce materials, and it is largely 
due to its efforts that the industry was permitted to live and prosper during a 
period when many of its classic raw materials had to be diverted entirely to the 
national defense. 


—_ DREAM Of adequate standards for cosmetic raw materials, sponsored 

‘‘Odorgraphia’’ by A.M.T.A. was revived by the T.G.A. ‘The Scien- 

tific habelenies committee is constantly working on adequate standards for 

cosmetic raw materials. It has succeeded in producing more than 40 of such 

standards and most of them call for a higher degree of purity than is required 
by the U. S. Pharmacopoeia. 


NaturRAL_ty, this type of scientific work led to much research which should 

be published. As a result the Association formed its Scientific Section 
whose membership consists of u <p of 500 scientists engaged by member 
companies in research, control an ee The Section holds two meetings 
a year at which reports, papers and addresses of great scientific importance are 
presented. These are published immediately after each meeting in a technical 
magazine, ‘The Proceedings of the Scientific Section of the Toilet Goods 
Association’’. In the few years during which this magazine has been published, 
it has received world-wide recognition as undoubtedly the finest technical 
publication devoted entirely to the cosmetic field. 


Tue Sctentiric activities of the T.G.A. are just beginning. Plans are 

under way for a broadened program of research for the entire industry. 
A project covering allergies, sensitivities and irritations, the results of which 
will soon be published, has already been sponsored at a leading university. 
Other similar projects are having careful consideration. 


Your AssocitaTion stands for scientific progress and will continue and 

broaden its scientific program, a program which can only result in 
better and better toilet goods for the benefit of a constantly expanding num- 
ber of satisfied consumers. 


THE TOILET GOODS ASSOCIATION, INC. 


9 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 


Further advertisements in this series will present to the industry what we feel will be am 
interesting picture of your Association's activities. Please read them and get to know us better. 
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FLOWER of the Month 


February—Violet 
or Primrose 


March Jonquil 
or Datfodil 


MAYBE 
YOU 
KNOW 
HIM . 


' 





HARLES SCHNEIDER, second in point of 

service among our representatives, is one 
of the very few who graduated to sales from 
office rank. Starting in 1916, he was City 
Order Clerk until 1926 when he began 
calling on customers. Since that time, 
Charlie has brought in orders for many mil- 
lions of dollars worth of aromatics, flavors 
and essential oils. He credits this record, 
not to supersalesmanship, but to the fact 
that he has been fortunate, all these years, 
to have been representing a good house 
with dependable products. A pleasant, even 
temper enables him to “get along” well 
under all circumstances and with most peo- 
ple. He specialized in accounting and 
business law at the start of his career and 
took top honors in public speaking. Broad 
in his interests, Charlie pitched semi-pro 
ball in his younger days and still has a keen 
liking for all sports; plays the piano, sings 
tenor, reads a lot and with ir all still has 
time to enjoy and keep up his social con- 
tacts with hosts of friends. A Fritzsche 
veteran of 36 years, Charlie Schneider will 







always be cheerful, young in heart and - 





like the products he sells — trustworthy and 
dependable. 





RECOMMENDATION 
of the Month 


FRITZBRO 
SYNTHETIC FLOWER OIL 
ROSE OTTO 


A truly fine substitute for one 


of the oldest and most beautiful 
florals ever produced—the now 
scarce Otto of Rose, product 
of Bulgaria’s famed Valley of 
the Roses. For many years— 
even when the genuine oil could 
be had—perfume manufacturers 
employed FRITZBRO SYN- 
THETIC FLOWER OIL ROSE 
OTTO as a practical substitute. 
It offered complete fidelity at a 
fractional cost. As our recom- 
mendation this month—or any 
month—FRITZBRO ROSE 
OTTO is an outstanding re- 
placement for the finest Bulgari- 
an Rose. Trial ounce—$2.50; by 
the pound—$35.00. It'll pay you 
to try it. 





A delicate floral bouquet added to the 
finest citrus-cologne blend gives this 
exquisite fragrance a distinction all its 
own. By using a formula consisting of 
17.5 parts (by weight) of COLOGNE 
ZEPHLEUR, 245 parts Alcohol (repre- 
senting 6614% of total weight) and 
87.5 parts Water, the perfumer can pro- 
duce a summer cologne of unusual deli- 
cacy and beauty. Our Bouquet Type CO- 
LOGNE ZEPHLEUR is priced at $9.75 
lb.; 8 oz. trial bottle—$5.00. Try this 
timely offering .. . NOW! 


“Reg. U.S. Pat. Off 


CREATORS of MADE-TO-ORDER FRAGRANCES 


for PERFUMES, TOILETRIES 
ODORANTS and DEODORANTS 


SUPPLIERS of AROMATIC 
PERFUME and FLAVOR 


and COSMETICS 


INDUSTRIAL and TECHNICAL USE 


CHEMICALS, BASIC 
RAW MATERIALS 


Established 18712 
nee 


ie dt 


Cth, Gg lne. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES aad “STOCKS: Atlanta, Georgia, 
Obie, Cleveland, Obio, “Los Angeles, California, 
*St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F. 


Boston, Massachusetts, * Chicago, Illinois, Cincinnati, 
Philadelphia, Pennsylvania, San Francisco, California, 
FACTORY: Clifton, N. J. 


RN MEN ALE ARLES I OD 


FOR PERFUMERS 


PERFUMES for 
GENERAL COSMETIC WORK 


\ long 


ranees 


record of high performance distinguishes the fra 
listed below. They all stable, well balanced 
COMPOS TONS suitable for use in Most cosmetic preparations 


are 


1 true pine fragrance, clean and fresh, ideal for 
bath oils, shampoos, liquid soaps and other prep 
arations for which this invigorating note is ap- 
propriate. 


Very popular note in both men’s and women’s 
cosmetics—shave lotions, cologne sticks, treat- 
ment creams, etc. 


A moderately priced specialty suitable for use in 
a wide variety of cosmetic products. Its slightly 
modified rose character appeals to many users. 


There is considerable demand for a spice note of 
this type and at this price. Excellently suited to 
lotions and creams. 


A good, general purpose cosmetic perfume, 
reasonably priced and popular. Unlike most 
jasmines, does not discolor creams. 


MAIL COUPON BELOW, filled in as in- 
dicated, along with check or money order 
for $1.00 to cover cost of handling and 
we'll send you 14 oz. samples of any 
THREE of the fragrances described above. 


FRITZSCHE BROTHERS, Inc., 

76 Ninth Avenue, New York 11, N.Y. C] COLOGNE ZEPHLEUR 
Gentlemen: | attach $1.00 (check or M.O.) for which please send me, 
prepaid, '/.2 oz. bottles of each of the THREE perfume compositions 
checked herewith 


[_] PINE E-332 


[] FOUGERE 1-256 
NAME 

[] RED ROSE K-215 
TITLE 


COMPANY [_] SPICE L-132 


ADDRESS 


CITY 


[_] JASMINE 1-798 


Check 3 only 








N certain laboratory control tests, accurate color compari- 
sons made against standard control samples provide an impor- 
tant check on the examined product's purity and quality. For all 
practical purposes, the spectroscopic determination is the most 
efficient method of making such tests quickly and accurately. This 
test is one of the many checks used by our Control Laboratories 
in their daily examination of newly arrived lots of certain essen- 
tial oils and other basic raw materials before their acceptance for 
stock. A small detail in itself, this along with all the other rigid 
FRITZSCHE practices enables us to maintain the reputation we 
have long held for perfume and flavor specialties of fine quality 


and distinction. 


FRITZSCHE + 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES aud “STOCKS: Atlanta, Georgia, Boston, Massachusetts, ° Chicago, Ulinais, Cincinnati, 
Obie Cleveland, Obio Los Angeles, California Philadelphia, Pennsylvania. San Francisco, California, 
St. Lowis, Missouri, *Toronto, Canada and * Mexico, D. F FACTORY: Clifton, N. } 








MEMO °* 


L pRODUCTS 






ERS OF \MEDICINA 





To: MANUFACTUR 










From: 
FLAVOR PROBLEMS 
c section 


Sub ject: 
pefore tne Bastern scientifti 
ociations r. be He Hamann » 
mw of the prob- 

















In an aaaress* aelivered 

of the American pharmace tical Ass 

our © jef © javor Re earcns ouched upon 2 ew O 

Lems innere + in the flavorin of pnarmaceutica? products - 

Said he» in part: 

1a of new pharmaceutica’s presents formidable 
and each one aefies 2 standard flavor recom- 
j flavo whi will suit its 

conc ntra- 
x that 









with ac Se 
agestroyed: 
in.cre 







vor is 
necessary in. 
vy chemic L changes - n 
stic flavor and oils suc as 
a product. n Liquid preparation® 
which 4 change in nyarogen 






charactert 
i e finis 





* For 2 copy ° h 
fill in ana mail coupon 







ee BROTHERS, Inc 
Ni ' ' 
inth Ave., New York 11, N.Y 








Gentieme 
0 n: Ple 

Flavor etiam & send us a co 

in Fharesecoutionl Prod Dr. Hamann's p 

ucts.”" aper: 


Perhaps 
i . you ca 
ob in al 
aoe flavor ‘o offer us suggestions f , 
oducts which is | improving the . Hed mockion th 

in the form ot - =i ~ 
| — F # I q 
o T 1 

Ci t Established £% 
? 1a7l 
Ps 


our 
Tablet ™) Li 
Liqui 
most objecti quid ; 
—— dies te From a flavo 
is: r standpoint, i 
, its 

1. 





PORT AUT 
HORITY . 
BUILDING, 76 NINTH AVENUE 2A. 
, NEW YORK 
11, N.Y. 


BRANCH 

‘ OFFICES 

Obie r and *STC 

’ leveland, C YCKS: Atl 
. Ob Atlanta, 

St. Lowis, Missour 10, Los Angeles, C - Georgia, Boston, M 
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Vehicle used is: 


















Its pH is: 
a aan 






Average dosage is: 






Name 


Company 







Address 


City 





THE 

new 

aromatic chemical 
musk-tonkin type 

lasting, economical — *10° Ib. 


Useful addition to present standard fixatives 


Does not discolor perfumes, creams, soaps, and 
other cosmetic preparations 


Like a string around a package, it... 
HOLDS THE PERFUME TOGETHER 


u 
> 
2 
> 
- 
0 
©. 


ey) 
* 


DD Polak’s Frutal Works, Inc., Middletown, New York 


*Domestic and Foreign Patents applied for. 
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Synfleur 


Every type and variety of soap, cream, toilet preparation and cosmetic 
can benefit from the imaginative and creative skill of the Synfleur labora- 
tory staff. 

Original compositions and perfume specialties of all kinds can be devel- 
oped in the Synfleur laboratories to solve any problem you may have — 
whether in modernization of old products or introduction of new ones. 

Over 63 years of successful experience attest to the skill and efficiency with 
which Synfleur products are created and produced. 


Founded 1889 by Alois Von Isakovics 


Synfi leur Screntiric LABORATORIES, INC. 


AOHWTAC ES £0, 6. Ti 


ATLANTA « DETRO!T » NEW YORK + HAVANA « RIO DE JANEIRO + MEXICO, D. F. 
Chicago e¢ Melbourne « Burma e Hong Kong e Bogota e« San Jose 
Ciudad Trujillo e¢ Guayaquil e Guatemala City « Calcutta «© Wellington 
Managua e« Panama e Asuncion e« Manila « San Salvador « Montevideo 











Specialists in fine cosmetics 
are at your service. 





Experienced workers 


prepare your products. 


4, 





——--— 


Cosmetics made by Avon 


bring you repeat sales. 
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Reach for More Sales by having your products made 


by the PRIVATE BRAND DIVISION 


OF AVON PRODUCTS, INC. 


The increased volume you want— 
whether of fine cosmetics or toiletries 
you now make, or of new products— 
can be handled confidently, without 
further plant investment on your part, 
by entrusting their production to 
Avon. 

The experienced staff of Avon workers, 
directed by internationally-recognized 
cosmetic technicians, can produce for 
you cosmetics and toiletries that are new 
and repeat sales builders. 

Your products will get the same atten- 
tion to quality that distinguishes Avon’s 


present production of many well-estab- 
lished private brands. You have available, 
if you wish, the product and formula 
assistance of Avon specialists in every 
branch of cosmetic and toiletries pro- 
duction. With more than 60 years of 
experience in the field . . . an experience 
difficult to match elsewhere . . . Avon is 
prepared to produce quality products 
that invite more sales for you. 

Call or write Avon for complete infor- 
mation and production data concerning 
the specific toiletries or cosmetics on 
which you seek greater volume. 


CCH Prdtclt INC. 


30 Rockefeller Plaza, New York 20, N. Y. 


Strategically Located Plants & Laboratories 


Suffern, N. Y. « Pasadena, Calif. « Montreal, Canada 
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Your Headquarters for Surfactants... 


they blend readily 
with oil, water, 
and each other 


An almost infinite variety of effects is 
at your command in Atlas surfactants. 
Different Atlas surfactants not only 
blend easily with oil and water, but 
you can blend them with each other 
to gain desirable characteristics —to 
emulsify, to add spreading action, to 


solubilize, or to provide wetting or 
detergent action. 


Your surfactant selection is simpli- 
fied by: 


THE HLB METHOD—developed by 
Atlas; a sound, engineering means of 
finding the right surfactant for your 
product .. . eliminates hours of trial- 
and-error experiments. 


ATLAS TECHNICAL SERVICE—ready 
to assist you whenever you need emul- 
sifying, spreading, wetting, penetrat- 
ing, foaming or anti-foaming agents. 


Choose Atlas surfactants for these 
qualities: High concentration... non- 
volatility...chemical neutrality... heat 
stability .. . wide range of forms and 
solubilities . . . lack of irritation . . . 
universal compatibility. 


Write or call Atlas today, for technica! 
service or for detailed literature. 





DUET m eat 


ay. 


POWDER COMPANY 
WILMINGTON 99, DELAWARE 


Cia se aula) 
ATLAS POWDER COMPANY, CANADA, LTD 
BRANTFORD, CANADA 





esiderata 


by MAISON G. pENAVARRE, F.A.1L.C 


Cosmetic Legislation 


Again it seems like the chairman 
of the Delaney Committee and one 
or more members of that group are 
going to propose some new legisla- 
tion on cosmetics. Representative 
Delaney’s bill has been more or less 
anticipated as requiring a sort of 

‘new drug application” for new cos- 
metics or new materials added to 
them. Soap is to be included. 

Representative Miller’s bill also 
intends to include soaps in his pro- 
posed legislation. 

This may not seem far-reaching 
at the moment but it stands to rea- 
son that if soaps are to be consid- 
ered cosmetics in a legislative sense 
it is only a question of how long be- 
fore the Internal Revenue Depart- 
ment will also consider them cos- 
metics and levy a 20% tax. It would 
seem to this department that the 
cosmetic and soap interests should 
watch this aspect very closely. 

It was quite a tassel to bring 
shampoo and related products into 
the clear on the tax picture and if 
the legislation above mentioned 
should be promulgated, these items 
are back in the soup. 


Peroxide Bleach 


A recent patent, U.S.2,599,977, 
has been granted to a British group 
which enables them to bleach wool 
without fibre damage by pretreat- 
ment with dilute solutions (0.75%) 
of mercury or nickel and 0.15% of 
copper, all calculated on the weight 
of the wool. They use two to six 
volume peroxide with a pH of be- 
tween seven and 10.5 with an after 
treatment of sodium bisulfite. 

The application of this idea in 
the bleaching of human hair may 
have some potential; certainly those 
interested in hair reparations of 
this type should investigate this 
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treatment and should, therefore, 
consult the original patent which 
also gives the name of the paten- 
tee. 

This is not to be construed as a 
suggestion to violate the patent 
above mentioned but as an appli- 
cation of the idea to another field 
and as a result the legal aspects 
should be carefully investigated. 


Powder Mixing 


The job of designating and mix- 
ing the bulking characters of pow- 
der material is one that has vexed 
everyone who comes in contact 
with them. More recently it has 
vexed some suppliers as well as us- 
ers of such chemicals and to this 
end Butler and Ramsey have just 
finished reporting for the Com- 
bined Pharmaceutical Contact 
Committee a recommended method 
for determining the bulk density of 
same. The report is based on con- 
siderable study and the full report 
should be consulted (Drug Stand- 
ards 20, 217, 1952) for the whole 
story. The procedure and the cal- 
culations in the report are as fol- 
lows: 

“Place about 100 ml. of sample in 
a U.S. Standard No. 20 Sieve and 
shake the sieve gently until only the 
balled up material remains on the 
screen. Receive the sifted sample 
on a sheet of glassine or other suit- 
able paper. Avoid shaking, jolting 
or compressing the sifted powder in 
any way. Transfer about 50 ml. of 
the sifted material into a 100-ml. 
graduated cylinder, which has been 
weighed to the nearest 0.1 gram, by 
gently sliding (not pouring) the 
material from the paper into the 
cy linder. 

“Drop the cylinder 3 times (with- 
out jarring when lifting) through 
a distance of | inch at 2 second in- 


M. G. deNavarre at work in his laboratory 


tervals. The dropping action should 
be regular and timed with a stop 
watch and the cylinder should be 
dropped on a hard wood surface, 
such as an oak desk top. Allow the 
contents of the cylinder to settle for 
l4 minute and note the volume of 
the sample. 

“Weigh the cylinder and sample 
and subtract the weight of the cyl- 
inder alone to determine the sample 
weight. 


“Calculation of Results: 
Ml. of sample in cylinder x 28.3 
Grams of sample taken 
== bulk in ml./oz. 
or 


MI. of sample in cylinder 
Grams of sample taken 
= bulk in ml./gm.” 


Since this is the method suppliers 
will use as well as users of the pow- 
der chemicals, it should find uni- 
form adoption. Longer usage will 
overcome variables which might be 
discovered after more people have 
tried it. Average deviation from the 
method recommended is betwen 3 
and 4 percent, which must be ad- 
mitted as being nominal. 


Infrared 


At the meeting of the T. G. A. 
Scientific Section and the Society of 
Cosmetic Chemists last December, 
several papers on infrared spectro- 
photometry were given. One should 
not get the wrong idea from this 
new laboratory tool. It can do many 
things but not everything. Since wa- 
ter heavily absorbs infrared, ordin- 
ary water containing ingredients 
present problems for analysis by 
this technique. 


Where many materials are 
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bought to a specification—this re- 
fers to cosmetic materials as well as 
perfume ingredients—it is possible 
by means ot infrared to determine 
in minutes whether the test sub- 
stance matches with the specifica- 
tions of acceptable materials. The 
infrared spectrophotometer can de- 
tect incomplete esterification, adul- 
teration, contamination and any 
other substance which is not sup- 
posed to be present in the product 
under test. 

Most of the references at the 
meetings mentioned above dealt 
with perfumes and essential oils. 
While it is true that we are buying 
oils and aromatic chemicals of pre- 
determined purity I wonder if per- 
haps we are not overlooking the 
fact that in perfume the only thing 


that counts is the odor. For, as we 
know, many perfume materials can 
meet specific ations (up to now these 
did not include infrared criteria) 
and yet not meet with smell accep- 
tance. In fact, in factories produc- 
ing aromatic substance the perfum- 
er’s task is to determine the quality 
of each fragrance of distillate for 
we know it takes only traces of 
strange substance to downgrade a 
perfumer’s material by one or more 
erades. 

This does not imply that infrared 
spectroscopy has not proved itself 
or that it doesn’t have a place in 
cosmetic analysis; quite the reverse. 
This is simply a note of caution. 
Let's take in stride the help this in- 
strument can give us, but let us not 
be blind to its practical limitations. 


Questions and Answers 


992: Synthetic Detergent Odor 


. Please recommend sources of 
odor which, when mixed with dry 
synthetic detergent for bubble bath, 
will not seep through small paper 
envelope package while on counter 
display or in storage. 


A. We don’t see how the odor can 
seep through. The powder bubble 
bath might seep through and if it 
is perfumed it will take the odor 
along with it. On the other hand, 
the perfume may be lost on storage 
but that is a different problem. If 
you are using a Nocconol then this 
will tend to deodorize the fragrance. 
Perfumes for synthetic detergents 
must be compounded especially for 
that use. Recent tests made showed 
that out of fifty fragrances only two 
stood up over a period of time ina 
synthetic detergent even though all 
the fragrances were compounded 
for this purpose. We suggest you 
take up the problem with your per- 
fume compound supplier. 


993: Removing Nail Polish 


Q. We address an inquiry to you 
regarding the structure of the var- 
lous Over-coatings and under-coat- 
ings now being put out by several 
nail polish manufacturers. We find 
that these new coatings resist our 
solvents appreciably. We are anx- 
ious to keep up the reputation of 
our polish remover for fast removal 
of polish. We have our own highly 
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developed combination of solvents, 
but either we will have to use a 
higher percentage of these solvents 
or find an additional solvent to 
meet this new situation. If we can 
find out what the principal ingred- 
ient is which makes these coatings 
so hard to remove, it would be most 
helpful. V.O.M., New Jersey 


A. The composition of the coating 
of the nail base or overcoats is un- 
known to us. All we can suggest to 
you is to continue experimenting 
with various solvents until you find 
one that does the job. 


994: “Skin Strap” Formulation 
Q. Where can we obtain informa- 
tion as to the formula of the new 
“skin straps” which are being so 
heavily advertised for firming and 
tightening the skin? It sounds 
rather fantastic but articles and 
references seem to indicate that the 
lotion consists of a film which grad- 
ually dries and creates a tightening 
effect. J. L., New York 


A. The analyses of the three lead- 
ing ones show they are entirely dif- 
ferent from each other. One con- 
tains an astringent salt in addition 
to film forming compositions. If 
your emulsion is to contain an 
astringent it must obviously be 
made from emulsifiers other than 
those containing soap or the emul- 
sion will split. There is a supplier 
who makes a series of such emulsi- 


fiers for such purposes and we sug- 
gest that you contact them for this 
information. The name is sent 
under separate cover. We believe 
that best results could be obtained 
from an emulsifier containing a 
gum plus an astringent salt. As 
mentioned above, the emulsion 
must be compatible with the astrin- 
gent and the same applies to the 
gum, 


995: Stable Liquid Lanolin 


Q. We are unable to secure pro- 
prietary American products for pro- 
ducing stable lanolin emulsions in 
our cold wave solutions. We have 
not been able to produce stable 
emulsions with glycerylmonostear- 
ate, sulfated fatty alcohols, or other 
emulsifiers, and are wondering if 
you can put us on the right track 
to enable us to produce a stable 
liquid lanolin emulsion for use in 
our cold wave solution. 

A. G., France 


A. Try a mixture of equal parts of 
sulfonated castor oil (iron free) and 
lanolin and use this mixture in 
your waving solution. You may 
want to vary the proportion of the 
two ingredients. We are also send- 
ing you the name of a supplier of 
a well accepted cold wave opacifier. 


996: Cold Wave Neutralizer 


Q. We have noticed a few com- 
ments on a self-neutralizing cold 
wave, using manganese salts as a 
catalyst. Would you be_ kind 
enough to inform us of the patent 
no.? The invention does not seem 
to be covered here by any patents. 

Y.F., Denmark 


1. The patent number for the self 
neutralizing cold wave using man- 
ganese chloride or cobaltous chlor- 
ide is S. Patent No. 2,540,980. 
It may be that the patent was not 
issued in Denmark. The experience 
with such solutions is that when no 
neutralizer is used, it takes a bit 
longer to produce the wave. It will 
take more reducing agent as well, 
because obviously the material is 
being oxidized from the moment it 
is exposed to air. 


997: Sun Tan Product Formula 


Q. We are interested in formulat- 
ing a sun tan lotion and would 
appreciate your suggesting several 
formulations of a cream type lotion. 
L.A.P., Florida 
A. We are enclosing a reprint of an 
article which appeared in THE 
AMERICAN PERFUMER which covers 
the whole subject of sunburn pre- 
parations and includes formulas. 
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When a man’s a lady’s man 


The fathers of many a little shaver owe 
quite a debt to Norda. Some of the most 
popular men’s toiletries are made with 
Norda scents and odors. 


The ladies, of course, have depended for 
years and years on cosmetic and beauty 
preparations made more alluring by Norda 
fragrances, shades, and colors. As you 
probably know, Norda research and 
achievements have made it possible for 
many leading makers of perfumes, co- 
lognes, lotions, lipsticks, powders—all cos- 
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Norda helps 


metics—to create some of their outstanding 
successes. 


Norda makes good scents. Norda is 
knowng for that honest statement. Norda 
was th first ever to talk sales scents with 
you. So talk over your problems with 
Norda. Send for Norda samples and test 
them. Won’t you do it today? 


Norda 








TORONTO * HAVANA * LONDON 














The American Perfumer 





° PARIS ° 








THE AMERICAN 


PERFUMER AND ESSENTIAL 








OIL REVIEW FEBRUARY, 1953 


Progress in Perfumery Materials 





MONG the many rewards of scientific research in 

our industry is the ever increasing number of 

hitherto expensive now 
available in a lower price range. Even more important 
to the perfumer is the discovery of certain new synthet- 
ics which have made possible the creation of attractive 
fragrances for a wider range of products and uses. 


perfumery materials 


Theory of Odors and Perfumes 

The exact nature of odor and its perception remains 
unknown and it is therefore not surprising to find every 
year new publications which endeavor to throw some 
light on this challenging subject. A very interesting and 
lengthy review appeared in a German chemical journal 
(1). Another article points out the sensitivity of the 
human olfactory organs to stereoisomers of the same 
compound (2). A new osmometer has been constructed 
which is claimed to have definite advantages over older 
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types (2a). Those who work with odorous materials are 
well aware of the phenomenon of fatigue, whereby one 
becomes insensitive to certain odorous materials on pro- 
longed contact with them. This aspect of the problem 
was also the subject of an interesting discussion (3). 
In view of our inability to evaluate odors and flavors 
with any degree of scientific exactitude, the panel 
method of evaluation is becoming more and more 
popular. A mathematical treatise on this method was 
published recently (4). 

It had long been claimed (5) that odorous materials 
had the power to ionize the air or to condense water 
vapor. It is now established, however, that odorous 
materials do not in any way affect the electrical behavior 
of vapors or air, and that the earlier theory was the re- 
sult of errors in experimental conditions. (6). 

In the realm of perfume compounding, Morel con- 
tinues his interesting series of discussions on the use 
of various classes of aromatics in perfumery (7-14). 
These articles contain a wealth of information on a 
very large number of materials and it is hoped that be- 
fore long they will appear in book form. 

The use of certain synthetic aromatics in com- 
pounding French luxury perfumes was discussed in 
a recent report (14a). Various chemical reactions taking 
place during the process of aging of perfumes were 
enumerated in some detail in another article (14b). 

There is an interesting review on old-fashioned per- 
fumes which were popular not very long ago, such as 
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Jockey Club, Mousseline, Peau d’Espagne, and various 
floral perfumes (15). The development of eau-de- 
colognes has also been traced (15a). Other informative 
articles dealing with the duplication of rose perfumes 
(16), problems in soap perfumery (17), and the recently 
developed field of perfumes suitable for aerosols (18). 


Flower Oils 


A study has been made of an absolute obtained from 
coffee tree flowers (19). In view of the importance of 
jasmin and rose oils, articles on these are of much inter- 
est to the reader. Various jasmin oils, the French and 
Italian in particular, were discussed in some detail in 
a recent article (20). The same author discusses the fac- 
tors which may account for the difference in the odor 
quality of Bulgarian, Turkish and Moroccan rose oils 
(21). The oil obtained from Moroccan roses was sub- 
jected to a detailed study (22). 

The production of orris oil in Italy was described, as 
well as the factors influencing its quality (23). Another 
publication deals with the production of various flower 
oils in southern France; e.g., rose and orange flower 
(24). A comparison was made of absolute orange flower 
oil and oil of neroli from orange flower water (25). The 
author also offers valuable suggestions for the formula- 
tions of synthetic neroli oils (26). In their study of the 
absolute obtained from the butterfly lily (Hedychium 
flav. Roxb.), the investigators noted the occurrence of 
eugenol, linalol, benzyl benzoate, and of aldehydic and 
ketonic constituents (27). 

Commercial methods of extracting natural perfumes 
from flowers by means of volatile solvents have been 
described by a well-known author (28). A Japanese 
patent states that a mixture of oxides of magnesium and 
silicon can be used for the absorption of flower perfume 
vapors with a view to preparing absolutes (29). 

An interesting article discusses the British perfume 
industry and the history of leading essential oil houses, 
with special emphasis on the growth of the industry 
during the past century (30). 


Analytical Methods 


In his discussion of methods applicable to the analy- 
the constituents of essential oils, one author 
stresses the importance of little used procedures such as 
counter-current extraction and chromatography. The 
proper use of an efficient column in evaluating the rela- 
tive purity of the fractions is also given (31). Other 
authors review at some length the various standard 
methods used in the analysis of essential oils (32) (33). 
In view of the difficulty of determining the end point 
in titrations with bromophenol blue indicator, a_po- 
tentiometric titration is suggested for the determination 
of aldehydes in essential oils (34) (35). 

Salicylaldehyde gives a color reaction with essential 
oils in an alkali alcoholic solution. The intensity of 
color given by numerous essential oils was reported by 
a worker (36). The viscosities and parachors of a num- 
ber of perfumery aldehydes and ketones were reported 
by another worker (37). A method is described for the 
determination of the oil content of a 
cologne (38). 

Examination of Raman and infrared spectra of a 
large number of acyclic terpenes and sesquiterpenes in- 
dicated that with rare exceptions they all have the 
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isopropylidenic end grouping (39). The author also 
studied the ultra violet absorption of vetivones and 
their derivatives (40), and of piperitone (41). 

Two new quantitative methods of determination of 
ascaridol in oil of Chenopodium have been reported 
(42). Methods for the rapid determination of carvone 
in oil of spearment have been proposed (43). 


Ionone-Irone 


The separation of alpha and beta ionone has always 
been a difficult industrial problem. It has been found 
possible to separate the two isomers by fractional dis- 
tillation, using an 80 plate Podbielniak Hyper-Cal 
column with a reflux ratio of 35:1 at 0.1 mm. pressure 
(44). 

A synthesis is reported of the lower homolog of citral, 
namely 2,5-dimethyl-1,5-heptadien-7-al, and its conden- 
sation product, with acetone (45). Both cis and trans 
dihydrocyclogeraniol have been prepared by the reduc- 
tion of the corresponding acid chlorides with lithium 
aluminum hydride (46). Rosenmund reduction of the 
acid chlorides gave the corresponding dihydrocitrals 
which on reacting with acetone gave dihydroionones of 
known configuration. The ketals of both alpha and beta 
ionone were formed by reacting it with propylene glycol 
in the presence of toluene sulfonic acid. Another inves- 
tigator prepared the propylene ketals of several ionones, 
methyl ionones and irone, and reported studies on their 
physical properties (47). 

Syntheses of various derivatives of ionone have been 
reported. These include the preparation of 4-hydroxy 
beta-ionone, dehydro-beta-ionone, 4-keto-beta-ionone 
and various hydrogenation products (48). Under prope 
experimental conditions, dehydro-beta-ionone 
shown to undergo Darzens glycidic ester condensation 
with ethyl chloroacetate (49). The physical character- 
istics of derivatives of pseudo-isomethyl ionone and iso- 
methyl ionone have been investigated (50). 

Synthetic irone is now being produced commercially. 
Newer methods of its preparation are constantly being 
investigated in order to discover cheaper processes of 
manufacture. In this connection, it is interesting to note 
a new method for preparing 6-methyl citral which is 
an indispensable intermediate in making synthetic irone 
(51). The process involves the Van Dorp and Arens 
synthesis of alpha beta unsaturated aldehydes. ‘The same 
method has been used by two other groups of investiga- 
tors in the synthesis of 3-methyl citral stereoisomers (52) 
(53). The reaction is of general interest and is illustrated 
below: 


was 


Two stereoisomers, namely, cis-(2,3)-dihydroirone and 
cis-(2,6)-tetrahydroirone, have been prepared starting 
from 6-methyl citral (54). Ozonization of alpha and beta 
irones gave the corresponding methyl isogeronic acids 
(55). The derivatives of beta irone show characteristics 
very similar to that of beta ionone (56). The infrared 
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absorption of several derivatives of ionones and irones 
has been reported (57). 


Macrocyclic Musks 

With the increasing difficulty of obtaining natural 
musk pods at reasonable prices, it is encouraging to 
note the appearance of lower priced macrocyclic ketones 
and lactones which possess the desired true musk odo 
at even very low concentrations. 
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Interest in these products is evidenced by a number 
of informative reviews on the subject. An excellent 
article (58) describes the properties and uses of the well- 
known lactone pentadecanolide, sold under several 
trade names such as exaltolide, thibetolide, muscolac- 
tone, muskolid, etc. Other interesting papers cover the 
recent advances in the synthesis of large-ring compounds 
(59), the synthesis of civetone and muscone (60), and a 
general treatise on macrocyclic compounds (61). 

One is also impressed by the number of recent patents 
dealing with the manufacture of this class of com- 
pounds. One patent describes the preparation of cyclo- 
pentadecanone from the acyloin by means of reduction 
with acidic zine (62). Another patent describes the con- 
version of acid chlorides of omega dicarboxylic acids to 
large ring ketones (63). The reaction shown below is 
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22 per cent dl-muscone and 33 per cent 
civetone. On treating the esters of omega dicarboxylic 


reported to give 


acids with sodium methylate under proper conditions, 
it is possible to obtain the corresponding cyclic ketone 
in good yields. This procedure is likewise applicable to 
the synthesis of large ring ketone having an oxygen in 
the ring. An improved synthesis of tetradecencarboxylic 
acids, an intermediate in the preparation of large ring 
lactones, is given in another patent (65). 

The synthesis of d-muscone, |-muscone and dl-mus- 
cone has been reported (66). 


dzulenes 


The azulenes constitute an unusual type of highly 
colored compound having adjacent five and seven ring 
structures with continuous conjugation. A large num- 
ber of compounds having azulenic structure have been 
prepared and studied in the past. The synthesis of poly- 
cyclic azulenes and of compounds possessing a nitrogen 
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in the seven membered ring has been reported recently 





(67). The formation of azulene in the plant (68) and 
commercial methods of its extraction (69) were discussed 
in two publications. It was shown that the azulene con- 
tent of the camomile flower was at its maximum during 
the noon and midnight hours, and lowest in the late 
afternoon (70). 

A comprehensive article on the azulenes appeared in 
the Chemical Reviews (71). Several other reviews have 
appeared which deal with the use of azulenes in phar- 
maceuticals and cosmetics (72), the formation of azu- 
lenes in plants (73), the relationship of bicyclic ses- 
quiterpenes to azulenes (74), and there is a theoretical 
discussion on the basic properties of azulenes (75). 


Sesquiter penes 

In the realm of sesquiterpenes, considerable work is 
being done towards the final elucidation of the struc- 
ture of caryophyllenes. It has now been established that 
caryophyllene consists of a nine membered ring with an 
adjacent cyclobutane ring. The position of the double 
bonds is being ascertained by means of oxidative de- 
gradation reactions. Such reactions have been carried 
out on beta (76) and gamma (77) caryophyllene. Oxida- 
tion reactions of caryophyllene oxide have thrown 
further light on the structure of caryophyllenes (78) 
(79). Cyclization of beta caryophyllene yielded 60 per 
cent clovene, whose properties were investigated (80). 

On the basis of hydrogenation and ozonization ex 
periments, and the study of physical properties of the 
reaction products, an eleven membered ring structure 
possessing three double bonds has been assigned to 
humulene (81). A new structure has been assigned to 
lanceol on the basis of similar studies (82). Preliminary 
investigations have been made on ledol, ledene and 
leddiene (83). A probable structure has been assigned 
to linderene through a study of its dehydrogenation 
products (84). 3-Methoxy cadalene has been prepared as 
an intermediate in the synthesis of cadalene (85). In- 
termediate compounds for the final synthesis of am- 
breinolide have been studied (86). 

The sesquiterpene analog of lavandulol has been 
synthesized and its cyclization product on treatment 
with formic acid investigated (87). 


Perfumery Isolates 

There have been a number of reports on various iso- 
lates which are of interest to our industry The linalool 
obtained from a variety of rosewood oil was found to 
have an unusually high rotation of 6 to 6.5. On the 
other hand, the terpineol accompanying it was found 
to be optically inactive (88). The synthesis of an iso- 
mer of lavandulol having a meta cymene skeletal struc- 
ture was reported recently (89). 3-Methylene-4-(hydroxy- 
methyl)-cyclohexane has been synthesized and shown 
to be identical with cyclolavandulol (90). Geraniol has 
been obtained by rearrangement of 3,3,5-trimethyl-1-1, 
5-hexadiene (91). Citronellic acid would not undergo 
cyclization under ordinary conditions but the amide of 
the acid chloride underwent cyclization to give a prod- 
uct which appeared to be pulegone (92). A review art- 
icle discusses recent developments concerning the struc- 
ture of various acyclic terpenes and sesquiterpenes (93). 

The occurrence of isopulegone in Timija mint oil 
(Mentho rotundifolia) and pennyroyal (Mentha pule- 
gium) has been confirmed (94). The pure semicarba- 
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zone of l-carvomenthone was found to exhibit mutaro- 
tation in acetic acid solutions (95). Oxidation of cine- 
ole with hydrogen peroxide yielded terpin hydrate and 
alpha terpineol (96). A Japanese patent describes the 
separation of cineole from camphor oil by reacting it 
with 2-naphthol under suitable conditions (97) 


Perfumery Synthetics 


\ number of dialkyl acetaldehydes, including dibutyl 
acetaldehyde, ethyl amyl acetaldehyde, and propylbuty! 
acetaldehyde were prepared and their odors compared 
(98). On condensing benzaldehyde with methyl ethyl ke- 
tone, it was found that under conditions, it is 
the methylene group which reacts, whereas under the 
influence of alkali, the condensation takes place through 
the methyl group (99). In the Ponndorf-Meerwein-Ver- 
ley reaction, much better yields are claimed by adding a 
little Raney nickel to the reaction mixture (100). 

The Oxo synthesis has not been much used in 
industry although it is finding increasing usage in the 
manufacture of aldehydes. 


acidic 


our 


It offers tremendous advan- 
tages over the older classic methods and may prove to 
be of great value in the preparation of well-known and 
the newer aldehydes. Some of the possible syntheses 
have been shown in a series of laboratory scale experi- 
ments (101). 

A number of substituted hydratropic aldehydes have 
been prepared and their odors noted. For example, 
meta-methoxy hydratropic aldehyde is listed as having 
an odor of lilac and lily-of-the valley. The intermediate 
glycidic ester was found to be almost odorless (102). 

One of the newer synthetics being used in perfumery 
is nopol and its esters. Its preparation was reported in 
a recent publication (103). 

Citronellic acid, on treatment with 85 per cent sul- 
furic acid, yielded the gamma lactone possessing a weak 
aromatic odor, Treatment with 98 per cent pomagmante 
acid under reduced pressure gave small yields of § 
butyl-4-methyl-2-cyclopenten-l-one (104). Both cis and 
trans jasmone have been synthesized. The natural jas- 
mone from Jasminum grandiflorum is indicated to be 
the isomer (105). Prolonged refluxing of eugenol 
with Raney nickel catalyst isomerizes it to iso-eugenol, 
as reported in a recent publication (106). 

Several very interesting and informative reviews dur- 
ing the past year dealt with synthetic aromatics. Among 
these were extensive reviews on the manufacture, prop- 
erties and uses of anethole (107) and terpineol (108); 
the preparation of a number of quinoline derivatives, 
their physical properties and use in perfumery (109); 
the scope and mechanism of the Doebner-Miller synthe- 
sis of substituted quinolines (110). 
(This review will be concluded in the succeeding issue 
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latent! Vitamin Creams 










HE application of vitamins to the skin has been 

investigated fairly widely during the past two or 

three decades. The results so far obtained are in- 
conclusive, especially if one rules out of consideration 
the essential fatty unsaturates, whose designation of 
“vitamin F” has been warmly disputed. There is, never- 
theless, a wealth of medical evidence available con- 
cerning numerous skin conditions that appear to have 
been improved by the topical application of vitamins. 
While it is true that much of this evidence is of a con- 
fusing, and at times contradictory, character, there is 
no doubt that the application to the skin of vitamins 
cannot simply be written off as useless. 

In any cosmetic commentary of this kind it is worth 
while emphasising the chemical and functional inter- 
relationships existing between such normal constitu- 
ents of the skin as cholesterol and the steroid hormones 
and vitamins. Cholesterol is one of a number of closely 
related substances, all possessing the characteristic 
sterol structure. Other members of the group include 
ergosterol (a near relative of Vitamin D) and the sex 
hormones, estrone and androsterone. The stimulatory 
or restraining action of certain of the vitamins, such 
as D and E, on the endocrine glands, would appear to 
emphasise that a close physiological relationship also 
exists between at least some of the vitamins and some 
of the hormones. 

Traces of vitamins are normally found in the skin 
and its secretions, several members of the B complex 
being known to be excreted in the sweat. Vitamins, in 
general, are readily absorbed by the skin. Probably the 
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Part II. Review of the characteristics 


and functions of vitamins in creams 


F. V. WELLS, F. C. S.* 


most widely used vitamins in cosmetics are A, D, E, 
together with C (as lemon juice) and B (as yeast). 
Judging by those so far examined, they are for the 
most part ineffective, but that is not to say that a 
properly selected vitamin, in the right type of vehicle, 
may not—on some future occasion—give rise to more 
spectacular results. The following vitamins may be 
considered in abbreviated detail. 


Vitamin A 

Anti-infective, anti-xerophthalmic. Extracted from 
fish liver oils, where it occurs mostly in esterified form. 
The B.P. Concentrated Solution of Vitamin A is a 
yellow, oily liquid of faint odour. Soluble in fats, oils 
and organic solvents insoluble in water, slightly soluble 
in 95 per cent alcohol. Stable in alkaline media, es- 
pecially as esters. Has been used for the treatment of 
acne, burns, wounds, skin ulcers, phrynoderma, kera- 
tosis follicularis, etc. It has been suggested that Vita- 
min A creams should contain not less than 50 to 100 
International Units of the vitamin per gram of finished 
cream (K. Rothemann.) 

Carotene, precursor of Vitamin A, is sometimes re- 
commended as a cosmetic substitute. It appears to 
possess an astringent action, but discolours too pro- 
nouncedly for normal cosmetic use. Moreover, its value 
as a cosmetic substitute for the vitamin seems highly 
debatable. Scission of the molecule, to give the vitamin, 
takes place in the intestines and there is no direct 
evidence to suggest that it also takes place in the skin, 
although it may possibly do so by means of an 
oxidation-reduction mechanism similar to the chemical 
conversion accomplished by Hunter and Williams* in 
1945. Another disadvantaege of carotene is that it is not 
quantitatively equivalent to Vitamin A, about two or 
three times the amount being required to obtain the 
corresponding biological activity. 

One of the six indications of early Vitamin A defi- 
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ciency quoted by Harris® is the occurrence of xerosis 
(abnormal dryness) and follicular eruptions in the 
skin, the latter being dry and thickened. While this 
might seem to favour its topical application to ab- 
normally dry skins, the fact remains that little of the 
vitamin is lost in cooking and relatively large, readily 
available reserves are stored in the liver. The most sat- 
istactory means of raising the general levelof this vita- 
min would appear to be by increasing the oral intake by 
way of the diet. Even so, the recent studies made by 
Sabella of the effect of locally applied Vitamin A seems 
to have proven, by means of histological sections, that 
when Vitamin A was administered topically to the skin 
for ten day., there was an average increase of epidermal 
thickness to twice the normal size. There was also a 
notable increase in the extent of the stratum granulo- 
sum and decreased rate of keratin formation. No evi- 
dence of any untoward or toxic reactions was noted. 
(According to Flesch, Vitamin A can cause temporary 
loss of hair in animals when given internally or ex- 
ternally—Ed.) 

\ point of some interest to perfumers is that Vitamin 
A, (axerophthol) consists of the B (beta) ionone ring 
structure plus an isoprenic side chain. The visual purple 
and yellow in the retina of the eye are both derivatives 
of Vitamin A, the visual yellow (retinene) being the 
aldehyde. 

In the normal metabolism of the epidermis, it is 
considered that Vitamin A is required to prevent meta- 
plasia (abnormal tissue development) and hyperkera- 
tosis (excessive development of the horny layer.) 


Vitamin B 

The Vitamin B complex may be conveniently di- 
vided into its two main components, thiamine and 
nicotinamide, and the following additional factors: 
riboflavin, pyridoxine, pantothenic acid, folic acid, p.- 
aminobenzoic acid, inositol, choline, biotin and Vita- 
min B,, (the anti-anaemia factor). 

Vitamin B,, the anti-beri-beri factor, is now widely 
known as thiamine and also as aneurin. As a compo- 
nent of the co-carboxylase system, thiamine plays an 
important part in the pyruvate metabolism of the liv- 
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Fig. 2. Structural resemblances of [-ionone, vitamin A and retinene. 
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ing cells, including the cells of the skin. It appears to 
control, directly or indirectly, many chemical changes, 
including decarboxylation, anaerobic dismutation, cer- 
tain types of oxidation and various synthetic transfor- 
mations®. The biochemical role of thiamine, which 
is distinguished by the presence of sulphur in its 
molecule, is so vital and complex that the vitamin 
cannot be ruled out of consideration from the cosmetic 
point of view, despite the fact that deficiency of it does 
not appear to give rise to significant skin lesions. 
Lubowe considers that thiamine is required to main- 
tain the normal elasticity, rigidity and colour of the 
skin?°, 

Synthetically prepared thiamine hydrochloride is 
readily soluble in water (1 g. in about | ml.) It is also 
soluble in glycerol (1 in 18) and alcohol (1 in 100 of 
95 per cent), but is practically insoluble in fat solvents. 
It is stable in the dry form and can be sterilised at 110° 
C in aqueous solution, but if the pH of the solution is 
above 5.5 it is rapidly destroyed. The vitamin is fairly 
readily destroyed by heat and much more speedily in 
the presence of alkalis. It is unstable to oxidising and 
reducing agents and is precipitated by tanning. 

In current cosmetic practice, the chief source of thia- 
mine is the yeast content of dry yeast packs, to which 
water is added before application. The true value of 
such packs is not known, although some beauty salons 
strongly favour their use. 

Vitamin B, was originally considered to be a single 
substance, the deficiency of which gave rise to pellagra. 
Nowadays, the true P.-P. factor is identified as nicotinic 
acid or nicotinamide (niacin, niacin amide). One of the 
most typical symptoms of pellagra is the development 
of skin lesions, which at first resemble sun-provoked 
erythema and then become more deep-seated, being fol- 
lowed by extensive cracking, thickening and pigmenta- 
tion. Nicotinic acid and its amide seem to play a part in 
the maintenance of the collagenous fibrils and the nor- 
mal water balance of the skin, but at present no special 
case can be made out for the use of these particular 
components of the B, complex in locally applied cos- 
metic preparations. Nicotinic acid, in fact, can give rise 
to undesirable flushing and irritation of the skin when 
given in large doses orally, though the amide is free 
from this defect. | gram of nicotinamide dissolves in 
about | ml. water, 1.5 alcohol, 10 ml. glycerol. 

Nicotinamide, as a component of the two essential 
“pyridine co-enzymes,” is concerned with hydrogen 
transfer in the living cell. Riboflavin, still erroneously 
termed Vitamin B, in the current (and valuable) 
Merck Index, has likewise a co-enzyme function and 
assists in a number of oxidative enzyme reactions. De- 
ficiency of riboflavin is known to be associated with 
simple cheilosis and angular stomatis (cracking and 
scaling of the lips and corners of the mouth), but the 
overall picture is still somewhat obscure. Riboflavin has 
a very poor range of solubilities: 1 in + 5000 ml. of 
water, slightly more soluble in NaCl solutions, less solu- 
ble in alcohol, very slightly soluble in cycloheranol and 
amyl acetate, insoluble in ether, chloroform, acetone, 
benzene. Dissolves with decomposition in dilute alka- 
lies. The sodium and monodiethanolamine salts of the 
equally active riboflavin 5-’phosphate are claimed to be 
100 and 200 times as soluble in water, respectively, as 
riboflavin itself. 
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Results of vitamin application to the skin are inconclusive. 


Deficiency of Vitamin B, (pyridoxine, adermine) 
gives rise, in rats, to a florid symmetrical dermatitis. 
Harris® holds that “man appears to need pyridoxine, 
and its deficiency is perhaps associated with a cheilosis 
similar to that seen with a deficiency of riboflavin.” 
Vitamin B, hydrochloride has also received attention 
in the treatment of seborrheic dermatitis. According to 
R. W. Vilter, M.D., of Cincinnati University, patients 
treated with desoxy-pyridoxine, a pyridoxine antago- 
nist, developed a dermatitis clinically and histologically 
indistinguishable from seborrheic dermatitis. From this 
he argued that seborrheic lesions, which respond to 
pyridoxine treatment, are a sign of human pyridoxine 
deficiency. He claims to have had marked success with 
pyridoxine hydrochloride topically applied (10 mg. per 
g. of cream or ointment, the vehicle being a “vanibase’’.) 
\s Vilter claims successes in the treatment of spontane- 
ous seborrhea with his locally applied Vitamin B, prep- 
aration, it is thought possible that this member of the 
B complex may prove useful in the treatment of sebor- 
rhea, dandruff, acne, eczema and other skin disorders. 
See also the paper by Samitz and Brown". One gram 
of B, hydrochloride dissolves in 5 ml. water and 90 ml. 
alcohol. Acidic aqueous solutions (10 per cent w/v 
pH 3.2) are stable. 

Of possible significance in the cosmetic industry is 
the part played by pyridoxine and its derivatives, e.g. 
the co-enzyme pyridoxal and the amine, pyridoxamine, 
in such important aspects of protein metabolism as the 
decarboxylation of amino acids and transaminations. 

Pantothenic and p.-aminobenzoic acids have been 
claimed to cure the greying and loss of hair that occur in 
rats artificially deprived of these materials. There is 
little, if any, reliable evidence to show that such find- 
ings are applicable to human beings. The patent litera- 
ture issued during the past few years refers to both 
members of the B complex: the scientific literature 
relating to pantothenic acid contains interesting papers 
by Williams and Major ****, and that on PABA a 
notable contribution by Ansbacher™. Pantothenic 
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acid is a viscous, oily liquid, extremely hygroscopic and 
freely soluble in water; easily destroyed by acids, bases, 
heat. Para-aminobenzoic acid (PABA) is a stable, crystal- 
line substance, soluble in water (1 in 200), alcohol, 
ether, ethyl acetate; incompatible with oxidising agents, 
ferric salts. 

Folic acid and its antagonists are of considerable bio- 
chemical importance but do not seem to offer any inter- 
esting possibilities to the cosmetic chemist or derma- 
tologist. PABA, incidentally, is a component of the folic 
acid molecule. 

A deficiency of inositol (formerly known as Bios I 
“growth factor’) is said to cause baldness in mice and 
rats '* '*, but this has no apparent bearing on human 
baldness, as deficiency of inositol in man has not been 
recorded. The close structural relative of inositol, ben- 
zene hexachloride, is probably an antagonist or anti- 
vitamin, just as its hexaphosphate derivative, phytic 
acid, antagonises or “‘blocks’’ the function of Vitamin D. 

The dermatological potentialities of Vitamin B,, 
have not yet been fully explored. Indeed, at the time of 
writing, the exact chemical structure of this potent, 
cobalt-containing compound has not been elucidated. 
It has been experimentally utilised as an anti-histaminic 
and may therefore be of interest in the treatment of 
allergic dermatoses. Generally encouraging results have 
been claimed for it, in the treatment of shingles, infan- 
tile eczema, lupus vulgaris and seborrheic dermatitis. 
It is reputedly incompatible with Vitamin C. 

Choline does not appear to enter into consideration, 
in the subject under review. Biotin, known also as Vita- 
min H, is however of some interest in that a deficiency 
of it, in rats, is characterised by seborrheic skin lesions 
and loss of hair. 

All members of the B complex are classified with 
Vitamin C as water-soluble, whereas Vitamins A, D, E 
and K are water-insoluble. 


Vitamin C 

Vitamin C or l-ascorbic acid is chiefly known as the 
anti-scorbutic vitamin, the lack of which results in the 
hemorrhagic symptoms of scurvy, with its perifollicular 
hemorrhages, spongy gums, loose teeth etc. The bio- 
chemical action of the vitamin is, however, so impor- 
tant to the organism that many other therapeutic roles 
have been assigned to it. One noteworthy effect of a 
deficiency of Vitamin C is the failure of the organism to 
produce a sufficiency of collagen—the intercellular ce- 
menting substance. This has an obvious significance in 
dermatology. The vitamin, moreover, exerts a notable 
regulatory action on the oxidation-reduction processes 
of living cells and may have value, as suggested in the 
medical literature, in the treatment of capillary fragil- 
ity, gingevitis, excessive perspiration, exfoliating der- 
matitis etc. Its effect on histaminic responses is also of 
interest. It is capable of being absorbed through the 
skin. 

L-ascorbic acid has a tendency to oxidise on exposure 
to air and light. Oxidation of aqueous solutions is ac- 
celerated by alkalis, copper and iron, retarded by acids. 
Soluble in water (1 in 3), alcohol (1 in 50) and glycerin 
(1 in 100). Insolubie in organic solvents. Widely dis- 
tributed in nature, good sources being citrus fruits, hip 
berries, black currants, fresh tea leaves, parsley. Stabil- 
ised lemon juice (as a source of l-ascorbic acid) has been 
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used in cosmetic creams and lotions. Recommended 
dietary allowance of Vitamin C per day: 75 mg. Medical 
dose per day: 0.5 to 1 g. 
Vitamin D 

Nutritional factor preventing rickets. Vitamin D or 
D, (calciferol) is prepared by U.V. treatment of ergos- 
terol. D, or activated 7-dehydrocholesterol occurs in fish 
liver oils. Vitamin D is absorbed through the skin and 
has been used in cosmetic creams. It was formerly em- 
ployed by dermatologists in the treatment of psoriasis 
and pemphigus. There appears to be no corroborative 
proof of Winter’s statement that it “has been success- 
fully used externally in the treatment of acne, eczema 
and erythematic conditions of all kinds.” Is is insoluble 
in water, soluble in the usual organic solvents, slightly 
soluble in vegetable oils. De Navarre stipulates 250 In- 
ternational Units per oz. of cream as the minimum tor 
cosmetic use. Harry refers to the use of 200 LU. per 
gram of cream. The medical dose (Merck Index) is 
given as 200 to 60,000 L.U. per day. 


Therapeutic Approx. Daily 








Vitamin Indications Requirement of 
Treatment of: * Adult Human f 
A | Xerosis (abnormal 3,000 I.U, 
(axerophthol) | dryness of skin, etc.) 


fat-soluble Hyperkeratosis 
Ichthyosis 

Follicular infections | 

Wounds, burns 


Skin ulcers 





Acne 
D Rickets Up to 400 L.U. 
(calciferol) Scleroderma 
f.-s. Pemphigus 
Psoriasis 
Lupus vulgaris 
E Sterility —_ 
(alpha-tocopherol) | Fibrositis 
f.-s. Vascular purpura 
K Haemorrhagic _ 
(3-phytyl states (see text) 
menadione) 
rs, | 
BI (thiamine) Beri-beri 300 to 400 I.U. 
hydrochloride Neuritis (1 mg. =330 I.U.) 
water-soluble 
Nicotinamide Pellagra 12 mg. 
(PP factor) 
w.-s. 
Riboflavin Cheilitis 1 to 1-8 mg. 
W.-S. | Angular stomatitis 
Keratitis 
B-6 (pyridoxine) | Muscular dystrophies 
hydrochloride | Eczema _ 
w.-s. Seborrhoeic dermatitis 
Acne vulgaris 
Cc Scurvy 30-75 mg. 
(L-ascorbic acid) gingevitis, pyorrhoea 
W.-s,. Dental caries | 
Purpura 
| Wounds | 


Corneal ulceration, etc. | 
i 


* This list is necessarily abbreviated. 


A development that might well favour the inclusion 
of Vitamin D in creams and salves intended for skin 
treatment is the spectacular cure of lupus vulgaris (a 
hitherto intractable skin disease) achieved by massive 
doses of the vitamin administered orally'*. Not less 
significant than the success of this treatment is its at- 
tendant danger of hypervitaminosis, leading to abnor- 
mal calcium deposits in the kidneys, aorta etc. In view 
of the fact that the skin will absorb the vitamin, it 
would seem highly desirable to try the effect on lupus 
vulgaris of heavily concentrated local applications. ‘This 
would obviate the grave risk of hypervitaminosis and, 
if only partially successful, would greatly stimulate 
dermato-cosmetological interest in its latent possibilities. 


Vitamin E 

Vitamin E or d-tocopherol occurs in seed germ oils, 
lettuce, alfalfa etc. It is prepared commercially as wheat 
germ oil. Its biologic action is somewhat similar to that 
of the ovarian hormones, and it has been widely used 
medically in cases of female sterility and habitual abor 





Medicinal 
Dosage, 
Daily ¢ 


25,000.1.U. 
or more, 


400 I.U. or more. 


0-2 to 0-6 g. 


0-25 to 1g. 


10 to 50 mg. 


0-3 tolg. 


5 to 15 mg. 


0-5 to 1 g. 


t Requirements according to League of Nations and U.S. National 


Research Council. 


~ Dosages mostly in accordance with Merck Index, 6th Edition. 


§ See text for suggested topical dosage. 
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tion. Insoluble in water; soluble in oils, fats, organic 
solvents. Very stable to heat and alkalis. Gradually 
darkens on exposure to light. Oral dose: 0.2 to 0.6 g. 
per day. May prove of use in estrogenic type creams. 


Vitamin F 

Vitamin F (so-called) may also be dealt with under 
this heading. It has received much attention in the cos- 
metic literature. Early claims were too sweeping in 
character but many writers now appear to regard it as 
a cosmetic material of real, if limited, use. The term 
“vitamin F” refer to linoleic and linolenic 
but has also been ascribed to particular stereoisomers 
and related esters. The terms “essential fatty acids” 
and “essential unsaturated fatty acids” have likewise 
been used to denote “vitamin F.”’ Linseed oil fatty acids, 
arachis oil fatty acids and methyl linoleate, have all 
been suggested for use to remedy unsaturated fatty acid 
deficiencies in the hair, skin and nails. Tables of sug- 
gested dosages for different types of toilet preparation 
have been published by the original sponsors. 

British Patent 609,811 (Society of Chemical Industry, 
Basle) covers the joint use of nicotinic acid amide and 
a vitamin F substance, specified as a polyunsaturated 
fatty acid or ester thereof having a minimum LV. of 
119, or a natural product of like type. Natural products 
mentioned in the specification include linseed, sun- 
flower, walnut and poppy seed oils. Cosmetic emulsions 
cited by the patent feature triethanolamine stearate and 
synthetic detergents as the emulsifying agents. (Corn 
oil is a rich natural source of “essential unsaturates.’’) 


may acids 


Vitamin P 

Vitamin P (so-called) is also the subject of dispute. 
A joint committee of the American Institute of Chem- 
ists and the A.S.B.C. recommended in 1950 that the 
term “Vitamin P” should no longer be employed, since 
the identity of such a substance of a vitamin character 
had not been established. Known also as citrin and “the 
permeability vitamin,” it is said to occur widely in 
nature, often in association with the somewhat simi- 
larly acting Vitamin C. Deficiency of citrin is charac- 
terised, it is claimed, by increased capillary fragility 
and permeability. It has been administered orally in 
cases of psoriasis and purpura, and has been suggested 
for use in anti-haemorrhoidal suppositories. 


Vitamin K 

This vitamin, first described by the Danish worker, 
Dam, in 1935, finds clinical use in hemorrhagic condi- 
tions specifically associated with low prothrombin values. 


Formulation of Vitamin Creams 

This follows on what has already 
been written in regard to emollient 
creams in general and hormone 
creams. Most published formulae 


(e.g. those suggested by Winter, NH 
Rothemann and R. M. Gattefossé) . 
are basically cold creams, contain- N 
ing vitamins and vitamin extracts, | 
hormone substances, cholesterol, gp 
lecithin etc. as additional constitu- 

COOH 


ents. It is probable that more effec- 
tive preparations could be prepared 
by using an emulsifying wax of the 
Lanette Wax SX type, or a modi- 
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fied triethanolamine or other suitable o/w-favouring 
emulsifying agent. 

The dosages of vitamins may be experimentally regu- 
lated in accordance with the indications given in the 
foregoing notes and appended table. 

Quite apart from the avoidance of simple chemical 
incompatibilities and the consideration of suitable 
emulsifying and preservative agents, optimum pH and 
other factors favouring effective biological action, there 
is one other, less usual aspect of this subject that ought 
to be carefully considered. I refer to the type of biologi- 
cal antagonism that occurs between certain metabolites 
(e.g. vitamins, hormones, amino acids) and what Wool- 
ley, pioneer of this branch of study, has very reasonably 
termed “antimetabolites’'’. These latter are “struc- 
tural analogues antagonistic to metabolites,” the two 
antagonistic substances often being competitive (e.g. 
thiamine and pyrithiamine, PABA and sulfanilamide). 
There are also non-competitive, irreversible reactions to 
be considered in this category (e.g. ascorbic acid and 
glucoascorbic acid). Of special interest to the student of 
vitamins and hormones are the biological antagonisms, 
as distinct from chemical incompatibilities, that exist 
between such structurally similar substances as: 

PABA and sulfonamides, 

Vitamin K and dicoumarol, 

Thiamine and pyrithiamine, 

Ascorbic acid and glucoascorbic acid, 

d-tocopherol and its quinone, 

Inositol and hexachlorocyclohexane, 

Pyridoxine and desoxypyridoxine 

Testosterone and estrone. 
Many other similar antagonisms exist between such 
substances of cosmetic interest as isoleucine (leucine), 
lysine (arginine) and methionine (ethionine, norleu- 
cine, methoxinine.) For further information reference 
should be made to Woolley’s book'’, While the study 
of antimetabolites shows the chemist what substances 
he should, in certain cases, avoid, it also has a more 
positive value’ in suggesting a biologically acceptable 
means of neutralising the undesired action of existing 
metabolites. This particular approach to chemotherapy 
is undoubtedly of major importance and from it many 
real advances in skin therapeutics may be expected. 
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In the tests dishwashing at home was banned; but parti- 
cipants got plenty of handwashing, climaxed on count- 
ing day by five controlled soapings and rinsings. 


4 new bacteriostatic agent shown to retain its 


antimicrobial activity in the presence of soap 


HE first attempts to remove viable bacteria from 

the skin were made prior to the time that we 

knew that such things as bacteria existed. Holmes, 
in 1843 and Semmelweis in 1847, recognized that puer- 
peral sepsis was transmitted from one obstetric case to 
another by the physicians handling the cases. Although 
Lister (1) is credited with the introduction of antiseptic 
surgery through the use of carbolic acid, both Holmes 
and Semmelweis had previously recommended thorough 
cleansing as a method of combating puerperal sepsis 
epidemics. These first attempts to combat infection by 
eradicating the disease-producing agent from the surface 
of the skin were surprisingly successful. 

During the early part of the 20th century many at- 
tempts were made to incorporate compounds in soap 
which would decrease the number of bacteria on the 
skin more than could be achieved through the action 
of soap alone. Different mercury compounds were found 


Because of its retention on the skin and in the hair follicles (dark 


slender pockets) the new bacteriostatic agent is stated to keep down 
the number of bacteria, believed to be the cause of body odor. 
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Cutaneous Antiseptic Activity of 







,2.- Lhiobis 


M. C. HUNTER, D. P. ROMAN 


to be partially effective but were also shown to be cu- 
mulative poisons and were not applicable for contin- 
uous use. Certain cresylic acids and cresols have been 
and still are used fairly extensively for their antibac- 
terial action in the presence of soap. Although these 
cresylic compounds are relatively non-toxic in the con- 
centrations used, they are likewise relatively ineffective 
as Cutaneous antiseptics. 

In the late 1930's a new era of effective skin antisep- 
sis was introduced with the discovery that 2,2’-methy- 
lene bis (3,4,6-trichlorophenol) retained its anti- 
microbial activity in the presence of soap (2). This com- 
pound constituted a definite and significant advance in 
skin antisepsis. 

Herein we wish to describe a unique compound 
which has been found to be advantageous in all prac- 
tical respects as a skin antiseptic. In addition to its €x- 
cellent skin degerming activity, its economic features 
suggest its use in standard grade soaps and cosmetics. 

The most important features of any product to be 
used repeatedly on the skin through such media as 
soaps and cosmetics are: acceptable esthetic character- 
istics, low toxicity, maximum effectiveness, and low 
cost. The compound to be described has been shown to 
possess each of these desirable characteristics and con 
stitutes another advance in skin antisepsis. 


Physical and Chemical Properties 


The synthesis of the compound, 2,2’-thiobis (4,6- 
dichlorophenol), was first described (3) in 1933. It is 
a colorless, tasteless and essentially odorless crystalline 
powder which melts at 188°C. As can be seen from the 
following structural formula, this compound consists of 
two dichlorinated phenol rings bridged by a sulfur 
atom, 


OH OH 
| N- S - Cc} 
LJ ae j 
on Cl 


One percent and two percent concentrations were 
dissolved in selected ketones, glycols, alcohols, oils and 
soaps and after storage for one year at 50°C. no signift- 
cant changes in color, odor, consistency or antimicro- 
bial activity were apparent. All of the stability de- 
terminations thus far carried out indicate that 2,2’- 
thiobis(4,6-dichlorophenol) may be slightly light sensi- 
tive but that time and temperature have little effect 
upon the quality of formulations or the product per se. 
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and R. $8. SHUMARD** 


Ihe solubility of 2,2’-thiobis (4,6-dichlorophenol) in 
water is quite low, being in the order of 0.0004% at 
25°C. The solubility is increased by increasing the pH 
to form the sodium or potassium salts. Certain of the 
common organic solvents are capable of solubilizing the 
compound quite readily as is apparent in Table I. 

The high order of solubility of this compound in 
many solvents indicates that a minimum of difficulty 
will be encountered in formulating it in cosmetics. In 
addition, commercial use of 2,2’-thiobis (4,6-dichloro- 
phenol) in soaps has failed to uncover any serious form- 
ulation difficulties. 





Table | 
Solubility of Actamer in Organic Solvents at 25°C. 


Solubility (gms/100 cc 


Solvent except where indicated) 
Dimethyl! acetamide 72.5 
Polyoxyethylene sorbitan monooleate 19.0 
Polyoxyethylene sorbitan monolaurate 19.0 
Polyethylene glycol 200 16.0 
Acetone 15.0 
Amy! acetate 7.0 
Lanolin 5.0 *(42°C) 
Steary! alcohol 5.0 *(59°C) 
Pine Oil 4.5 
Castor oil 4.0 
Cety! alcohol 3.0 *(50°C) 
Octyl alcoho! 2.5 
95% Ethyl alcoho! 2.3 
99% I\Isopropanol 2.0 
Stearic acid 1.5 *(70°C) 
Coconut oil 1.0 
Corn oil 1.0 
Diocty! phthalate 1.0 
Cottonseed oil 0.5 
Olive oil 0.5 
Propylene glycol 0.5 
Turkey red oil 0.5 
Glycerine < 0.2 





* Solubilities determined at listed above 


point of solvent). 


temperature (slightly melting 


Pharmacology 


Ihe acute oral toxicity of 2,2’-thiobis (4,6-dichloro- 
phenol), designated as Actamer, has been determined 
in rats and rabbits. The results of these investigations 
showed Actamer to have had an LD,, for rats of 6.627 
gms/kg. and a lethal dose for rabbits of approximately 
7gms/kg. The cumulative oral toxicity, as previously 
reported by Shumard, Hunter and Beaver (4) was simi- 


* Trademark of Monsanto Chemical Co., St. Louis 

**® From Organic Chemicals Division, Monsanto Chemical Co. Paper 
presented at December, 1952 meeting of the Scientific Section, Toilet 
Goods Assn. 
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4,6-dichlorophenol). 
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One pound of the powdery material at left—enough to put into 
more than 200 average bars of soap (right) at 2% concentra- 
tion. Tiny pile in middle is requirement for one average bar. 


larly low and further exemplifies the non-toxic character 
of Actamer when administered by the oral route. 

Irritation and sensitization studies were carried out 
on 200 subjects by patch tests according to the tech- 
nique recommended by Schwartz and Peck (5). In one 
series of patches 2% Actamer was applied in a carbo- 
wax ointment base and in another series of patches 
0.049%, Actamer was applied in a 1% solution of a bland 
soap in tap water. The patches were removed afte1 
either 24 (181 subjects) or 48 (20 subjects) hours and 
observed for possible reactions at that time and again 
after 24, 48 and 72 hours. Approximately 10 days afte: 
the patches were removed, identical patches were re- 
applied to the same areas in the same manner. These 
second patches remained on the skin for either 24 o1 
{8 hours and then the areas were again examined fo1 
irritation or sensitization reactions. No reactions were 
detected other than an occasional mild irritation attrib- 
utable to the soap. 

Results of these pharmacologic investigations and 
others which will be reported in a later communication 
indicate that Actamer can be applied safely to the skin 
in the recommended concentrations and that little 
hazard would be encountered by personnel handling 
the concentrated material. 


Cutaneous Antisepsis 


The cutaneous antiseptic activity of any compound 
which is to be used repeatedly on the skin in such 
products as soaps and cosmetics is measured in terms 
of the degree of bacterial reduction on the skin. This 


The bacteria count in the test washing samples from the fifth pan 
on the first day to the fifth pan on the twelfth day showed a reduc- 
tion of 97.4% after continued use of soap with the new agent. 












degree of bacterial reduction is in turn dependent upon 
a combination of two factors—the antimicrobial activity 
of the compound per se and the substantivity of the 
compound to the skin. 

The in vitro activity of Actamer against five of the 
most prevalent types of microorganisms commonly 
found on the skin is recorded in Table II. These results 
show that all five of the microorganisms commonly 
found on the skin were inhibited at a concentration of 
10 ppm of Actamer and that the most prevalent species 
of this group, the micrococci, were inhibited at a con- 
centration of 1.0 ppm or less. It is to be noted that the 
corynebacteria which are frequently incriminated as 
an etiologic agent of acneform conditions (6) were in- 
hibited at a concentration of 1.0 ppm. 





Table Il 


Activity of Actamer Against Five 
Common Types of Skin Bacteria 


Dilutions of Actamer in PPM 


Test Organism 10.0 1.0 0.1 Control 
Micrococcus sp. _ - + — 
Corynebacterium sp. —_ — - a 
Bacillus sp. — — + + 
Streptococcus sp. —— + + + 
Mycrobacterium sp. ; = T ~ 7 





+ = Growth, Complete inhibition of growth. 


The effects of Actamer on other organisms repre- 
senting types occasionally found on the skin are re- 
corded in Table III. These results show that Actamer 
inhibited the gram positive bacteria at very low concen- 
trations. The efficacy of Actamer against the gram neg- 
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ative bacteria, however, was somewhat more erratic. 
Two of the types of gram negative bacteria commonly 
found in the intestine—the escherichia and _pseudo- 
monas groups—were uninhibited by concentrations as 
high as 1000 ppm whereas certain other gram negative 
bacteria such as the brucella and the aerobacter were 
inhibited at relatively low concentrations. The mini- 
mum inhibitory concentration of Actamer effective 
against the yeast saccharomyces was 100 ppm, whereas 
the pathogenic fungi trichophyton and epidermophy- 
ton were inhibited at a concentration of 10 ppm. 

By additional in vitro tests it was shown that Actamer 





Table Iii 


Activity of Actamer on Representatives of 
Occasional Skin Contaminants 


Dilution of Actamer in PPM 





Test Organism 1000 =100 10 1.0 0.1 c 
Lactobacillus — _— + “4. af. ee 
Diplococcus A. 
Brucella —_ _ _ — — of. 
Aerobacter — _ — <j. 4. ad 
Proteus —_ = + - - 4 
Pseudomonas - + + + “4. “. 
Escherichia + + + + 4 + 
Saccharomyces — — 4. f 4 ad 
Trichophyton — — — + 4. A 
Epidermophyton — — — | ls a 





+ = Growth, Complete inhibition of growth. 


was essentially unaffected by the presence of soap. 
Actamer was shown, however, to be irreversibly inhi- 
bited in regard to its antimicrobial activity by the pres- 
ence of body fluids. The serum inactivation of Actamer, 
however, was not an unexpected finding since similar 
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Nutrient agar on which microscopic bacteria could feed was added to 
samples of water used. After 48 hours of incubation the bacteria 
could be counted and the number on the tester's hands calculated. 


phenolic compounds are likewise inhibited by body 
fluids (7). 

Both antibacterial activity and skin substantivity are 
necessary properties of a skin antiseptic for use in soaps 
and cosmetics. Whether or not these factors are present 
in adequate proportions is best shown by the degerm- 
ing efhciency of the product. 

\ number of methods have been proposed to accur- 
ately measure degerming activity and most of them 
stem from a basic technique recommended by Price (8) 
in 1938. Price showed that the number of bacteria on 
the skin was reduced at a constantly diminishing rate 
when the skin was repeatedly scrubbed in a series of 
different wash-basins. This technique has since been 
modified many times (7, 9, 10, 11, 12, 13). 

We used for these studies a modified Cade technique. 
The Cade technique was chosen because it is widely 
used as a gauge of the efficiency of medicated soaps in 
lowering the number of bacteria on the skin. 

The results presented are based upon two series of 
tests, one carried out by a consultant laboratory* using 
male university students as subjects, and the other car- 
ried out in our own laboratories using both male and 
female employees. Subjects in both series of tests were 
carelully selected to make certain that they were normal 
physically, sincere and cooperative, and had not used 
soap or cosmetics which contained an antiseptic for at 
least three weeks prior to the test. 

Following the initial washing test to determine the 
normal bacterial count, subjects were instructed to use 
the test soaps at least three times daily, for a period of 
two weeks. Bacterial counts were made again on the 
oth, 11th and 12th days of the test. A minimum of five 
subjects was used for each test soap. Since the detailed 
technique for determining the individual bacterial 
counts is rather lengthy, the reader should refer to the 
original descriptions (13, 14). 

The results of these handwashing tests can be inter- 
preted by different methods some of which have re- 
cently been outlined by Cade (14). By none of these 
techniques can the transient and resident bacteria be 
completely differentiated, for both types are present in 


* Columbus Laboratories, Chicago, Il. 
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every wash basin. In each succeeding basin, however, 
fewer transient bacteria are present in proportion to 
the number of resident bacteria. 

The number of transient bacteria varied from indi- 
vidual to individual and from one time to another for 
the same individual more than the resident bacteria. 
In appreciation of this more consistent behavior, and 
because resident bacteria are the ones most difficult to 
remove (15), the degerming activity based upon com- 
parisons of the resident flora was considered most ac- 
curate and most factual. 

Of the numerous methods of interpreting the results 
of such tests we favor comparing the bacterial count of 
the 5th basin on the last day of the test with the bac- 
terial count of the 5th basin on the first day of the test. 
By this technique, one encounters a minimum of inter- 
ference from transient bacteria, most of which are re- 
moved in the first four basins. The use of additional 
basins contributes little information because bacterial 
reduction progresses at a relatively constant rate afte1 
the 5th basin and the numbers become so low that dif- 
ferences in successive basins are relatively insignificant 
(13). 

Actamer reduced the resident flora of the skin (based 
on the 5th basin counts) by an average of 97.4% in a 
series of twelve subjects when it was incorporated at a 
2.0% level in a high-grade 20°% coconut oil-80% tallow 
bar soap. The percent reduction was about 94% when 
\ctamer was tested in soaps at a 1.5% level but still 
reduced the resident skin flora by almost 92% at as 
low a level as 1.0% based on the weight of anhydrous 
soap in the formulation. 

Since soap containing Hexachlorophene has been 
suggested (16) as a standard for estimating the efficacy 
of antiseptic soaps, results with both Actamer and 
Hexachlorophene are portrayed graphically at 2.0% 
levels in Graph I and at 1.0% levels in Graph II. 

The reduction of the bacterial count at each test in- 
terval for each subject was calculated on a percentage 
basis. For maximum accuracy the average reduction for 
each group of subjects using the same test material was 
then determined as the average percent reduction 
rather than the average numerical reduction. In this 
manner equal weight for each subject is reflected in 
the average for the group. 

In order to more clearly present these data graphi- 
cally, a normal resident count of 2,500,000 was selected 
and other points on the graph were determined by cal- 
culating the percent reduction on the basis of this initial 
number. Since the average initial count for each group 
of subjects was between 2,200,000 and 2,800,000, this 
adjustment allows perspicuous comparison with minor 
alteration in accuracy. 

To determine the effect exerted by the sulfur linkage 
in Actamer, its degerming activity was compared to that 
of the methylene analogue 2,2’-methylene bis (4,6- 
dichlorophenol). ‘The comparative bacterial reduction 
with these two compounds is recorded in Graph III. 
\ctamer, bridged by a sulfur atom exhibited better 
skin degerming activity than did the methylene-bridged 
analogue. 

In Graph IV, numbers of resident bacteria in the 4th 
and 5th basins after twelve days use of medicated soaps 
are recorded. The numbers present after identical use 
of an unmedicated control soap is included for better 
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orientation. The differential in degerming activity of 
the three test materials was considerably greater than 
the differential in antimicrobial properties demon- 
strated in vitro. The results therefore, substantiate the 
previously made premise that degerming efficacy is 
dependent upon both anti-microbial and substantive 
properties, 

In Graph V, the degerming activities of Actamer 
and two other bis phenolic compounds in varying con- 
centrations are represented by comparing the resident 
counts (5th basin) of the Ist day with the resident counts 
(5th basin) of the 12th day of the tests. The strik- 
ingly low differential in degerming activity of the soaps 
containing 1.0, 1.5 and 2.0%, Actamer may indicate a 
rapid and cumulative build-up of residual Actamer on 
the skin due to strong substantive properties. 


Discussion 


The data which has been presented on Actamer 
shows this compound to have an ideal combination of 
physical, chemical, pharmacological and antimicrobial 
properties to make it effective as a cutaneous antiseptic. 

Bacteria are known to become adsorbed onto the 
surface of the epithelium, fill up small cracks and crev- 
ices in the skin and become lodged down in the gland- 
ular ducts. It is now generally acknowledged that some 
of these bacteria can utilize certain fractions of the 
sweat as sources of their own nutrition and in so doing, 
change it from an essentially odorless material into one 
with an offensive odor. When the metabolism of these 
bacteria is inhibited by a bacteriostatic compound such 
as the one which we have described, they cease to mul- 
tiply. Some of the bacteria are undoubtedly killed by 
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the antibacterial agent and the natural defense mechan- 
isms of the body (17). Others may be flushed out of the 
glandular ducts and hair follicles by the natural secre- 
tions of the skin glands. 

We are also obliged to recognize that these sweat 
glands are primarily excretory organs and that their 
normal functioning is of importance in eliminating 
waste products as well as in regulating the body tem- 
perature. Bacteriostatic deodorants may augment this 
excretory mechanism by removing bacteria from these 
channels and allowing a more normal flow of perspira- 
tion. 

Needless to say, a skin bacteriostat such as we have 
described also effectively controls many bacteria and 
fungi commonly found on the skin which can act as 
potential pathogens. 

The ease of formulability of Actamer and its ap- 
parent good stability permit its incorporation into many 
types of medicated and deodorant soaps and cosmetics 
products, Its low toxicity, unexcelled ability to clear 
the skin of bacterial contamination and comparative 
economy can be expected to make it a common ingre- 
dient of deodorant or medicated soaps. 

A trend which has become more and more apparent 
in the cosmetic industry over the past decade is the 
attention which has been given to insure complete lack 
of irritation or other manifestations of toxicity. More 
emphasis is now being placed on products to augment 
nature’s means of bringing out the inherent beauty of 
the healthy integument as well as to mask imperfections. 
Since the bacteria present on the skin can be harmful 
and produce offensive odors, agents which eradicate 
these microorganisms from the skin without causing 
harm to the skin should find many useful applications 
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in a large variety of finished cosmetic and soap 
products. 


Summary 


A unique synthetic bacteriostatic agent, 2,2’-thiobis 
(4,6-dichlorophenol), herein referred to as Actamer, 
has been described. It is a colorless, tasteless and essen- 
tially odorless white crystalline powder and is practi- 
cally insoluble in water but quite soluble in a number 
of organic solvents commonly employed in soaps and 
cosmetics. Accelerated and unaccelerated tests have 
demonstrated its good stability in a wide variety of 
formulations. 

The antimicrobial activity of 2,2’-thiobis (4,6-dichloro- 
phenol) has been demonstrated by both in vitro and 
in vivo techniques. It is particularly effective against 
the gram positive cocci that makes up a large proportion 
of the normal flora of the skin and which are believed 
to cause body odor and skin infections. Jn vitro tests 
have likewise shown this compound to have good activ- 
ity against some pathogenic fungi. 

In vivo, 2,2’-thiobis (4,6-dichlorophenol) in bar soap 
at a concentration of 2.0%, has been shown to reduce 
the number of resident bacteria on the skin by 97.4% 
after 12 days daily use. At 1.5% concentration approxi- 
mately 94% reduction was effected. A concentration of 
1.0% gave almost 92% reduction. 

Tests described herein indicate that the cutaneous 
toxicity of 2,2’-thiobis (4,6-dichlorophenol) was low 
for this type of compound and indicates safety when 
used in any topically applied detergent, cosmetic or 
pharmaceutical product. 
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Mid-Year Meeting 


To withdraw from useful activity is to withdraw from 


life. The man with a million dollars and no work is 


not enviable, 


because 


indefinite 


leisure 


is flavorless. 


Cosmetic Excise Tax Collections 


OSMETIC excise tax collections for the years of 
1950 and 1951 and also the collections for the 
months of 1952 so far issued are given in the table 


following: 


January 
February 
March 
April 

May 

June 

July 
August 
September 
October 
November 
December 


$11,547,853 
14,338,420 


7,248,879 
8,218,865 
9,174,622 
8,253,649 
9,357,443 
8,849,488 
8,523,241 
8,439,370 
7,878,976 





1951 

$12,255,363 
12,867,842 
8,534,569 
5,746,348 
9,293,461 
8,622,275 
8,901,311 
10,252,706 
7,698,854 
9,365,932 
8,916,488 
8,974,245 





1950 

$ 9,836,052 
11,654,681 
6,811,063 
6,985,099 
8,316,993 
8,136,742 
7,965,373 
9,671,335 
7,542,472 
7,900,314 
8,159,612 
7,781,091 


cosmetics 





“These are our counter-punch twins. The chlorophyll 
neutralizes the perfume odor. 
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Scenting Cosmetic Preparations 


DR. STEFAN A. KARAS 


The role of perfume in cosmetics . . . Practical suggestions 


for perfuming creams, lotions, face and body dusting powders 


ITHERTO, the question of scenting of cosmet- 

tics has received considerable attention, but pri- 

marily it has been considered from the viewpoint 
of creating a lovely, harmonious, original perfume note. 
Important as the art of perfumery is, the proper appli- 
cation of perfume to cosmetics presupposes above all 
else a full knowledge not only of the type of cosmetic 
in which the perfume is to be used, but particularly of 
the nature of the ingredients of that cosmetic. The 
divorce of the arts of perfumery and of cosmetic chem- 
istry which has come about in America even more than 
in Europe is disastrous in its consequences. 

Who need emphasize the importance of scent in the 
acceptance or rejection of a cosmetic by the consumer? 
For cosmetics must be given the first all-important judg- 
ment on the basis of smell. True, appearance attracts 
the eye, but the cosmetics usually cannot be sampled, 
they can only be smelled. And, almost as a_ reflex 
physiological action, a package is brought to the nose 
to be smelled. Or, take the use of the product, par- 
ticularly on the face. The nose is and must be the decid- 
ing factor in determining whether the human being is 
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willing to tolerate a “foreign body” (as a cream is) on 
the face. 


Role of Perfume 

Although perfume is but a small part, percentage 
wise, in cosmetics, its role is tremendously important, 
and sometimes as decisive as it is invisible. Even in 
panel-testing or consumer-testing of cosmetics, most of 
the people judge primarily by the smell. Some people 
have gone so far as to suggest that unperfumed materi 
als should be tested, so that odor does not become a 
distracting factor, but this would be creating an un- 
real situation, as the final product, when ready for use, 
would always be perfumed. 

Let us start by disputing a long-accepted tenet. By 
many it has been considered an established fact that 
the chemist and perfumer can cover any ingredient by 
the use of a sufficient quantity of a carefully blended 
and properly selected perfume. In my judgment, this is 
far from the truth. And, because there are many in- 
gredients that defy odor coverage, or can be covered 
only with grave difficulty, an attempt should be made 
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to choose products that are odorless, whenever possi- 
ble, or that have a rather pleasant and acceptable smell. 
Unfortunately, within the arsenal of raw materials at 
the disposal of the chemist, one does not always find 
pleasant-smelling ingredients. Some are neutral, some 
actually odorless (these are ideal), some pleasant, sev- 
eral very unpleasant. 


Lanolin and Beeswax 


For instance, everyone knows the important place 
occupied by lanolin in creams, lotions, foundations, 
and other cosmetics. Lanolin, however, when it is not 
properly purified through the processing of wool 
grease, will offer great difhculty to the perfumer seek- 
ing to cover its smell. It will interfere with the odor 
that he is trying to create, and will require not only 
modifications of a perfume formula but large quanti- 
ties of the scenting materials, which means additional 
expense. 

Or, take the case of beeswax. The odor of beeswax 
is not unpleasant, but it has a characteristic note of its 
own, a note that is difhcult to harmonize with perfume 
ingredients. The same is true of spermaceti, especially 
if it has a slight amount of fish odor that has not been 
entirely removed in the course in processing and 
purification. This characteristic comes up with the pas- 
sage of time, becoming more and more evident, and to 
that extent it actually can overcome the perfume dur- 
ing the period of shell-storage. 


Ingredients that Weaken Odor 

Then there are raw materials widely used in cosmet- 
ics that are not particularly odorous themselves, but 
they tend to dissolve the perfume “so intimately,” that 
the final effect is to weaken the odor. This is the case 
of almost every quality of mineral oil. Therefore, if a 
mineral oil is present in a product to the extent of 
more than ten per cent, the percentage of perfume 
should be correspondingly increased, because other- 
wise, due to the dissolution of the perfume, the latter 
becomes so weak that it tends to disappear entirely. 


Covering Castor Oil Taste 

Castor oil, on the other hand, is a highly odorous 
product, and furthermore offers another drawback, 
namely its taste. Both of these qualities are modified by 
the perfume (or flavor, if one prefers, but actually in 
this case perfume and flavor are one). Thus, the odor- 
taste of caster oil in a lipstick can be effectively cov- 
ered, but even more important than the selection of 
the perfume is the selection of the raw material itself. 
Any caster oil not made especially for lipsticks pre- 
sents an odor and taste impossible to cover. Castor oil 
of a cosmetic grade must be made with special purifica- 
tion and filtration, and to use any caster oil not so 
made, even the best U.S.P. pharmaceutical grade, will 
defeat one’s purpose because of the problem of per- 
fume coverage. 


Emulsifying Agents 

Some of the newest emulsifying agents present an 
almost impossible coverage task; among others, men- 
tion might be made of some of the most serious trouble- 
makers: the derivatives of sorbitol (particularly the 
oleates and _ palmitates); polyoxyethylene sorbitan 
oleates and palmitates, and other unsaturated fatty acid 
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sorbitol derivatives. Incidentally, the laurates are not 
as difficult for the perfumer to handle as are the above- 
mentioned materials. To determine the reason for 
such difficulty is not simple; it may be that carmeliza- 
tion or carbonisation takes place, giving a by-odor 
which is difficult to cover. Furthermore, the lanolin 
derivatives of polyoxyethylene might be considered as 
having the same objectionable factor. Nevertheless, 
these are some of the most important emulsifying 
agents, and many of them have been accepted in for- 
mulas with great success, being placed into products 
that have enjoyed enviable commercial acceptance. 

Belore proceeding to some of the major cosmetics 
that present difficulties in their scenting, let us mention 
one more ingredient that is likely to produce trouble- 
some problems for the perfumer: namely, lecithin. 
This is a raw material particularly difficult to handle 
when the process of manufacture of the cosmetic calls 
for heating a mixture to temperatures close to 100°C. 
The lecithin in such a case has a tendency to give off 
by-odors which require more than ingenuity on the 
part of the perfumer who seeks to cover them, for 
some of these by-odors present a challenge that actually 
defies solution. 


Perfuming Face Creams 

Now, let us proceed to take up the problems of 
perfuming certain major cosmetics, starting, for exam- 
ple, with face creams. Almost all face creams, whether 
they are night creams, nourishing creams, or emollient 
creams, contain a large percentage—up to thirty per 
cent—of oils and waxes. Such ingredients, by their 
very nature, require an increased proportion of per- 
fume, not only because of the necessity of coverage of 
the waxes and oils, but also in order to obtain a pleas- 
ant first impression of smell to predominate over the 
other odorous ingredients in the formula. 

Furthermore, the character of such creams calls for 
the presence of lanolin, creating new and other per- 
fume problems, as mentioned in the brief discussion of 
that raw material. 

What type of a perfume should be put into a face 
cream? It is my considered opinion that a small per- 
centage of a so-called oriental-type formula should be 
used, containing perhaps certain predominant ingre- 
dients, such as sandalwood, bergamot, patchouli, veti- 
vert, and a small amount of thyme and/or rosemary, 
preferably using musk as the fixative. Such natural in- 
gredients must of course be modified by the use of 
aromatic chemicals, and a proper quantitative for- 
mula worked out for the specific needs. 

The classic floral odors, like rose, jasmin, lilac, and 
others, cannot be recommended for face creams, be- 
cause there is a fundamental disharmony between such 
odors and the predominant odors of the necessary raw 
materials. 


{romatic Chemicals 

Of the aromatic chemicals that might be chosen for 
modification of the natural materials in the oriental 
type, one should particularly mention, among others, 
linalool, terpinyl acetate, hydroxycitronellal, and 
phenyl ethyl alcohol. Modification of the naturals with 
these materials becomes necessary in order to harmon- 
ize the scent with the ingredients used in the cream. 
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How the perfume should be applied is a matter of 
extreme importance. If the perfume is to be added at 
a high temperature, it will either be partially volatil- 
ized or some of the ingredients in the perfume mix- 
ture can be destroyed, thus requiring some two to three 
times as much of the odor in order to give the same 
final effect. That this is wasteful goes without saying, 
and therefore the manufacturing process should be 
worked out in such a manner as to avoid subjecting the 
perfume to high temperatures. If the temperature 
must be raised while perfuming, the ordinary propor- 
tions will prove insufficient. It is best to perfume face 
creams while mixing, at temperatures between 50 and 
60° C., and using proportions of | to 2 per cent. The 
perfume in such a process is brought into the emulsion 
and is kept undissolved between the hydrophilic and 
the lipophilic phases. 

Another aspect in the perfuming of face creams that 
must be kept in mind is the alkalinity of the product. 
Ideally, if perfume were the sole product under con- 
sideration, a pH of 7 to 8, or close to the neutral point, 
should be maintained. Particularly during long shell 
life, a more alkaline product destroys the strength of 
the perfume; in other words, the perfume cannot be 
expected to last over as long a period of time at a high 
pH as when it is close to the neutral point. 


Discoloration Done to Perfume 


Furthermore, in considering the question of the dis- 
coloration of a product due to the perfume, this is in- 
timately associated with the matter of alkalinity, with 
products of higher pH tending to be discolored more 
easily by the aromatic constituents than those closer to 
neutral. 


Dispersion 


A final aspect of the perfuming of a face cream is 
the matter of dispersion, so that there is no undue 
concentration of the scent in any one section of the 
cream and a lower amount in another. This can be ac- 
complished by continuous mixing for at least one 
hour, at the same time as the warm (but not hot) tem- 
perature is maintained. 

A lower percentage of perfume is required when one 
deals with lotions—hand lotions, suntan lotions, hair 
lotions. This proportion can be lowered to about 0.5 
per cent, rising as high as, but not higher than, | per 
cent. If the product contains a high percentage of wa- 
ter, it is logical that, since water is both odorless and 
inert, the lotion will require only a smaller percentage 
of the perfume. 


Scenting Lotions 


Lotions, in contrast to face creams, should be lightly 
scented with the classical florals, particularly rose, jas- 
min, and lilac, or even lighter notes among the florals, 
such as muguet. There is no problem of the coverage 
of such lotions with heavier scents, because the dispers- 
ing agents and ingredients are self-emulsifying, being 
such materials as diethylene glycol monostearate, poly- 
ethylene glycol stearates, such emulsifiers as duponol, 
triethanolamine derivatives of fatty acids (except the 
oleates) and others that are relatively easy to perfume. 

The addition of the perfume should be accom- 
plished in a manner similar to that for face cream; the 
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DR. STEFAN KARAS, consultant, 
is the author of this seventh of a 
series of articles on primary func- 


tions of cosmetics. 


mixture is added while the entire lotion is 
being slowly stirred, and finally the product is put 
through a colloidal mill. 


aromatic 


Perfuming Face Powder 

More skill is required in the perfuming of face pow- 
der than of any other of the more widely used cosmet- 
ics. Several reasons for these difficulties become appar- 
ent; among them: (1) face powder consists of aggre- 
gates of small particles, containing large percentages 
of air, the latter acting at all times on the perfume, 
tending either to cause it to volatilize or to be oxidized; 
(2) the ingredients of a face powder are of a mineral na- 
ture; therefore, they do not dissolve the perfume, they 
adsorb it. 

The change of temperature during the preparation 
of the powder plays an enormous role in the physico- 
chemical contact of the ingredients with the perfumes. 

A prerequisite for the tinting of face powder is the 
use of mineral colors, which not only have a deleteri- 
ous effect on many perfume formulas, but which in 
turn are themselves affected by such perfumes. The 
perfume very often is the cause of a change of color, 
and this may be a discoloration in the form of making 
the color lighter or darker. Probably, the colors act as 
catalytic agents, setting off a reaction between the per- 
fumes and other materials. 

Although most face powders are made from certain 
standard ingredients, these materials are available in 
qualities that differ considerably so far as the purity of 
the odor is concerned, Take, for example, the talc, 
with its earthy odor; or the kaolin, with its typical 
clayey smell. Unusual care must be taken in choosing 
these ingredients; it is not enough to test the physical 
and chemical constants in the ordinary way, but one 
must also test the olfactory qualities. Added to these 
materials are the semi-organic ingredients, such as 
magnesium stearate, zinc stearate and allied materi- 
als, which only too often have a by-odor of their fats, 
or that may have by-odors resulting from insufficient 
care in their processing. 

It can thus be seen that there is a variety of ingredi- 
ents in the face powder and a variety of ingredients in 
the perfume. The choice of perfume is often not with- 
in the domain of the chemist, or even the perfumer, 
but rests with management, with advertising, sales, and 
marketing men, who frequently decide to borrow an 
idea from a successful odor already on the market. 
However, most face powder formulations should con- 
tain some of the heavier type of perfume ingredients, 
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in order to impart long-lasting qualities. This lasting 
effect is not to be interpreted in the sense of an odor 
remaining for a relatively long period of time after the 
powder has been applied to the face, but rather than 
the powder should continue to be odorous for a long 
period while it remains in the box, and particularly 
once the box has been opened. Particularly important 
in imparting this heavy and lasting quality are the 
musks and the resins and oleoresins. It is my experi- 
ence that face powder perfume should always contain 
at least ten per cent of such products, which in this 
case can be considered as acting as fixatives. Neverthe- 
less, such ingredients in no way restrict the variety of 
odor characters that can be created. Starting with 
vanillin and coumarin, for example, floral notes can be 
built; and in the same way, with the musks and res- 
ins, one can go in the direction of orientals, heavy flor- 
als, bouquets, and others. 

\ formula for a face powder perfume cannot be 
said, in a general way, to contain few or many ingredi- 
ents. Some of the better formulas have been built with 
very few materials, while others had from 20 to 50. 
Whatever the number, the perfume itself can usually 
be used in a quantity of approximately | per cent. 

What has been said for face powder can be repeated 
for talcum powder, except that the character of the 
talcum powder perfume should always be floral. This is 
apparently dictated by usage and fashion, and it is de- 
rived from the fact that the talcum and particularly the 
bath powder is used in generous quantities and all over 
the body. Although not used as close to the nose, and 
not applied in public, the body powder is used in 
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large amounts, so that any but a light odor would 
hardly be acceptable. 

When the bath powder contains a very high percent- 
age of talc—it often reaches as high as 90 per cent— 
with the balance consisting of deodorizing or perspira- 
tion-absorbing ingredients—the product is easily cov- 
ered by essential oils and aromatic chemicals of a light 
and sharp nature. A simple formula can be constructed 
that has as the predominant note terpineol, benzyl ace- 
tate, hydroxycitronellal, all modified by the use of sev- 
eral essential oils and well-chosen although sparingly 
used fixatives. 

(In the next article the scenting question is con- 
tinued with a discussion of lipsticks, bath prepara- 
tions, depilatories and permanent wave sets, and 
with some general remarks on such questions as 
overperfuming and the problems encountered in 
the perfuming of an entire line). 


Customers are Moving 


NE of the errors that business men fall into is think- 

ing of their markets as relatively stable. This leads 
to the belief that it isn’t too essential to do much adver- 
tising. “After all,” goes the argument, “I’ve been in 
business many years at the same location. My customers 
know where I am and what I sell. Why waste a lot of 
money on advertising?” 

But, here are the facts: over 36,000,000 people will 
move from one city to another this year—an increase 
of about 20% over last year’s record-breaking total. 
This represents nearly one-fourth of the population. 

Moreover, according to the head of a New York City 
moving company, 70% of the families move from one 
town to another at least once every 10 years. Biggest 
shift is from big cities to suburban communities; and 
from the East and Midwest to the South, Southwest 
and Pacific Coast. California and Texas are gaining 
most rapidly, with at least two people moving in for 
every one leaving. 

So, when making your advertising plans, just remem- 
ber: at any one time, perhaps 25% of your potential 
customers never heard of you before.—Newsletter, U. S. 
Chamber of Commerce. 


Value of Experience 


OTHING can take the place of experience. The 

older we grow, the wiser we become, and the 
greater our respect for character and reputation. To 
our regret we find that things are not always what 
they seem—that certain men and organizations are not 
deserving of our confidence and support. Thus, it is 
the most natural thing in the world to turn to a recog- 
nized physician when we need medical attention . . . to 
select a dependable bank to entrust with our savings 
... to deal with men and organizations that have served 
us long and well. You have a character and reputation 
to maintain—so have we. To risk your (or our) good 
name by using inferior materials or unskilled labor is 
poor economy. Satisfaction, success, security, and peace 
of mind depend almost entirely upon dealing with tried 
and tested men and organizations . . . friends!—Phoenix 
Flame. 
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Bourjois display-box 


Carnival of Values con- 
sists of a series of Trios, combina- 
tion packages of three products, re- 
tailing together for $1 per set. One 
set contains Evening in Paris, En- 
dearing, and Mais Oui perfumes in 
a red patent purse kit, another con- 
tains half ounce bottles of cologne 
in the same fragrances, and a third 
contains three cologne sticks in the 
above scents, packaged in a gold 
foil carton with open window. 


BOURJOIS’ 


SEAFORTH offers a special kit-pack 
with its shave lotion and Stavo 
spray deodorant for men at 89 cents 
instead of the regular $1.18 price. 
The combination is being adver- 
tised on radio, television and in 
magazines. 


HARRIET HUBBARD AYER offers a trial 

jar free of extra cost with every 

regular $3.50 jar of its Formulayer 

cream. The promotion will be 

backed by consumer magazine ad- 
* vertisements. 


HELENA RUBINSTEIN Offers its indeli- 
base lipsticks, in any of fourteen 
shades, in jeweled cases. The price 
is $1.25. 









Indelible Rubinstein lipsticks 
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PRIMROSE HOUSE will distribute the 
Hartnell perfume and toilet water 
line in the US. 


MARY CHESS has scheduled its annual 
toilet water promotion, featuring 
the four ounce, $2.75 bottle of toilet 
water for $1.50 and the $1.00 atomiz- 
er for 75 cents. The promotion will 
start April 24 and continue through 
May 30. Eleven fragrances are avail- 
able. 


LENTHERIC has planned a Red Lilac 
promotion, to feature national and 
co-op ads, a Red Lilac Beauty 
Queen Contest, a Charles Spivak 
Red Lilac Waltz record, a Red Li- 
lac waltz by Arthur Murray, and 
college proms featuring Red Lilac 
waltz contests with Red Lilac prizes. 
Tie-ins will include Marvella Pearls, 
Mona Lisa Girdles, the Internation- 
al. Handkerchief. Co.,. Glentex 





Lentheric’s new Cream Sachet Perfume 


Scarves, American Furniture Co. of 
Martinsville, the Society of Ameri- 
can Florists, and personal appear- 
ances of Metropolitan Opera star 
Jean Madeira in a al number 
of department stores. The line in- 
cludes Perfume, Perfume Extract, 
Bouquet, Icicle, Bath Powder, Lip- 
stick, and the new Cream Perfume 
Sachet, in a 14 oz. squeeze bottle, 
at $1.65. The national advertising, 
to break in March, will emphasize 


the Cream Perfume Sachet and the 
lipstick. 
ANATOLE ROBBINS is reported to 


be planning a promotion for its 
Prismatic Lipstick, with one single 
shade for blondes, brunettes, and 
redheads. It sells for $1.50. 


W. O. WASHBURN & SONS has con- 
tracted Central Agency in New 
York City to handle eastern 


distribution of ‘Pillows’ contain- 
ing its Balm Argenta hand lotion. 
Each Pillow contains an individual 
application of hand lotion in an 
aluminum and “Pliofilm” packet 
and are packaged eight to a match- 





* 
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book-like folder. Three of these 
folders, containing a total of 24 
applications, are packaged together 
in a boot selling for 25 cents. The 
packages are self-paying samplers 
lor the four ounce size of Balm 
Argenta, at 50 cents, and the 10 
ounce size at $1. 


ANGELIQUE adds Lotion Cologne 
Trio in its Satin Series. One ounce 
bottles of Black, White and Gold 
Satin Lotion Cologne are packaged 
in a golden gift box, at $3. 


PHENEX LABS., INC. is distributing 
Slip Ease, a new liquid product to 
be added to rinse water for elimi- 
nating static electricity in wash- 
able fabrics. It comes in Duraglas 
bottles and plastic closures of the 
Owens-Illinois Glass Co. and is sold 
at drug, lingerie and notion coun- 
ters. 


POND’S olfers variety and drug stores 
a new Dry Skin Cream easele d colo 
card for window display. Consistent 
with current advertising, it is the 
first of the company’s pieces to 


desert the featuring of pretty girls. 
Pond’s also has a new self-help lip- 
stick display available for the retail 
full-color, 


drug trade. A three- 





New Pond’s display approach 
dimensional easeled card, it holds 2 
dozen 29 cent “Lips.” 


COLGATE-PALMOLIVE-PEET CO, is tic: 
ing in with the current Walt Dis 
ney movie Peter Pan by introduc- 
ing Peter Pan chlorophyll soap. 
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New make-up kit 


WADSWORTH is introducing Pandora, 
make-up kit in an evening bag. A 
black velvet evening bag holds a 
cylindrically designed case kept in 
place with a gold band. The case 
has a mirror, compact, lipstick, 
comb and cigarette compartment. 
There is also a pocket for extras in 
the satin lining of the bag. The en 
tire kit is packed in a black and 
gold box with a gold paper lami- 
nated tray, designed by W. C. Rit- 
chie and Co. The case itself comes 
in any of six treatments. The com- 
plete package sells for $17.50 and 
up. 


PRINCE MATCHABELLI, in observance 
of Easter and Mother's Day, pack- 
ages its line of purse-size perfume 
dispenser with a bouquet of hand- 
detailed flowers in a miniature 
florist’s box with transparent lid. 
Matchabelli’s Sparkle 'n Spice duo 
consists of a one ounce flash of 
Sparkling Burgundy Bubble Bath 
and one ounce flask of Potpourri 
Cologne in a lemon-tinted gift box 
at $1. Matchabelli also introduces 
Abano Bath Oil Traveler, in a 
54 ounce leakproof bottle with dis- 
penser type opening and topped 
with a brass screwcap, in aqua 
colored box, it sells for $2.50. All 
above packages will be marketed 
from March | to June. 


WEST DISINFECTING Co. has _ intro- 
duced a new line of antiseptic pro- 


& Essential Oil Review 


és Pp romotions 


tective vanishing creams. Contain- 
ing hexachlorophene, these creams 
are said to inhibit staphylococcus 
aurens and to be almost neutral in 
pH. In 12 oz. tubes, 211 is oil re- 
sistant, water soluble for protection 
against dust-borne irritants, viscous 
oils, grease and grime; 311 is water- 
resistant for protection against di- 
lute acids and alkalis, and 411 is 
solvent-resistant, water soluble for 
protection against organic solvents, 
acetates, cooling and cutting oils of 
low water content. A_ polystyrene 
Liquicreme Dispenser is designed 
to supply a pre-determined amount 
of cream’ with each stroke of a 
lever. 


REVLON will sponsor the Jane Fro- 
man televion program. 


LANCOME is introducing a new frag- 
rance line, Graces du Printemps, 





Lancome's double-spherical bottles 


centering around spring, summer, 
and autumn, with scents called, res- 
pectively, Graces de Printemps, 
Joyeux Ete, and Bel Automne. It 
is described as “perfume-divided or 
toilet water-multiplied” 
tle is formed like two compressed 
spheres, one on top of the other, 
with round depressions near the bot- 
tom fora aoa grip. It sells for $3.50 
per four ounces, or $6 per eight 
ounces. 


The bot- 


New Factor package 


MAX FACTOR’s Creme Puff, its new 
combination make-up base and pow- 
der in mirrored compact, is now be- 
ing distributed. Available in five 
shades, it sells for $1.25. A pre-pak 
unit includes a counter display con- 
taining 12 units, plus an additional 
12 units for stock. 


HARRIET HUBBARD AYER is promot- 
ing a new cream ingredient, Extro- 
lan, described as a chemical com- 
pound with emollient properties 
exceeding those of natural lanolin. 


FRANCIS DENNEY is’ introducing 
Hope SS . It retails at $5 per 
4 o2., $9.50 per 4 o2., $17.50 per 
1 oz. The scent is also offered in 
Toilet Essence at $2.75 per 2 ozs., 
and $5 per 4 ozs. 


ANN DELAFIELD’s new eight-piece 
cosmetic line is being distributed 
exclusively through Rexall stores 
across the country. The line in- 
cludes an All- Purpose Deep Cream, 
at $1.50 and $2.75; Skin Freshener, 
at $1.50; Concentrated Cologne, at 
$2.50; Face Powder, regular and 
compressed, with built-in founda- 
tion (five shades), at $1.50; the 
Glamour Eyes Compact, a complete 
kit containing mascara, eye shadow, 
eyebrow pencil, and eye-liner in 
white plastic ($2.00) or gold metal 
($5.00) purse case with hinged mir- 
rored lid; and indelible lipstick 
(five shades), at $1.25. The line 
also includes vitamins at $2.95 for a 
one month’s supply. Promotion cen- 
ters around the line’s simplicity. Ex- 
tensive national magazine advertis- 
ing has been scheduled. 


Eight piece Ann Delafield line 
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Floral creation of unusual intriguing 
odor...suggestive of the subtle charm and 
mystery of the native background 
with an appealing character that lends 


delicate bouquet to toilet waters and perfumes. 


Samples upon request 


LABORATORIES INC. 


CHICAGO 6 » NEW YORK 61 + LOS ANGELES 13 


DALLAS 1 + DETROIT 2 + MEMPHIS 1 + NEW ORLEANS 13 + ST. LOUIS 2 + SAN BERNARDINO + SAN FRANCISCO 11 
FLORASYNTH LABS. (CANADA) LTD.—MONTREAL + TORONTO + VANCOUVER + WINNIPEG + FLORASYNTH LABORATORIES DE MEXICO S. A., MEXICO CITY 
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coty has combined its treatment 
items and make-up foundations in 
pairs and is retailing them at % 
less than the regular combined list 
price. Introduced in the pairs is “In- 
stant Cleanser”, a creamy liquid 
cleanser in a white plastic squeeze 
bottle with blue cap and gold let- 
tering, which sells separately for 
$1.50 per 6 ozs. 


LENEL Co. offers Trifling Dusting 
Powder and one dram of Perfume 
Lenelette at $3.25 through March. 
NOXZEMA will Boston 
Blackie. 


co-sponsor 


HOUBIGANT is marketing a new anti- 
perspirant, Chantilly Liquid Cream 


<? Rj 





Houbigant’s new anti-perspirant 


Deodorant. In a plastic bottle fit for 
traveling, it sells for $1. 


LANVIN PERFUME, INC. will tie in with 
a motion picture, “Moulin Rouge” 
An article in a current issue of The 
New York Herald Tribune relates 
how the firm managed to become 
reestablished following the war, 
while still maintaining its exclusive- 
ness. The article states that this was 
achieved by advertising in slick 
fashion magazines and others in the 
quality field: by a campaign with 
leading stores across the country 
with a significant perfume advertis- 
ing budget; some radio and televi- 
sion; sales representatives in top 


stores; output limited to five frag- 
rances, with Arpege kept super-ex- 
clusive; a toilet water and dusting 


powder, and this year a talcum pow- 
der in the five fragrances, with one 
item being introduced each year. 


Output is “carefully controlled and 
kept below demand, it continues: 
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“For instance, this March the two- 
ounce bottle of My Sin will be prom- 
oted for one month. The company 
could sell 500,000, but only 100,000 
will be sent out, and there will be 
no reorders . . . Despite its exclusive- 
ness, sales have reached the $3,000,- 
000 mark.” 


NORTHAM WARREN CoRP., to concen- 
trate its sales efforts, is planning to 
reduce the number of shades and 
items in its lines, and to limit its 
major promotions to three in 1953. 
\lso being planned are a 30 per cent 
increase in Cutex advertising and 
new packaging and revised formu- 
lae for the Odorono line, to be 
backed by the “heaviest single adver- 
tising campaign in the local daily 
newspapers ever placed behind a 
deodorant of any kind or type.” 


JAQUELINE COCHRAN is launching a 
new fluid make-up base, Drama 
Sheen, at $3. 


MENNEN CO. has announced a na- 
tion-wide Twin-Pak promotion, 
which consists of two 33 cent tubes 
of Lather Shave for 43 cents, and 
two 29 cents tubes of brushless for 
39 cents. 


CARTER PRODUCTS, INC. is introducing 
its Arrid deodorant with non-stain- 
ing pastel green chlorophyll in the 
Midwest. 


ELECTRIC DEODORIZER CORP. is Cistri- 
buting Odor-Master, an electric 
chlorophyll deodorizer, through de- 
partment, drug, hardware food and 
variety stores. Molded of phenolic 
plastic, it holds two chlorophyll 
walers, lasting about 100 hours, and 
is plugged into standard electrical 
outlets. The unit sells for 99 cents, 
the wafers are 49 cents per vial of 
Six. 


rHEON Co. is distributing a package 
containing mascara—in any of three 
shades—in a vial, and Magicomb 
applicator for combing onto lashes. 

Called Lashbrite, it sells for 2 25 cents. 

“4711” LIMITED presents a new blue 
and gold injection molded plastic 
counter display and tester stand free 
to dealers who purchase $40.00 re- 
tail of “4711” merchandise. 


CHARLES ANTELL, INC, 


lin and hexachlorophene. 


it sells for 98 cents. 


DERMETICS Will launch Place & Show 
Pressed Powder 
watch-shaped shell pink compact 





offers new 
Liquid Creme Shampoo with lano- 
Pack- 
aged in an eight ounce container, 


Palette, a new 








Dermetic's pressed powder compact 


containing any one of five shades, 
at $1.25, starting March 10. 


ELIZABETH ARDEN offers Skin-Deep 
Milky Cleanser in a milky plastic 
bottle in 8 and 16 oz. sizes for $2.25 
and $4 respectively. The house is 
currently promoting its suntan 
preparations for the winter sports 
enthusiasts. 


PARFUMS CORDAY offers, for a limi- 
ted time only, ‘Quaintance Quart- 
ette, composed of Fame, Toujours 
Moi, Zigane and Jet fragrances, in 
a silver and grey suede case. It sells 
for $2. 


LADY ESTHER, LTp. offers a_ free 
month's supply of face powder in a 
five shade testing kit to every cus- 
tomer purchasing its Four Purpose 
Face Cream. The firm also offers a 
Complete Creme-Make-up _ free 
good deal to all Canadian accounts. 
Both offers expire April 1. 


RILLING DERMETICS is planning an in- 
creased national advertising pro- 
gram for the Dermetics line, using 
television high fashion, women’s 
service, and romance magazines, 
and newspapers. 


NORTHAM WARREN CorP. offers the 
retail drug trade wire self-service 
counter display stands and colot 
charts at no additional cost with 
Cutex Spillpruf Polish and Polish 
Remover deals. Also offered is a self- 
service lipstick display card contain- 
ing 13 assored Cutex Stay Fast lip- 
sticks, at the regular w holesale price 
of one dozen. x $4.85 Emery Board 
Assortment is also being offered. 


ELIZABETH ARDEN’s Valentine line 
included a greeting card holding a 
sachet, at $1.50; a red velvet pin 
cushion heart holding a plume bot- 
tle of My Love Perfume, at $7.50 
or, with a larger bottle, $13; a ruby 
red heart with a perfumair, $2.50; 
and a satiny gold-framed pin cush- 
ion heart with a plumed bottle of 
My Love Perfume, $3. 
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The Editorial -‘‘WE’’ 


Chlorophyll Claims 
To Be Studied 


HE announcement of the Fed- 

eral Trade Commission that it 
is planning trade practice confer- 
ences on the advertising of chloro- 
phyll and the substantiating evi- 
dence of the claims mentioned in 
such advertising should be wel- 
comed most enthusiastically by all 
companies and workers in the field. 
The manufacturers of products 
containing chlorophyll should be 
willing and anxious to present to 
the FTC any evidence that their 
claims are scientifically correct. If 
convincing evidence is not forth- 
coming, then there can be no argu- 
ment with the contention that the 
the claims should be withdrawn 
or modified. On the other hand, the 
recent attacks on the chlorophyll 
claims, both in a number of sci- 
entific journals and at the meetings 
of the American Chemical Soci- 
ety and the Society of Cosmetic 
Chemists, should make it apparent 
that there is a body of opinion 
highly skeptical of the value of 
chlorophyll. Unless this opinion is 
counteracted by the governmental 
investigators, it is inevitable that it 
take wide hold in scientific and 
eventually public circles. What is 
needed at this time is impartial in- 
vestigation and an open mind. Un- 
fortunately, it seems that, on both 
sides of the fence, people have 
jumped to entirely unwarranted 
conclusions. On the one side, we 
note a letter from a chemist in a 
recent issue of Chemical and Engi- 
neering News, which poses the 
question: “If chlorophyll does the 
things that are claimed for it, 
where is the scientific evidence?” 
And then, this letter-writer goes on 
to conclude: “To regard this 
chlorophyll affair as a ees would 


be naive.’’ Now, to ask for the sci- 
entific evidence and, without 
awaiting it, go on record as stating 
that chlorophyll is a hoax, or even 
worse, is in our Opinion also quite 
naive. Nevertheless, some of the 
statements by the proponents of 
chlorophyll are not less so. From 
our distinguished contemporary, 
Drug Trade News, we note an edi- 
torial statement: ‘““‘We are sure that 
the big manufacturers of chloro- 
phyll products and _ preparations 
knew full well what they were do- 
ing when they decided to pour mil- 
lions into the chlorophyll business. 

It’s our belief that they had 
facts, and plenty of them, before 
embarking on the _ chlorophyll 
tour.” To give carte blanche toa 
manufacturer merely because he 
has made a claim may be an ex- 
pression of confidence in an adver- 
tiser, but is hardly the type of 
thinking that can lead to a sepa- 
ration of fact from fancy. We 
wholeheartedly endorse the FTC 
action, and look forward to that 
impartiality out of which truth can 
emerge. 


Indeed This Was 


A Merry Christmas 


TF is considered by many to be a 

weakness of the perfume indus- 
try and, to a slighter extent, other 
sectors of the cosmetic industry, 
that Christmas plays such a gigan- 
tic role in the yearly sales. For 
some companies, and for some 
products, the first few months of 
the year are only a necessary evil 
to be passed over while awaiting 
the holiday season. For such firms, 
we were happy to learn, 1953 was 
in no way a disappointment. The 
general opinion is that the excel- 
lent sales in the stores were re- 
flected in all departments where 


gifts were sold: appliances, toys, 
books, bicycles—all did well. Per- 
fumes and cosmetics were no ex- 
ception. Although we wholeheart- 
edly agree that the perfume firms 
have suffered from the concept 
that their product was exclusively a 
gift item, one cannot but rejoice at 
the excellent sales for such pur- 
pose. In fact, to the extent that 
perfume is given as a gift, to that 
extent, we contend, will the recip- 
ient be more likely to get into the 
fragrance habit and start to use 
the product each day and several 
times a day, eventually replenish- 
ing her supply without awaiting 
anothet package from Santa C laus. 


Industrial Forecasts 


Continue to Be Cheerful 

S 1953 gets under way and the 

holiday season recedes more 
and more into the background, we 
become accustomed each day to the 
new governmental administration 
in Washington, and look for reper- 
cussions of the political change in 
industry. Whatever the reasons may 
be, whether we are sailing high on 
an arms and war economy or 
whether we are as capable of pro- 
ducing and distributing for peace 
as for war—the fact remains that 
both production and consumption 
are at new peaks in the history of 
the United States. Employment is 
at a new high; unemployment is 
not only lower than at any time in 
the last several decades in absolute 
numbers, but is particularly low in 
percentage of the total employable 
population. Almost without excep- 
tion, the outlook of the economists 
is optimistic, despite forecasts of 
seasonal slumps and of the possi- 
bility of temporary lags because of 
the buildup of large inventories. 
Inflation continues to threaten 
the economic life of America, as do 
high taxes, the unbalanced budget, 
the accumulation of an ever-grow- 
ing national debt. But let us place 
these phenomena, regrettable as 
they are, in their proper perspec- 
tive. American industry is at this 
time in a strong—extremely strong 
—position. We are confident that 
there is nothing foreseeable on the 
horizon that can change this pic- 
ture, either from a long- or a 
short-term viewpoint. Although in- 
dividual industries and sections of 
industries can suffer reverses while 
our economy in its entirety is stand- 
ing strong, we see every reason to 
believe that the cosmetic industry 
will continue to go forward and 
will soon reach the billion dollar 
goal that seemed to be a hopeless 
mirage only a few years back. 
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Beauty 


and the 


Best 


A trick headline? Not in the least. 
Your cosmetic products deserve the 
handsomest and most efficient packages—for 
beauty must be sold. 
Research, design and manufacturing know-how 
make Hazel-Atlas Cosmeticware the best 


containers for you. 


Hazel-Atlas Glass Company 


Wheeling, West Virginia 
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To put your cosmetics 


| AHEAD IN 195? 


plan now...with Givaudan creations! 
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Perfume is a major factor in building up con- standing appeal — and tested suitability — pro- 
sumer preference for your cosmetics. The more vides you with an effective way for continued 
judiciously you can select your odors to meet consumer acceptance. 

popular trends, the greater your assurance of 

growing sales. Givaudan’s specialized experience Whatever your perfume problems, we invite 


in compounding and creating perfumes with out- you to bring them to Givaudan. 


Civaudan- 
Delawanna - 


Leaders in Creative Perfumery 


330 West 42nd Street e New York 36, New York 


Branches: Philadelphia + Boston + Cincinnati + Detroit + Chicago + Seattle * Los Angeles * Toronto 














the 
confidence 
of a 
star 


Fine perfumes, like fine 


performers, require imagination, 
effort and experience. 
Whatever the audience 
D&O Perfume Compositions 
add to your fragrance 










product that magic final touch... 
demanding the spotlight with 
the confidence of the star. 
Consult D & O. 
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DODGE & OLCOTT, INC. 
— 180 Varick Street +» New York 14, N. Y. 
REG. U S. PAT. OFF Sales Offices in Principal Cities 


ESSENTIAL OILS « AROMATIC CHEMICALS » PERFUME BASES « VANILLA « FLAVOR BASES 








Inspection Rights 
For FDA Are Needed 


HE recent decision of the 

United States Supreme Court 
in the Cardiff case, declaring that 
the Food and Drug Administration 
does not have the authority under 
the law to inspect manufacturers’ 
plants and warehouses, has left 
that agency devoid of powers that 
are needed if it is to perform a use- 
ful function for public, industry, 
and government. Following this 
decision, the FDA sought the sup- 
port ot the food, drug, and cos- 
metic industries, and particularly 
their trade associations, for amend- 
ment of the law so that the powers 
of inspection might be restored. Al- 
though we are entirely sympathetic 
to the position taken by the Pro- 
prietary Association that manda- 
tory inspection powers be limited 
so that the privacy of formulas, for 
example, might be maintained, the 
fundamental question remains one 
of reasonable inspection. Not only 
as a safeguard to public health, but 
also as a safeguard to responsible in- 
dustrial manufacturers against com- 
petition from those who do not 
properly t take measures to protect 
the public, we believe that manda- 
tory inspection powers are nec- 
essary. By all means, let the law be 
rewritten carefully. By all means, 
let the manufacturers be pro- 
tected. In a sense, the Cardiff case 
decision will prove helpful, for it 
now provides an opportunity to re- 
write the inspection section of the 
law with the benefit of several years 
of experience. If there have been 
abuses, and we know that there 
have been, let them be called to the 
attention of Congress so that the 
new law does not repeat the errors 
of the old. 


Congratulations 
Across The Sea 


hoy again there comes to our 
desk the British issue of The 
Journal of the Society of Cosmetic 
Chemists, more than 100 pages of 
excellent scientific material dealing 
with a variety of subjects of value 
to the cosmetic industry; foam sta- 
bility, perfumes, stability of hair 
preparations, toilet soap manufac- 
ture, use of statistics, and others. 
The high level of research and 
presentation in these articles needs 
no new emphasis from anyone in 
this country. Congratulations are 
certainly due, not only to the edi- 
tors, writers, and other members of 
the Society in Great Britain, but to 
their colleagues in the United 


States. It would be difficult to find 
an example of international coop- 
eration in the publication of a 
scientific magazine as striking as is 
the case of this periodical. Almost 
identical in size and format, prac- 


tically indistinguishable from the 
issues published in the United 
States, the British publication has 


even succeeded in having continu- 
ous pagination with the American. 
Not only for the quality of the pa- 
pers, but also as an ex: ample of out- 
standing international scientific co- 
operation, The Journal of the So- 
clety of Cosmetic Chemists deserves 
the commendation of all sectors of 
scientific industry. 


Controls Continue To Be 
A Knotty Problem 


TENTATIVE but evidently 

firm decision seems to have 
been reached to allow price and 
wage control power to expire at 
the stated date of March 31. At the 
moment of writing this editorial, 
there seems to be no stand-by con- 
trol bill plans. It is possible that 
the authority of the executive to 
institute such controls may con- 
tinue, and that certain minor and 
supposedly emergency measures 
may be taken. But all in all, the 
sweeping powers of government 
bodies over wages and prices seem 
to be doomed. We were quite puz- 
zled, and in fact amused, to read 
the various viewpoints of indus- 
trial publications on the impend- 


ing abrogation of controls. From 
Advertising Age, there comes a 
warning against “many business 


men, shouting lustily for free en- 
terprise and that good old Ameri- 
can spirit of competitive endeavor, 
(who) rush to the courts or the 
legislatures at the merest whisper 
of serious competition. To put 
things quite simply, they want the 
government to stay out of business 
. except when their own business 
is affected, or seems to be af- 
fected. They want a - healthy 
competitive system governing 
the things they buy, “but not the 
things they sell.” If we look at our 
own past impartially and introspec- 
tively (a difficult task, indeed!) 
then most of us would probably 
find a great deal in the above de- 
scription to fit ourselves. We can- 
not, on the one hand, demand 
control at every point in which it is 
favorable to our own immediate 
business needs, and on the other 
repeat, with Business Week, that 


“the use of direct controls is inimi- 
cal to the basic character of our 
economy.” 


Drug Stores and 
Supermarkets 


HE struggle between the drug 

stores and the food outlets for a 
greater share of the consumer's dol- 
lar continues. We believe that im- 
portant clarification of the nature 
of this competition comes from 
Mr. Herman C. Nolen of McKesson 
& Robbins, who pointed out before 
the Merchandising Executives Club 
of New York that food outlets are 
making progress in items that can 
be sold without service, but not 
on cosmetics, pharmaceuticals, and 
other items requiring service. Even 
within the cosmetic field, we be- 
lieve, the progress will be more ap- 
parent for some products than for 
others. It seems hardly likely that 
the supermarket is going to become 
the store where women buy per- 
fume and toilet water, and prob- 
ably not lipstick and face powder. 
These are, when all is said and 
done, glamour’ products. The 
shampoo and the dentifrice, as Mr. 
Nolen correctly points out, are 
more likely to become supermarket 
items. This differentiation which 
he has made is a significant one, 
and we feel should be further 
studied in order to understand 
problems of marketing, advertising, 
pricing, and packaging, all of 
which are, tied up with the nature 
of the outlet in which the product 
is to be sold. 


Don’t Write Off 
The Older Workers 


T is most fortunate for America 

that the full employment in this 
country coincides with the sharp 
increase of able-bodied and compe- 
tent persons who have surpassed 
the ages of 60 and 65. At a time 
when this country is in need of 
workers, a large group of compe- 
tent people in their sixties and 
even seventies have come forward 
to fill what might otherwise have 
been a serious gap. These are 
people who are experienced, who 
bring maturity of judgment to their 
jobs, and are unusually careful 
and have excellent safety records. 
These are assets of considerable 
importance in the assistance of 
younger workers. The Health Re- 
sources Advisory Committee of the 
Office of Defense Mobilization is 
urging upon industry the further 
employment of older workers as 
representing the “reaping of ma- 
turity’s harvest.” We can think of 
no cause more worthy of the seri- 
ous consideration of all sectors of 
American industry. 








ANIMALINE 
* 


A crystalline aromatic of the musk type with the valuable 















animal note of genuine Tonkin Musk. It will increase the 


musk note to an amazing extent. 


Wse in perfuming and fixing toilet 


soaps generally. 


Use in perfume compositions for 
cosmetics, especially face powders, 


where it gives life and warmth. 





& ¢0., ine. 
601 west 26th st. 
new york 1, ny. 
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Great Potentialities for Early Spring Sales Seen; 
Shampoo, Salve, Rinse, Hair Pencil Volume Up 


JEAN MOWAT 


Chicago — The spring sales are 
already showing an increased de 
mand for the finer type of sham 
00s, salves, and rinses, also pen- 
cils to touch up the hairline. 

Much of this increased business 
is due to the hike in the beauty 
shops’ price of shampoo and set 
that became effective last month 
and without previous notice to cli 
ents, amounting to 75¢ to $1. The 
cosmetic department felt this im- 
pact almost immediately. 


Vacation Sales in Winter 


Buyers see the market for the 
darker foundation creams right 
now, to meet the demand from va- 
cationists returning from the South 
who want to cling to their tans. 
They and many wives of the furni- 
ture conventioneers, who are always 
here in January, like rich, deep lip- 
sticks, yet the buyers have nothing 
to offer them. 


June in January? 


There is one story told by a 
buyer who had placed a larger 
than usual order at a Christmas 
promotion for a fragrance that was 
different. It didn’t move. She was 
stuck and wrote much of it off at 
inventory. Early last April she saw 
these bottles, had them freshened 
up and placed them on the counter 
and used a card that indicated these 
were the first of the summer florals. 
The initial displ ay sold out so fast 
at a reduced price, that the orig- 
inal price was placed on the re- 
mainder, and the sale was rated 
huge success. She was the first on 
State street to have summer floral 
colognes in April. 

The manufacturer had recalled 
most of the merchandise because it 
had been of no holiday appeal. This 
year he will begin featuring it next 
month and try and get ahead of his 
competitors on summer florals. Buy- 
ers agree that if more summer flor- 
als were featured early they would 
do more business. Any floral frag- 
rance will outsell the heavy scents 
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about 10 to one, if various store,’ 
reports are indicative of trends. 

Bath salts, oils, water softeners 
are also included among the items 
that will be featured for spring sa ¢ 
and stressed from the standpoint ol 
relaxation and reinvigoration. The 
first of such advertising is now ap 
pearing in major papers and the 
beauty editors are taking every ad- 
vantage to work in with the manu 
facturers. 


Cooperative Advertising 


In these days when all mark-ups 
are being made as close as possibie 
the question is being raised in front 
offices whether or not the ae 
or entire cost of a cosmetic ad, i 
not harming the industry Scene 
this must be included in the selling 
price. The co-operative idea is 
liked, but the question has arisen 
now, if this is not the time for a 
change and let the stores run their 
own ads without any more assist- 
ance from the maker than mats. 

\t a recent executive panel this 
topic was discussed and the summa- 
tion was this: “We believe that such 
co-operative advertising takes all in- 
itiative away from the store and re- 
sults in no increased volume.” 


Skin-Appeal 


Hudson's, Detroit, featured a 
week-long skin beauty show for 
sales-personnel, with three sessions 
a day and four on Monday. Nine 
teen major firms were represented, 
each working with the women to 
aid them in a better personal selec- 
tion of merchandise. Seven of the 
firms had TV shows to make a 
wider appeal. “If a manufacture 
would only realize the audience he 
has on TV,” said a buyer in Detroit, 
“it would be worth much of his 
advertising dollar to go into this 
medium. We have had direct re- 
sults and even phone calls right 
after the show, only proving that 
it was of interest and definitely 
worthwhile. A woman can see with- 
out being shoved around as at 
a counter demonstration.” 

The Arden type of editorial, used 








Year opens with good lotion, 
cream sales; early demand for 
floral scents, hair goods indi- 
cate potentialities of early 
spring marketing and promo- 
tions. 

= 


Wintertime vacationists an un- 
realized outlet for summer- 
time toiletries. 

® 


Panel resolves that coopera- 
tive advertising fails to pay off 
in volume. 


in the St. Louis area, stressing hands 
that will not indicate birthdays, has 
been widely discussed. Buyers like 
this and in the smaller cities where 
the large newspapers have a good 
circulation, such information is 
taken as gospel truth. 

Buyers as a whole consider this 
an important presentation, and as 
it brings into them much business 
from the surrounding areas, they 
are all for it. As few of the cosmetic 
departments sell detergents the buy- 
ers, with whom this topic was dis- 
cussed, did not realize the damage 
that the continued use of these 
were doing to hands. 


January Specials 


January cosmetic specials had in- 
tense sales’ competition from the 
annual white sales, with the latter 
obtaining the major business. Cos- 
metic specials had their largest 
drive in such cities as Milwaukee, 
Detroit and Chicago. 


Buffalo Doing Excellent 
Staple Goods Business 


MAGGIE FLEMING 


Buffalo—The toiletries business 
in Buffalo has taken a very promis- 
ing turn for the better. This im- 
provement evidenced itself not 
only in the final tally of Christmas 
buying, but in the over-all business 
in staple items following Christmas 
and during this first week of the 
New Year. 
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At J. N. Adam's it was found that 
average Christmas purchase, defi- 
nitely exceeded the unit cost of in- 
dividual purchases made the previ- 
ous vear at Christmas time. The 
top-brand, better-known merchan- 
dise much more in demand 
than in previous years of Christmas- 
customer buying. Following Decem- 
ber 25th, there was a steady, heart- 
ening increase in volume sales ol 
regular merchandise—such as the 
variegated facial creams and _ lip- 
sticks, and other sundry staple 
items. And the half-price sales 
which hit the counters after Janu 
ary Ist found a far better response 
than they did at this same time last 
year. 


was 


Promotions 


\ Rubinstein representative held 
forth with treatment consultations 
for a week, with excellent response 
—aided and abetted by an appear- 
ance on J. N. Adam’s TV merchan- 
dise program. And Revlon’s O’Far- 
rell at J. N.’s enjoyed equally good 
success with his ‘“no-charge” Person 
alysis make-up clinic. 

Oppenheim & Collins reported an 
improvement in Christmas-buying 
as compared with the previous year’s 
figures. And they are feeling very 
thrilled over taking on the Helena 
Rubinstein line, as of the first ol 
New Year. In their January hall- 
price items, the leaders were Doro 
thy Grey’s dry skin mixture and hor- 
mone cream, Tussy’s Wind and 
Weather lotion, Coty’s Body Beau- 
tiful, and Revlon’s Aquamarine 
lotion with the soap included free. 

\t the Wm. Hengerer Co. it was 
learned that Christmas shipments 
arrived so very, very late that it had 
the toiletries department in a 
swivet. And when customers could 
not secure the requested merchan- 
dise which had not yet arrived, 
they naturally switched to some- 
thing else. 

Higher-priced items started sell- 
ing earlier here this year than last 
year at Christmas, with pick-up 
stocking items being the last-minute 
merchandise that people swarmed 
the counters for; a complete reverse 
of the previous year’s Christmas 
buying. Single perfume and cologne 
items remained at the top, right 
through to Christmas Eve, Lucien 
Lelong and Faberge being the only 
packaged sets that sold to a marked 
degree. Hazel Bishop's lipstick trio 
seemed to have the lead in lipsticks. 
The January half-price sales have 
gone along fair-to-middlin’ here, but 
not with the usual verve that cus- 
tomers have registered in other 
years, 
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The new $4,000,000, eight acre Helena Rubinstein plant at East Hills, near Roslyn, L. I., 

launched into full operation following its official opening on January 12. Located on a 20-acre 

site, it will triple production of the former Long Island City plant. It has some 1,500 employees 

on its rolls, representing an annual payroll of several million dollars, according to vice- 
president Roy V. Titus. 


1953 Opens with Good Lotion, 
Cream Sales for New Orleans 


LEE MCKENNON 


New Orleans — The 1952 Christ- 
mas season was far better than 1951, 
buyers enthusiastically aver. Many 
lines were sold out and others de- 
pleted by the rush of shoppers. Per- 
fumes were tops on the Christmas 
shoppers’ lists and they sold bette 
than ever before. The buyer at one 
large department store gave credit 
to the manufacturers for this. She 
said the small containers of per- 
fumes marketed throughout the 
year at a small price paid off at 
Christmas time. Women were ac- 
quainted with the various scents 
and bought the larger, more expen- 
sive sizes, or requested them as gilts. 


Kidmetics a Treat 


The buyer at another large de- 
partment store noted a trend which 
should be interesting. She said their 
cosmetics for children went espe- 
cially well. She noted that custom- 
ers were looking for child gifts aside 
from toys, and cosmetics were a 
find. Helene Pessl’s sets consisting 
of bubble bath, toilet water with 
atomizer, soap and cologne sticks 
sold exceptionally well. Elizabeth 
Arden’s Child’s Beauty Kit also 
went very nicely. 

Fancy packaging proved more at- 
tractive than ever this year. Coty’s 
frills pleased the buyers and their 
gold slippers sold exceptionally 
well. Faberge’s quartets, trios and 
duets, packaged so cunningly, sold 
out at one department store. At the 












Revlon’s manicure sets 
ranging in price from $2.85 to 
$30.00, packaged in brocade and 
leather, sold quickly. 


same store 


Treatments as Holiday Sellers 


Some of the buyers say treat- 
ments do not sell too well during 
the holidays but the Frances Den- 
ney line disproved this statement at 
a large department store. The Invis- 
ible Beauty Strap, $17.50 perfume 
and the cologne as well as the 
creams and oils sold in a gratifying 
volume right through the season. 
The buyer thinks that many treat- 
ment lines are removed from the 
counters to make room for gift- 
packaged items which accounts in 
part for the drop in treatment sales. 

1953 has begun with a nice sale 
of lotions and creams. Coty’s $2.00 
“Body Beautiful” on sale at the in- 
troductory price of $1.00 is selling 
rapidly. Revlon’s Aquamarine Lo- 
tion is moving nicely. Treatments 
are doing very well. One buyer re- 
ports Erno Laszlo’s representative 
was here recently operating in a 
somewhat different method which 
was quite successful. Instead of ap- 
pearing at the counter, the repre- 
sentative consulted with patrons 
in private. Appointments had been 
made in advance with regular users 
of Laszlo’s products, and new cus- 
tomers were booked for appoint- 
ments. Any problems were discussed 
and further treatments outlined. 
The results were very pleasing to 
the customers and buyer. 
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Dallas Features Heavy Skin, Hand Cream Promotions; 
Hair Products Continue as Best-Sellers 


JEAN ROBERTS 


Dallas—Alter a terrific Christmas 
season which left cosmetic depart- 
ment clerks practically in a state of 
collapse, the stores have turned to 
sales merchandise and to try to ward 
off the flu bug which has attacked 
the area in almost epidemic pro- 
portions. The virus has been keep- 
ing both salespeople and customers 
at home. Nevertheless, business is 
holding up well. 

Practically without 
stores report a good Christmas 
sales season in their cosmetic de- 
partments. Buying started late, but 
gained momentum rapidly. Gadgets 
were particularly popular during 
the gilt season. Neiman-Marcus, for 
instance, advertised a tiny purse 
atomizer, jeweled and in the shape 
of a flit gun. Labeled a “flirt-gun, 
it sold out almost before it could be 
displayed on the counter. 

\. Harris found customers appre 
ciated the large bar devoted to 
men’s cosmetic items and the ex 
periment of a large amount of space 


exception, 


to merchandise for the male was 
definitely labeled a success. 

Since the New Year, cosmetics 
have come in for a large amount 


of newspaper lineage, both for spe- 
cial promotions and for sale mer- 
chandise. Much has been written 
editorially and in ad copy about 
skin and hand creams since ~ is 
a very dry season in Texas. \ pro- 
motion on Lanolin Plus cream by a 
chain drug was particularly success- 
ful. The advertisement was set up 
like an editorial page in the news- 
paper. Radio spots tied in with the 


| 
| 
| 
| 
| 


news copy. This store is convinced 
that women will read a_ large 
amount of copy on cosmetic ads 
providing it is well done. 


Brand Loyalty vs. Hair Goods 


Products for the hair continue to 
be good sellers. Customers in this 
field seem not to stick to one brand, 
but will try whatever one is getting 
the most advertising at the moment. 
Even in the home permanent field, 
buyers are not loyal to one product 
and are apt to try the “newest 
thing,” even after having had suc- 
cess with another. The new Aqua- 
marine shampoo which comes in 
four different bottles for four dif- 
ferent types of hair has sold well. 
Hair dyes and rinses are not lead 
items in most Dallas stores since de- 
partments do not push them. 

Manufacturers representatives 
who come into a Dallas store to 
demonstrate the art of make-up 
always produce good crowds. Clerks 
say these demonstrations also sell 
merchandise. They are, however, 
not sure that these same customers 
remember what they learn from 
the experts, for another trip into 
the store is likely to reveal that they 
have continued with approximately 
their same make-up habits. Clerks 
in the departments are not encour- 
aged to make suggestions unless ad- 
vice is asked even though a cus- 
tomer requests an item entirely 
“wrong” for her. Most clerks believe 
that the manufacturer could pro- 
vide more information which would 
help in connection with their prod- 
ucts both in the form of clerk train- 
ing and in customer information. 


Cincinnati Yule, January Sales Satisfactory ; 
Men’s Goods, Top Scents Top Sellers 


MARY LINN WHIT! 
Cincinnati — Though cosmetics 
sales did not surpass the previous 


year’s figures in the way that gen- 
eral retail goods did, most sellers 
were satisfied with the Yule busi- 


ness and the early January specials 
of weather items at reduced prices. 

Men’s cosmetic items were strong 
sellers everywhere, though for some 
inexplicable reason some stores re- 
ported a run on sets (Shulton’s at 
McAlpin’s for instance) while 
others told of success with single 
items (Alms and Doepke). Other 
er merchandise which went 
well i included the many little under- 
$2 items with gay packages. Hazel 
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Bishop's trio of lipsticks at $1.25 
and her jeweled lipsticks at $2 were 
runners, and the total tag of $6.15 
(with federal and state tax, was no 
barrier to the many who purchased 
Ciro’s Originals here. Most depart- 
ments reported that they could 
have sold more of these if they had 
had them in time. 

As always, fine scents went fast 
at the last. Chanel’s supply was ex- 
hausted in several spots, and Guer- 
lain and Sortilege were much 
wanted too. This was all name- 
brand merchandise. Not all of the 
buyers of these were men of ma- 
ture years, either. More expensive 


gifts seem to be bought by high 














school and youths each 
season. 

But the usual range of gift prices, 
from under a dollar to about $6, 
came up on the registers repeatedly, 
too. At Alms and Doepke, it was by 
virtue of a large modern Christmas 
tree, where perfume bottles, com- 
pacts, pill boxes, implement sets, 


manicure items trom 25 cents to 


college 


25 
$6 had to be reordered and replaced 
on the display practically every 


hour. This store, with a unique set- 
up in large-scale mail-order busi- 
ness, was having much of its suc- 


cess on the winter specials through 
the mails, by the way. Blizard 
weather kept women out of the 


stores, but the merchandise sold 
anyhow. 

There is again definite evidence 
that local women wait for these 
sales (Tussy, Barbara Gould, Rev- 
lon, Coty, Rubinstein, Dorothy 
Gray and Arden), and one _ is 


tempted to wonder. Perhaps the 
year-round pr ice might just as well 
be the special- price, since most ol 
the merchandise moves at the spe- 
cial-price anyway. 

In the jobbers’ shops and barber 
shops, there’s a strong and continu- 
ing demand for Stephan’s, the hair 
and scalp lotion. The merchandis- 
ing of this is somewhat unusual, 
though, as many who would like to 
buy the product can not find it at 
their usual drug counters. 


In the Crystal-Ball 

Several promotions are expec ted 
to bolster early spring business. For 
one, Arthur Godfrey's promotion of 
Lanolin Plus, coming right after 
Mademoiselle Magazine’s push of 
lanolin, will be a hit, if the rush on 
Elizabeth Arden’s 8-hour cream 
after his one mention of it is any 
criterion. Shillito’s and Pogue’s will 
go along with John Robert Powers’ 
promotion of a $7.50 value in lubri- 
cants for $5. Hazel Bishop’s com- 
bination package with a free sam- 
ple of the 35-cent size of liquid 
rouge will be good (Shillito and 
elsewhere). The early resentment 
against this line, apparently because 
of circus advertising and inordi- 
nately low price, seems to be fading. 
Toiletries Displays Gain in 
Scottish Self-Service Stores 


Soap, shampoos, toiletries, shav- 
ing creams, cosmetics and _ allied 
products are being more and more 
prominently displayed in Scottish 
self-service stores, it is reported. 
This is said to be in direct response 
to resulting sales. However, line 
and perfumes do not follow this 
trend, according to the report. 





February, 1953 


143 















Factory No. 4, Grasse 





An entire range of 

floral concretes and absolutes, 
resinoids and 

essential oils. 
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Use of Flavoring Oleoresins 





Oleoresins are useful flavoring materials and considerable 


interest has been displayed recently by the flavor industry 


in these products. 


LEORESINS, as is” well 

known, have long been used 

as flavoring materials but in 
recent years interest has been re- 
awakened in them by the flavor in- 
dustry as shown in their further de- 
velopment. This is undoubtedly 
due to their wide acceptance by the 
food industries. 

Flavoring oleoresins as well as 
flavoring extracts have close associ- 
ation with the oleoresins and flavor 
extracts used in pharmacy and as 
pointed out by The Dispensatory 
of the United States of America, 
1950 Edition, the class of prepara- 
tions known as oleoresins was intro- 
duced into the United States Phar- 
macopoeia in the 1860 revision. Be- 
fore that time oleoresins were 
classed, very often, with fluid ex- 
tracts. A number of oleoresins orig- 
inally included in the various revi- 
sions of the United States Pharma- 
copoeia have been deleted from the 
roster. Thus recent editions only 
contain Aspidium Oleoresin. Some 
of the oleoresins formerly described 
in the U. S. P. are now carried in 
the National Formulary. Thus re- 
cent editions of the N. F. contain 
descriptions of Capsicum Oleoresin, 
Cubeb Oleoresin, and Ginger Oleo- 
resin. 


Commercial Availability 


Among the oleoresins commonly 
available on a commercial scale are 
those of capsicum, celery, cubeb, 
dill, ginger, mace, parsley, paprika, 
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black pepper, white pepper, and 
vanilla. In addition to these certain 
firms offer oleoresins of cherry 
bark, chicory, coffee, gentian, haw, 
hickory, hops, horehound, lemon 
peel, lovage, orange peel, fenu- 
greek, sassafras, and tonka. The 
most important of the oleoresins 
commercially available are _prob- 
ably those of capsicum, celery, 
ginger, pepper, and vanilla. 


Definition 

Oleoresins may be defined as 
viscous or semisolid extracts of 
plant materials containing the vola- 
tile oils, fixed oils, resinous mate- 
rials, and occasionally other active 
ingredients of the plant materials 
from which they are prepared. 
Chey are generally prepared by ex- 
traction of the plant material with 
a solvent with subsequent evapora- 
tion of the extracting solvent leav- 
ing the characteristic viscous, pasty 
material. 


Solvents 


A number of solvents have been 
mentioned in the literature as suit- 
able for the preparations of oleo- 
resins. Among these may be men- 
tioned ethers. such as ethyl ether 
and_ isopropyl’ ether,*alcohols prin- 
cipally ethyl alcohol,*ketones prin- 
cipally acetone, aliphatic hydrocar- 
bons such as pentanes and hexanes 
and other more complex hydrocar- 
bon mixtures such as petroleum 
ether and petroleum benzine, and 





. . Practical suggestions for their use. 


aromatic hydrocarbons such as 
benzene (benzol). 

Guenther, in the first volume of 
his comprehensive treatise The Es- 
sential Oils (Van Nostrand, New 
York 3, N.Y.), discusses the cri- 
teria of a solvent for the extraction 
of materials in the preparation of 
oleoresins and resinoids to be em- 
ployed in perfumery. These are 
that the solvent should be (1) pow- 
erful and selective in dissolving the 
desirable principles, (2) low in 
boiling point, (3) low in solubility 
of water, (4) chemically inactive, 
(5) uniform in boiling point and 
low in nonresidual matter, and (6) 
low in price and noninflammable. 
Dr. Guenther adds that a solvent 
having all these criteria is not 
available. 

Such criteria are, however, not 
entirely the same for solvents used 
in the preparation of flavoring 
oleoresins. Thus while it is true 
that the fire hazard and the non- 
volatile matter content of the ex- 
tracting solvent are important fac- 
tors in the choice of a solvent for 
the preparation of flavoring oleo- 
resins, of equal importance are the 
toxicity of the solvent when in- 
gested as contrasted with the toxic- 
ity of the solvent when inhaled 
(that is, its industrial hygiene as- 
pects) and the compatibility of 
traces of solvent and of the non- 
residual matter retained by the 
oleoresin. 

According to the literature the 
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un-Screening & Perfuming agents 


Just mix Sunaromes with the base you prefer . . . water-gum, 
water-alcohol, or even water alone. You can also use a 
cream base, mineral oil, fatty oil, etc. It's the Sunaromes 
that make them effective sun screens ... and scent them so 
attractively. The protection is positive . . . and there is no 


problem of skin irritation. 


WRITE TODAY FOR COMPLETE DATA, 
FORMULAS & SAMPLES WITHOUT OBLIGATION 


@ SUNAROMES completely screen out harmful rays of the sun between 
2900-3100 angstrom units. 


®@ SUNAROMES permit sufficient of the actinic rays to reach the skin 
for a beautiful and healthful tan. 

@ SUNAROMES combine a perfect and tested sun-screen and a wide 
choice of perfumes, soluble in all media, for easy and simple 
manufacture. 

@ SUNAROMES are economical to use. 


# SUNAROMES are non-irritating to the skin and stable in the finished 
preparation. 
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principal solvents used in the man- 
ufacture of flavoring oleoresins are 
ethyl alcohol, acetone, and ethyl 
ether. Those prepared with ethyl 
alcohol are usually considered su- 
perior products and command a 
higher price. 

Petroleum ether, petroleum ben- 
zine, pentanes, heptanes, and espe- 
cially benzene (benzol) are generally 
not considered. 

There has been a development in 
recent years in the solvent extrac- 
tion of perfume materials which 
may in the future play a significant 
role in the preparation of flavoring 
oleoresins. This development has 
been the use of liquefied gases such 
as propanes and butanes under 
pressure as extraction solvents. 
Such solvents have most of the cri- 
teria, with the exception of flam- 
mability, noted above. The use of 
such liquefied gas solvents presents 
very interesting possibilities and 
many engineering problems. 


Preparation 


The principles of the manufac- 
ture of oleoresins are simple. The 
plant material is extrac ted with a 
solvent, the properties of which 
have been discussed above, gener- 
ally by repeated extractions, usually 
by percolation although the Soxh- 
let method is also employed at 
times, and the solvent is subse- 
quently remove d by distillation and 
evaporation to obtain the desired 
residue. This residue may then be 
adjusted in strength to obtain a 
uniform product. 

Details of the preparation of 
spice and flavoring oleoresins have 
been given by Goldman i in this sec- 
tion of THE AMERICAN PERFUMER 
in April, 1949 and need not be re- 
peated here. As new developments 
arise from time to time, they will 
be noted. 

It will be informative to discuss 
briefly the oleoresins of capsicum, 
ginger, pepper, and vanilla. 


Capsicum 


A method for the preparation of 
capsicum Oleoresin N. F. is de- 
scribed by the National Formu- 
lary. Capsicum in coarse powder 
is extracted by a percolation proc- 
ess with either acetone or ether as 
the solvent. The major portion of 
the solvent is recovered by distilla- 
tion and the residue is transferred 
to a vessel from which the remain- 
der of the solvent is permitted to 
evaporate spontaneously. The liq- 
uid oleoresin is decanted from the 
fatty material also present or else 
is separated from this fatty matter 
by filteration through coarse filters. 
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This process appears to be ca- 
pable of extracting all of the active 
principles of capsicum mainly cap- 
saicin. There is a suggestion in the 
literature that the process may be 
improved by freezing the residue 
from the evaporation step. The 
fatty material solidifies and the de- 
sirable portions of the oleoresin, 
which are still liquid, at tempera- 
tures at which the fatty materials 
solidify, may be separated by filtra- 
tion in the cold or by decantation 
after piercing the upper solid fatty 
layer. 

Oleoresin capsicum is available 
commercially in strengths conform- 
ing to N. F. specifications and re- 
quirements. The raw material may 
come from American sources, in 
which case the product is some- 
times called Oleoresin Red Pepper 
or from raw material from foreign 
sources such as African chillies, 
in which instance, the product is 
given its official name. 

Ginger 

The volatile oil content of gin- 
ger Oleoresin has been specified by 
the N. F. Thus “Ginger Oleoresin 
yields not less than 18 cc. and not 
more than 35 cc. of volatile ginger 
oil from each 100 grams of oleo- 
resin. 

The oleoresin is made by perco- 
lating ginger ground to a moder- 
ately fine powder with ethyl alco- 
hol, acetone, or ethyl ether. The 
major part of the solvent is recov- 
ered by distillation and the solvent 
in residue after transfer to an ap- 
propriate vessel is permitted to 
evaporate spontaneously. The prin- 
ciples of ginger oleoresin have been 
discussed in detail in this section in 
previously published papers. 


Grades Available 


Oleoresin ginger is available in 
several grades. Thus various firms 
offer: Oleoresin Ginger N. F. (con- 
forming to the requirement given 
above), Oleoresin Ginger Acetone 
Extraction N. F., Oleoresin Ginger 
N. F. Extra, Oleoresin Ginger Su- 
perlative (which has a larger pro- 
portion of volatile oil than that 
prescribed for the N. F. product), 
Oleoresin Ginger “Pale Dry’’ (pre- 
pared specially for use in ginger 
ales and having again a larger pro- 
portion of volatile oil than N. F. 
requirements), Oleoresin Ginger 
Alcoholic Extraction N. F., and 
Oleoresin Ginger Jamaica N. F., 
and Oleoresin Ginger Jamaica 
N. F. Alcoholic Extraction. These 
products have been listed in their 
approximate order of cost. 

Alcohol extraction ginger oleo- 
resins are generally recommended 





for use in beverages such as ginger 
ales. 


Pepper 


Oleoresina Piperis was official in 
U.S. P. IX (1916) and the make of 
preparation then prescribed was 
extraction with ether. Since then, 
it has been deleted from these of- 
ficial compendiums. 

The oleoresin is prepared by ex- 
traction of ground pepper berries 
by percolation with acetone, alco- 
hol, or ethyl ether as mentioned for 
other oleoresins, but in this in- 
stance the oleoresin is generally ob- 
tained by concentration by distilla- 
tion in vacuum. 

The main components of the 
oleoresin are piperine, chavicine, 
piperdine and other piperdides, 
the volatile oil of pepper which has 
the aroma but not the pungent 
quality of pepper, an alkaloid, and 
some resins. 

Oleoresins prepared from both 
white and black pepper are com- 
mercially available. 


Vanilla 

In the manufacture of vanilla 
oleoresin, it is customary to prepare 
vanilla extract in the usual man- 
ner. The extract is then concen- 
trated by evaporation of the solvent 
under vacuum until all of the sol- 
vent is removed. 

Oleoresins of vanilla are usually 
standardized so that a given weight 
of the oleoresin diluted to a given 
final volume with ethyl alcohol, wa- 
ter, and sirup will yield a vanilla 
extract conforming to govern- 
mental specifications. For instance 
one supplier recommends to make 
1 gallon of vanilla extract use 3.5 
pints of water, 1.5 pints of sirup, 3 
pints of ethyl alcohol, and 6 ounces 
by weight of the vanilla oleoresin. 

In general manufacturers of va- 
nilla oleoresin will supply the 
proper dilution ratios for their par- 
ticular products. Oleoresins of va- 
nilla offer the flavor distributor, 
flavor manufacturer, and food 
processor a simple and rapid means 
of preparing pure vanilla extract 
without need of expensive equip- 
ment. 


1953 National Beauty Trades 
Show Plans Progressing 


Plans for National Beauty 
Trades Show, to be held in the Ho- 
tel Statler, New York, August 31, 
September 1 and 2, are progressing, 
N.B.B.M.A. president Karl H. 
Mamlok reports. The show is be- 
ing jointly conducted by the 
N.B.B.M.A. and the N.H.C.A. 
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Flavor Aromatics 


BY KURT KULKA, PH. D.* 


IRST of the natural and syn- 

thetic flavor aromatics to be 

mentioned are the naturally 
occuring materials. They are de- 
rived to the largest extent from 
various parts of plants grown all 
over the world. Products which are 
used without processing are the 
Spices, Herbs and Seeds. They are 
used as such or in powdered form 
to give life and relish to many food 
products. 

Spices: are certain parts of aro- 
matic plants grown in the tropics. 
They emit that familiar pungent 
spicy taste sensation. To mention a 
few examples: 


Black Pepper 
East Indies 

Ginger Roots—from Africa, Asia 
and the West Indies 

Clove Buds—From Madagascar 

Cinnamon Bark—from Ceylon 

Cassia Bark—from China 


Berries—from the 


From aromatic plants grown 
mostly in the temperate zone of 
the globe are obtained: 

Herbs: which are the leaves of 
these plants. Examples are laurel 
leaves and dried parsley leaves. 

Seeds: such as caraway seeds, dill 
seeds, mustard, etc. 

Miscellaneous: products which 
are derived from other plant parts. 
For example garlic and onions. 

Most of the spices, herbs, leaves 
and related products did not only 
retain their popularity but the de- 
mand for them increased in the 
course of the past years. 

Recently the flavor processing in- 
dustries—meat packers, canners, 





"Research chemist, Dodge & Olcott, Inc. Lecture 
at New York University. 
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An Analysis of 


Fruit juice flash pas- 
teuvrization and cool- 
ing plant. 


—N. V. Chemiesche 
Fabriek “Naarden” 


Naturally occurring materials . 


UCES . « « 


bakers and the beverage industry— 
use many of these products, but 
particularly the spices, in form of 
the so-called Oleoresins. 


Extracts of Natural Products 


A. Oleoresins and Tinctures 

Oleoresins and tinctures are the 
total extracts of the aromatic prin- 
ciples of various parts of plants 
such as roots, barks, leaves, etc. 
separated by solvent extraction 
from non-aromatic ballast, such as 
cellulose and starch. 

Oleoresins result after removal of 
the solvent. 

Tinctures are alcoholic extracts 
from which none or a part of the 
solvent (alcohol) was removed. 

Oleoresins and tinctures are fa- 
vorably used where resinous or 
other non-volatile materials are 
part of the flavor or taste complex. 
For example: oleoresins of spices, 








Synthetic aromatic 


Extracts of natural prod- 


chemicals . . . Perception 


Tonka bean extracts 
Tonka. 


vanilla and 
and oleoresins vanilla and 


B, True Fruit Flavors 


True fruit flavors are the genu- 
ine, concentrated extracts of many 
fruits, such as grapes, peaches, cher- 
ries and various berries, represent- 
ing the aromatic principles such as 
essential oils, found mostly in the 
skin of the fruits and such natu- 
rally occuring chemicals as tartaric 
acid, tannic acid and citric acid, 
found in the fruit meat and fruit 
juice. 

Inert materials, such as pectin, 
cellulose, mineral matter and wa 
ter are usually removed from these 
extracts to a great extent. 

As the result of improved and 
novel techniques developed by the 
De a of Agriculture in Phil- 
adelphia, Pa., it 1s possible to pre- 
serve the bouquet of the medium to 
a great extent. 
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At this point the “frozen citrus 
concentrates” should be men- 
tioned. For example, concentrated 
orange juice which is obtained by 
quick evaporation of a great part of 
the water. Following quick freezing 
under exclusion of air and keeping 
the concentrate under refrigera- 
tion will protect such vital consti- 
tuents as flavor and vitamins. 

Beverages such as coffee and tea 
are aqueous extracts of these drugs. 
By controlled dehydration the 
water soluble matter including 
flavor constituents can be obtained. 
C. The Essential Oils 

Essential oils represent the vola- 
tile, odoriferous constitutents of 
plant materials and are obtained by 
steam distillation or in the case of 
citrus oils by expression from the 
skin of the fruit. 

Many of these essential oils such 
as lemon, orange, grapefruit or 
cassia oil are used extensively in 
the huge soft drink industry. 


From these natural sources 
chemicals can be _ isolated, for 
example: 


From Oil of Peppermint: Men- 
thol 

From Oil of Wintergreen: Methyl 
Salicylate 

From Oil of Cloves: Eugenol 

From Oil of Bitter Almond: 
Benzaldehyde 

From Oil of Anise: Anethol 

From Oil of Cinnamon: Cinna- 
maldehyde 

As the result of the great strides 
that chemical science and chemical 
industry has made, many naturally 
occuring chemicals are now pro- 
duced synthetically from relatively 
inexpensive raw materials. 

Benzaldehyde, cinnamaldehyde, 
coumarin, menthol, vanillin, 
methyl salicylate, various fruit 
esters and many others are striking 
examples of this chemical progress. 


Synthetic Aromatic Chemicals 


The synthetic aromatic chemicals, 
which are not present in natural 
products, represent a separate group 
comprising chemicals manufac- 
factured by the aromatic industry, 
such as, many esters, ketones, alde- 
hydes and lactones, having distinc- 
tive odors resembling fruits and 
flowers. Examples are: Amyl cinna- 
maldehyde, having a jasmin odor, 
hydroxycitronellal, having a lily of 
the valley odor, or the so-called 
strawberry aldehyde, cocoanut and 
peach lactone. 


Oil of Peppermint 


Among this variety of flavor and 
perfume materials, oil of pepper- 
mint seems to be outstanding in 
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many ways. It enjoys a wide range 
of application and wide consumer 
acceptance. This laid the founda- 
tion to the economically important 
American oil of peppermint indus- 
try, which produces today most of 
the world’s supply of peppermint 
oil. 

Botanists consider the various 
types of peppermint plants as not 
pure hybrids, but as the result of 
crossings between various species. 
Native probably to the southern re- 
gion of Europe, the first organized 
planting of peppermint and pro- 
duction of the oil occurred at the 
beginning of the last century at 
Mitcham, England. 

Today, there are the following 
types of Peppermint plants culti- 
vated: 


a) White or White Mitcham 
Mint. 
b) American Mint. 
c) Black or English Mint 
and as a separate group: 


Japanese Mint. 


The White Mint Plant is grown 
at present only in England and 
there on a limited scale. The plant 
yields a small amount of oil, which 
is considered to be of the finest 
quality. The production of this oil 
is of no commercial significance, 
and it is used probably by a small 
and selected group of consumers. 

The American Peppermint Plant 
resembles the black or English 
Mint in appearance, but in con- 
trast its leaves and stems are of a 
light green color. The yield of the 
oil is smaller than that of the 

Black or English Mint—This type 
of peppermint is the most resistant 
to diseases and insect pests and 
gives the highest yield of oil. The 
U. S. Department of Agriculture 
recommends it in mint-farming. 

The so-called Mitcham type oils, 
which are cultivated in Europe, for 
example; Italy and France, are dis- 
tilled there mostly from acclima- 
tized Black mint plants. 

The Japanese Mint Plant 
(mentha arvensis) is not of the 
same origin as that of European 
or North American peppermint 
plants. Japanese mint oil, which is 
cultivated also in Brazil, is very 
rich in menthol and is primarily a 
source for this material. De-men- 
tholized Japanese oil has a bitter 
taste, and lacks the sweetness of 
aroma. 

Plant life is influenced by various 
factors such as climate, soil condi- 
tions, cultivation, plant disesases 
and insect pests. It is understand- 
able that the same plant grown in 
various parts of the world when 








acclimatized will differ eventually 
in character. This explains partly 
the variation in aroma and taste of 
peppermint oils grown in various 
parts of this country and those of 
foreign origin. 

In America, the main producing 
centers for peppermint are in the 
middle west and north west. 

The highest yields are obtained 
in the northwest where pepper- 
mint acreage gives up to 100 per 
cent greater yields of oil than com- 
parable plantations in other areas. 
Thus the Pacific northwest became 
the leading oil of peppermint pro- 
ducing area in the United States. 

A dark, rich soil, for example; 
from a former swamp land, irriga- 
tion and care of the fields contrib- 
ute to the high quality of Ameri- 
can peppermint oils. Particularly, 
the radical eradication of weeds is 
important to avoid off-odor and off- 
taste. 

Among other factors influencing 
the quality and composition of the 
oil are time of harvesting and 
proper drying of the plants before 
processing. 

The time of harvesting is best 
when the mint is in bloom. If har- 
vested prematurely, the menthol 
content will be lower and menthone 
content higher, resulting in a bitter 
taste of the oil. After full bloom the 
oil content of the plant decreases 
rather rapidly. 

The crude oil is obtained from 
the plant by steam distillation. Fol- 
lowing this it is rectified by frac- 
tional distillation and finally a 
blending is made of the proper 
cuts so that the oil will meet the 
U.S.P. specifications. 

In the Middle West the English 
or Black Mint is cultivated, whereas 
the peppermint grown in the state 
of Washington is of the American 
variety. 

The aromas of oils obtained 
from the two areas are somewhat 
different. Generally, oils from the 
middle west are considered of bet- 
ter flavor quality than that of the 
northwest. 

Recently ‘““Menthofuran,” a com- 
pound of unusual chemical struc- 
ture, which is found in all oils of 
peppermint, attracted considerable 
attention. 

Menthofuran, while by itself has 
a rather unpleasant odor, is neces- 
sary in a normal amount (1-3 per 
cent) for the fine aroma of pepper- 
mint oils. When removed (by its 
maleic anhydride adduct) from 
peppermint oils, they acquire a 


pungent, sharp note. However, 
when present in an_ excessive 
amount (5-10 per cent) the 
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brand recognition at the 
point of purchase. 


MAKE-UP makes the difference ... 


This tall, round Duraelas 
torlet bottle, ‘A-4719, capped 
with a smart lustrseal closure 
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gives your package individuality ... your line a family look! 


With impulse buying growing, every 
package you send to market must have 
impact at the point of purchase. 

Your product will make a hit with 
consumers when packaged in a dis- 
tinctive Duraglas sales- package. 
They’re economical . . . so practical 
in use. 

There are hundreds of stock-mold 
Duraglas containers from which to 
choose one that’s exactly right for 
your product. Then, packaging spe- 
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cialists at the Duraglas Center help 
you add glamour and sales appeal to 
your selection with effective design- 
ing of color, label and closure. 

In today’s competitive selling con- 
ditions you need to capitalize on the 
distinctive individuality you can give 
your product in a Duraglas sales-pack- 
age. And remember, no matter what 
the market is like, it doesn’t pay to 
let your package get out of the habit 
of selling every minute it is on display. 





fe 


Duraglas straight-sided, tall, round toilet bottles are 
available in 4-0z., 6-0z., 8-o0z., and 16-oz. sizes 


LL Se ot 


OWENS-ILLINOIS GLASS COMPANY ¢ TOLEDO 1, OHIO ¢ BRANCHES IN PRINCIPAL CITIES 


The American Perfumer 





ie 










physico-chemical properties of pep- 
permint oils are unfavorably 
changed. This is partly due to the 
high dextro rotation of 92.5° of 
menthofuran. Peppermint oils with 
an abnormal high menthofuran 
content generally have a low men- 
thol content $43 per cent). 

Menthofuran as a terpenoid sub- 
stance is suceptible to autoxidation 
resulting in an acidic compund. 
This may cause discoloration and 
a change in the aroma and flavor 
of peppermint oils. 

The recent findings of French 
scientists that an abnormal high 
amount of menthofuran in pepper- 
mint oils is caused by parasitism of 
an Acarus are of high importance. 

There are specially rectified pep- 
permint oils on the market, which 
have specific characteristics—for 
example, a sweeter, smoother or 
more pungent taste. In order to as- 
sure their uniform quality, rigorous 
chemical, physical and organoleptic 
tests have to be maintained. 

The trade names of some of 
these oils, for example “Sweet- 
mint” or “Diamond White” express 
their particular property. The 
name appeal should go hand in 
hand with an eye-appeal, so there- 
fore a “Diamond White” oil must 
be of the clearest, sparkling ap- 
pearance and going further in this 
thought, for example: an orange 
drink must not only taste like 
orange but its color and appearance 
must be accordingly. 

Many of the constituents of pep- 
permint oil were recognized and 
isolated, for example: 

Dimethylsulfide, pinene, cineol, 
l-limonene, menthofuran, men- 
thone, pulegone, menthol, cadiene, 
etc. 

But peppermint oil still remains 
as one of these important natural 
products, where unknown trace- 
substances contribute remarkably 
to the delicate aroma. American 
peppermint oils are valued as such 
and while rich in menthol, they are 
hardly used for menthol produc- 
tion. 


Perception of Flavors 


Speaking about flavor materials, 
a few words should be said in gen- 
eral about the perception of flavors. 

Our sense of smelling is allied to 
our sense of taste. This can be real- 
ized when our smelling nerves be- 
come paralyzed due to a head cold 
and consequently something seems 
to be missing even from the tastiest 
food. 


There are only 4 basic tastes. 
They are: 
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Sour, bitter, sweet and _ salty. 

A scent is more rapidly observed 
than a taste and will stimulate the 
following sensation: the taste. 

The variety of scents is consid- 
erably larger. 

Many sensations which we gener- 
ally considered as tastes are in fact 
due to aroma. Sometimes we realize 
this fact and we appreciate the 
aroma of coffee, tea, wine or meat 
equally or even more than their 
taste. Therefore, the quality of 
many flavor materials—for example 
oil of peppermint—will depend 
greatly on their aroma. 

Some flavor aromatics can be ac- 
tually felt on the skin. This applies 
to oil of peppermint or menthol, 
many spices and spicy tasting mate- 
rials. 

In contact with the mucous 
membranes, the cooling or burning 
effect of these materials is inten- 
sively felt. In moderate amounts 
they stimulate taste and smelling 
nerves and the saliva glands. 

One of the main constituents of 
oil of peppermint is menthol, 
which is a remarkable product in 
many ways. 

Menthol can exist in 12 isomeric 
forms but only 1-menthol is found 
in American peppermint oils. ~* 

L-menthol and dl-menthol are 
those of commercial value. They ex- 
ert the familiar, unique, refreshing 
and cooling effect. L-menthol and 
dl-menthol are sublimable, which 
is important because the phenome- 
non of sublimation enhances the 
fragrance of its medium. 

Other sublimable substances are 
for example: vanillin and cou- 
marin. 


Synthetic Menthols 


L-menthol is usually synthesized 
from citronellal which is a con- 
stituent of oil of citronella. Under 
acidic conditions, citronellal is 
converted to isopulegol which on 
hydrogenation gives a mixture of 
optically active menthols. From 
this mixture l-menthol is isolated. 
This synthetic material is a com- 
plete reproduction of the naturally 
occuring l-menthol having a melt- 
ing point of 42-44° and a negative 
(laevo) rotation of 49-50° deter- 
mined in alcoholic solution. 

Dl-menthol is conveniently pre- 
pared by hydrogenation of thymol. 
From the thusly resulting mixture 
of optically inactive menthols, dl- 
menthol is isolated having a melt- 
ing point of 32-34°. Being com- 
posed of equal parts of |-menthol 
and its mirror image i.e., d-men- 
thol, it has an optical activity of 
zero. 





The number of other 
tant” flavor aromatics is great and 
therefore the choice of another ex- 
ample difficult. 


“impor- 


“Vanilla,” which will be dis- 
cussed briefly in the following 
pages, was chosen because it is one 
of the most popular and appreci- 
ated flavors in the world. 


Vanilla . 

Vanilla is obtained from the va- 
nilla bean which is the unripe, 
dried and cured vanilla fruit. 

The vanilla plant is a native of 
Mexico. It is cultivated there and 
in other tropical parts of the world 
where a moist hot climate with a 
habitual dry summer spell prevails. 

There are 2 main species of the 
plant known: 

1. Vanilla Planifolia—compris- 
ing the Mexican and Bourbon Va- 
nilla, and 

2. Vanilla Tahitesis—represent- 
ing the Tahiti-vanilla. 

Mexican vanilla is considered of 
top quality followed closely by the 
Bourbon vanilla, which is grown 
in Madagascar and the Reunion 
Islands. 

The Tahiti vanilla has a some- 
what different aroma and. taste, 
partly due to the presence of anisic 
alcohol and anisic aldehyde. It is 
the least valued among the previ- 
ously mentioned vanillas. 

The physical appearance of 
Mexican beans is large and slender, 
Bourbon beans are shorter and 
thicker. They are darker than the 
Mexican beans and become gradu- 
ally covered with needle shaped 
crystals of vanillin. 

The Tahiti vanilla has a broad 
middle part and is somewhat 
pulpy. 

Among the other species of va- 
nilla, the following are worth 
mentioning: 

1. The South American or 
Guadeloupe vanilla, having a red- 
dish brown color and a rather soft 
meat. It is considered of low 
quality. 

2. The wild growing vanilla 
Planifolia, called ‘“Vanillons.” In 
the curing process of vanillons, 
heliotropine is formed and — a 
smal amount of vanillin. ‘“Vanil- 
lons” are used in tobacco flavoring 
and to scent sachets. 

When vanilla is cultivated the 
pollination of the flowers is made 
by hand to insure maximum crop 
yield. 

The unripe vanilla fruits are 
green and odorless. When they be- 
gin to turn yellow they are har- 
vested and treated in a special 
manner, the so-called “curing. 
This process lasts from 2 to 8 
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weeks. The vanilla pods are im- 
mersed in water, drained, exposed 
to the hot sunshine and covered 
with blankets during the night. In 
the course of this process enzymatic 
reactions take place and the com- 
plex of fats, resins, tannin, essen- 
tial oils, vanillin and other aroma- 
tic and nitrogen compounds are 
formed, which are responsible for 
the unique, delicate aroma of 
vanilla. 

Vanilla extract is a dilute alco- 
holic tincture containing in 100 cc. 
the soluble matter of not less than 
10 grams of vanilla beans. 

The extract can be prepared by 
maceration with diluted alcohol of 
the beans. For this purpose the 
beans are cut into small pieces, in 
order to facilitate the penetration 
of the medium. 

The strength of the alcohol is 
important in order to obtain ex- 
haustive extraction of the aro- 
matic principles, the resinous mat- 
ters which contribute to the 
rounded-up aroma of vanilla ex- 
tracts and natural color. 

A 50 per cent alcohol is well 
suited for the extraction of the 
resins. A 45 per cent alcohol how- 
ever will carry some undesirable 
gelatinous products. Generally, al- 
cohol of 60-65 per cent strength 
will give an extract of the best 


quality. 
In order to circumvent the use of 
taxed ethyl alcohol, sometimes 


other solvents are used. Such sol- 
vents are for example; straight or 
aqueous isopropanol, acetone, ben- 
zol, etc. After exhaustive extraction 
these solvents have to be removed 
completely and oleo resins result. 
They are used as such in food in- 
dustries or can be re-constituted to 
Vanilla Extract by dissolving them 
in the right amount of diluted 
ethyl alcohol. 

While vanillin is considered the 
main odoriferous constituent of 
vanilla, it is present in the extract 
in the relatively small amount of 
0.8 to 3 per cent. The most valued 
genuine vanilla extract, that from 
the Mexican beans—has a compar- 
able low vanillin content. For com- 
parison, the following figures are 
given: 

Mexican extract contains 0.15 to 

0.20 g. vanillin in 100 cc. 

Bourbon extract contains 0.13 to 

0.22 g. vanillin in 100 cc. 
Tahiti extract contains 0.11 to 
0.17 g. vanillin in 100 cc, 
South American extract contains 
0.19 to 0.23 g. vanillin in 100 
cc. 

Vanilla extracts yield with neu- 

tral lead acetate a heavy precipi- 
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tate. This precipitate settles in a 
few minutes leaving the upper 
layer clear and partly decolorized. 

The lead number indicates the 
amount of lead in the precipitate 
and is used in the evaluation of va- 
nilla extracts. A genuine vanilla ex- 
tract of 100 cc. will have a lead 
number of 0.40 to 0.80. 

Tonka bean extract which is 
sometimes used for adulteration of 
vanilla extracts will have a much 
lower lead number. While Tonka 
bean extracts resemble vanilla ex- 
tracts in appearance, they have a 
sharper and more pungent scent 
due to the presence of its main 
constituent coumarin. 

' So-called imitation vanilla ex- 
tracts contain generally: 
Synthetic “Vanillin” 
Synthetic “Coumarin” 
Synthetic “Heliotropine” 
Synthetic “Ethyl Vanillin” 
(Bourbonal) 
and caramel color. Sometimes 
syrup, alcohol, or a glycol is added. 
There is of course the possibility of 
various compositions for example 
by combining Tonka bean ex- 
tracts or vanilla extracts of low 
grade or even other resinous mate- 
rials with these synthetics. 

Among the chemicals used in va- 
nilla imitations, vanillin, coumarin, 
piperonal and ethyl vanillin are 
highly interesting. They are used 
not only in the aforementioned va- 
nilla products but in many other 
artificial flavor compositions and 
perfumes. From a scientific point 
of view they are milestones in the 
progress of chemistry. 

Vanillin was first produced com- 
mercially in 1874 by Tiemann and 
Haarmann in Germany. In the 
U.S.A. it is manufactured today 
from eugenol—the main constitu- 
ent of oil of cloves and more eco- 
nomically from _ sulfite process 
waste liquids. 

Coumarin, which can be pre- 
pared from salicylaldehyde, acetic 
anhydride and sodium acetate, is 


an example of the important 
Perkin reaction, named after its 
inventor. 


Piperonal or heliotropine, so- 
called to indicate its odor, is ob- 
tained by oxidation of iso safrol. 
This compound is derived from 
Safrol, which occurs naturally in 
various essential oils for example 
ocotea cymbarum. 

Ethyl vanillin or bourbonal re- 
markably has a more intense and 
finer vanilla aroma than vanillin it- 
self. Vanitrope, a trade name for 
propenyl guaethol has been re- 
cently advertised as a vanilla-like 
flavoring agent of high potency. 


Oil of peppermint and menthol 
are used in tooth pastes and other 
cosmetics; they flavor candies, 
chocolates, chewing gums, ciga- 
rettes, cough drops, liquors and 
medicines. 

Genuine vanilla extracts, vanil- 
lin, coumarin, heliotropine are 
found in ice creams, chocolates, 
bakery products, other food prod- 
ucts and beverages. 

They are a part of the complex 
of natural and synthetic flavor aro- 
matics. We use these products in 
our every day needs. 
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Pearl—Vanillin—Perfumer’s first Synthetic. Am. 
Perfumer, Oct. 1947. 

Reitsema & Cramer—Oxidation of Peppermint 
Oil, Industrial & Eng. Chem., Vol. 44, 
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Production Conference to 
Feature Candy Symposium 


The Pennsylvania Mfrng. Con- 
fectioners’ Assn. will hold its sev- 
enth annual production conference 
at Lehigh University, Bethlehem, 
Pa., April 23-24. Hans F. Dresel, 
representative, Felton Chemical 
Co., is the chairman. Features will 
include a symposium on chocolate 
and a paper on “Sorbitol in 
Candy” by Sherwood T. Cross, 
chemist, Atlas Powder Co., Wil- 
mington, Del. 


Vending Machines Sales 18-20 
Per Cent of Soft Drink Volume 


Vending machines sales of soft 
drinks accounted for 18 to 20 per 
cent of the soft drink industry’s rec- 
ord 1952 volume, estimated at $1,- 
100,000,000, according to a recent 
issue of National Bottlers’ Gazette 
About 600,000 bottle coin coolers 
and about 40,000 cup-type ma- 
chines are in use, according to the 
publication. 





February, 1953 


157 

















——— 
—— 

b 4 

133 

i 

ath 

1% 

1% 

I | 
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A search is constantly on...a search for that rare 
scent that sustains its full, fresh fragrance for the magic 
moment when product and purchaser meet over the 
counter. Verona research has developed a line of fine 
chemical specialties which have proven themselves decisively 
in the refinement of many perfumes. Try as little as a 
fraction of 1° of the products listed below in your present 
fragrance ... Note the “before and after” effect! 


@ VERONOL......./ A single chemical of great power used to achieve the aldehydic 
‘ top note. 
® CYCLAMAL...... The accepted raw material for producing that clean, floral frag- 
: rance in all types of products, from soaps to the most expensive 
\ \ perfumes. 
\ @ CUMIN KETONE..To impart the natural floral note to your compositions. 
@ RESEDALIA....../ An acetal; as true a base for Reseda Mignonette types as is Phe- 


nyl Ethyl Alcohol for Rose. Combined with the Ionones, it pro- 
duces very interesting and different effects. 


Sole Representatives in the United States for J. AND E. SOZIO, Grasse, France 
Resinoides e Natural Absolutes e Essential Oils 


USE ERQNA PRODUCTS TO BUILD SALES FOR VN, PRODUCTS | 


AROMATICS DIVISION e VERONA CHEMICAL CO. 26 Verona Avenue, Newark, N.J. * 208 North Wells Street, Chicago, Ill. 
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Advantages of 


ilicates as Soap Additives 


the silicates which are definite aids to 


detergency and endow soap with some important and desirable 


properties pointed out . . . Most useful of the soluble silicates 


HE old idea that silicates 

were used as soap fillers is 

now generally recognized to 
be entirely erroneous. These inor- 
ganic salts act as definite aids to 
detergency and indeed endow soap 
with several important and desir- 
able properties. Bar soaps for laun- 
dry use sometimes contain as much 
as 35 percent sodium silicate and 
ordinary domestic washing soap 
may have about 15 percent. Wash- 
ing powders sometimes hold 25-30 
percent metasilicate. 

From the soaper’s viewpoint sili- 
cates are popular materials as they 
are reasonably cheap, reasonably 
easy to handle and readily avail- 
able in bulk, moreover they are sta- 
ble compounds and blend with al- 
kalies such as caustic soda and 
caustic potash. 

When added to soap in the 
crutcher the _ colloidal _ silicates, 
such as sodium silicate 1:3.2, 41 
deg., disperse evenly and are com- 
pletely taken up by the saponified 
fats. Metasilicate is available as a 
fine crystalline powder which 
mixes well with soap flakes and 
powders to form mechanical mix- 
tures suitable for general deter- 
gency use in the home. 

The practical advantages of sili- 
cates as soap additives may be con- 
veniently set out as follows:— 

l. They are cheap and _ yet 
highly effective alkalies. 

They blend readily with caus- 
tic . soda to give re uired ratios suit- 
able for different kinds of soap. 
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The silicates, usually causti- 
cized, combine with soap to give a 
well dispersed product. 

1. Silicated soaps are especially 
useful for laundering owing to 
their property of preventing re-de- 
position of soil. 

5. Silicated soaps leave  tex- 
tiles, particularly printed cottons, 
brighter than could be obtained by 
use of straight soaps. 

6. They possess good wetting 
and emulsifying properites and 
are, therefore, especially useful for 
washing extremely dirty clothes. 

7. Silicates are safer to use than 
ordinary alkalies having a less dras- 
tic action on textile fibres and also 
the hands of the operatives. 

8. Silicated soaps have a slight 
but useful sequestering action, al- 
though, they are not generally 
claimed to be sequestrants. This ac- 
tion, which consists in breaking 
down insoluble soaps into finely 
dispersed particles, effectively pre- 
vents “rings” being formed in wash 
tubs and other containers. 

Of importance is the fact that a 
range of silicates are now available 
which renders these materials a 
good deal more versatile. Apart 
from the colloidal silicates there 
are the more vigorous meta and 
sesquisilicates which are often used 
as ingredients of domestic wash- 
ing powders. In this connection it 
is as well to point out that meta- 
sesqui and orthosilicates are vigor- 
ous metal cleaners and cannot 
safely be recommended for clean- 






ing soft metals, such as aluminum. 
Fer washing-up powders these sili- 
cates are not suitable ingredients. 

Generally speaking the most use- 
ful of the soluble and colloidal sili- 
Ci ~" is Na.O. 3.2 SiO, which is a 
11 Be ‘liquid. The ratio of this 
product is 1:3.22, its specific erav- 
ity 1.394 and its viscosity in poises 
1.8. This silicate is also available 
in the form of hydrated powders 
made by spray drying the liquid to 
a state where it contains 17 per- 
cent water. The manufacturers of 
this product point out that the 
powder dissolves quickly in hot 
water and more slowly in cold 
water. 


49-Year Soap Industry 
Veteran Retires 


After serving 49 years in the 
soap industry, R. P. McBriarty, 
purchasing agent for the Baltimore 
plant of Lever Brothers Co., retired 
on January 31. Mr. McBriarty 
started his career in 1903 with the 
N. K. Fairbanks Co., St. Louis, 
Mo., later named the Gold Dust 
Corp. 


65% of Hercules Powder Co’s 
1952 Earnings Goes to Taxes 

Income and excess profits taxes 
took 65 per cent of Hercules Pow- 
der Co.’s earnings during 1952, ac- 
cording to the company’s annual 
report for the year. 
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Wrisley Defends Associa- 
tion in Government Suit 


N imposing list of experts in- 

cluding raw material suppliers, 
soap and glycerine manufacturers, 
representatives of consumers and 
government officials such as Sena- 
tor Paul Douglas and Carlos P. 
Romulo, Philippine’s Ambassador 
to the United States combined to 





George A. Wrisley 


make the business sessions of the 
three day convention of the Assn. 
of American Soap & Glycerine Pro- 
ducers in the Waldorf Astoria ho- 
tel, New York, January 27, 28 and 
29 of practical value to the mem- 
bers and guests who came from all 
sections of the country. 

Papers read at the Fatty Acid Di- 
vision, the Glycerine Division, and 
the Specialty Soap Division supple- 
mented a program of economic and 
scientific interest presented at the 
general sessions. 


Essential Oil Outlook 


\mong the papers of especial in- 
terest was the address of A. L. van 
\meringen on the Outlook for 
Essential Oils. Briefly some of the 
highlights were that the present 
low price of Java citronella oil is 
no longer a profitable one and may 
be expected to go up. A further 
rise in lemongrass oil is also ex- 
pected, A firmer trend may also be 
expected in Spanish rosemary, 
patchouli, and bois de rose oils. 
Lavender and lavandin may weak- 
en somewhat. 

\s a result of the violent price 
changes, and more or less uncer- 
tain supply of essential oils, soap 
makers, during the last 20 years, 
have gradually increased the use of 
aromatic chemicals in their per- 
fume formulations, and they are 
today a very important part in 
such formulas. 

[he price of those aromatic 
chemicals where an essential oil 
serves as the starting point, as is 
the case with geraniol, hydroxycit- 
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tronellal, citronellol, the ionones 
and linalool, is, of course, directly 
governed by the corresponding 
price of the essential oil from 
which the aromatic chemical is de- 
rived, and it would be wise for your 
industry to take advantage of the 
present price situation of citron- 
ella oil and lemongrass oil to con- 
tract for geraniol, citronellol and 
the ionones based on the present 
low prices. 

The price picture of aromatic 
chemicals produced by synthesis 
has been the opposite of the pic- 
ture presented by essential oil 
prices and aromatic chemicals de- 
rived from essential oils. 


Any new development in the 
chemical industry makes new inter- 
mediates and primary chemicals 
available for the synthesis of aro- 
matic chemicals, and makes the 
production of well-known §aro- 
matic chemicals cheaper, with a re- 
sulting lower selling price. 

A typical example is found in 
phenyl ethyl alcohol where the old 
sodium reduction process was re- 
placed by a Friedel-Crafts reaction 
due to the fact that ethylene oxide 
became available at a reasonable 
price. This change in process re- 
sulted in a price reduction from 
$4.50 per lb. to the present price of 
approximately $1.40. 

The development of such new 
processes, and the perfection of 
old processes has more than offset 
the gradually increased labor 
wages, the ever mounting: prices of 
new equipment, and rising over- 
head. 

The research laboratories of 
aromatic chemical manufacturers 
are continuously not only develop- 
ing new processes for old products, 
but also finding new aromatics 
which prove to be of great interest 
to the soap perfumer, and he can 
look forward to a continued flow 
of such new chemical bodies. 


Comment on Government Suit 


In his address President George 
A. Wrisley said in part: 

“Everyone is familiar with the 
activities of the Department of 
Justice and the discharge without 
presentments of the grand jury in 
Newark, N.J. which ‘had been in- 
vestigating the soap industry for 
about 18 months. This gave many 
a satisfaction which was short-lived 
because within a few weeks a civil 
suit was entered in the United 
States Federal District Court at 
Newark, N.J. This pattern of a 
grand jury investigation followed 
by a civil suit is becoming a more 
or less standard Department of Jus- 
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tice procedure. The civil suit 
names our Association as a defend- 
ant. It is claimed that the Associa- 
tion aided and abetted three com- 
panies to get and keep a major 
share of the market at the expense 
of other and smaller companies. In 
my close relationship as a director, 
continuously for almost 20 years, 
and in my capacity as president at 
this time, I am able to state that I 
firmly believe that the statements in 
the complaints referring to the As- 
sociation are unfounded and un- 
fair. It does not make sense to me 
that my company and any other 
companies would pay dues to an 
organization which in its operation 
was harmful to our individual com- 
panies. Many other members have 
expressed similar view points. As 
to the outcome of this suit, time 
only can tell, but I feel entitled to 
say that we face the future out- 
come of this suit with confidence 
and faith in our Association and its 
program.” 


New Officers Elected 


The following officers were 
elected for the ensuing year: 

President, George A. Wrisley 

Vice President, East, E. H. Little 

Vice President, Midwest, E. W. 
Wilson 

Vice President, Farwest, Albert 
Haas 

Treasurer, Nils Dahl 

Ass’t Treasurer, M. A. McManus 

Secretary, Roy Peet 

Directors: J. J. Babb, C. S%. 
a Richard Carmel, N. S. 
Dahl, M. Fuld, Albert Haas, A. B. 
Hersberger, E. H. Little, Niel Mc- 
Elroy, E. A. Moss, E. B. Osborn, 
A. W. Schubert, C. L. Weirich, E 
W. Wilson and George A. Wrisley. 
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291—ABS. JASMIN SYNTHETIC 


This outstanding creation can be used to 
great advantage even in the highest 
priced compounds to replace Jasmin 
Absolute partly or fully. 


1 Ib.—$20.00 


FINE AROMATICS, INC. 
76-04 37th Road, Jackson Heights 72, N.Y. 





292——ABSOLUTE MOUSSE 


Strong, tenacious, uniform, modest cost 
—these qualities denote the moss ex- 
tract so widely hailed by compounders 
and manufacturers alike. 
1 Ib.—$10.00 
4 oz. sample—$4.00 
P. ROBERTET, INC. 


125 East 231d St., New York, N.Y. 
N.Y. Office of P. Robertet & Cie, Grasse, France 





293——AMBERGRIS-COLOGNE 
OIL NOVILLE 


For our American girl who wants a 
fashionable fragrance; refreshing and 
lasting to her, a subtle and pleasing 
perfume to her company. 


1 oz. Sample—$1.50 


1 ib.—$22.00 


NOVILLE ESSENTIAL OIL COMPANY 
127 Water St., New York 5, N. Y. 





294——ANIMALINE W 


A crystalline aromatic of the musk type 
with the valuable animal note of genuine 
Tonkin musk and no unpleasant by- 
odor. Used to give life and warmth to 
perfume compounds and to perfume 
and fix soaps. 

$22.50 per Ib. 

Samples at $1.55 per oz. 
$ .80 per 1/2 oz. 


SCHIMMEL & CO., INC. 
601 West 26th St., New York 1, N.Y. 





295——BEESWAX DERIVATIVES 


A series of non-ionic emulsifiers mak- 
ing possible O/W beeswax-type cold 
creams containing no soap, so that pH 
of product can be adjusted to match 
skin, or as desired. Also useful in lo- 
tions, hairdressings, etc. Information 
and samples on request. 
ATLAS POWDER COMPANY 


Industrial Chemicals Dept., Wilmington 99, Del. 
a cre a ne 
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NEW DUAL-USE COUPON 
for 

YOUR CONVENIENCE 

for 





1. Requesting Information or Literature 


2. Ordering Samples 


The handy coupon on the third page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
is to be used only when further information and literature 
is wanted. The other section is for ordering Samples. 


Technical Abstracts 


Agar Oil from Wood of Aquilaria 
Agallocha. Sadgopal and B. S. Varma 
Forest Research Inst., Dehra Dun, India). 
Soap, Perfumery and Cosmetics 25, 169-74 
1952). The method of distg. this essential 
oil is detailed. The yield and constants 
are tabulated. Agar oil has a_ typical 
balsamic odor imposed on a woody back 
ground. It has a high fixative value and 
an exotic character. Morris B. Jacobs. 
C.A. 46, 10, 4731. 


Dentifrice. Julian R. Schlaeger. U. S. 
2,588,992, Mar. 11, 1952. A dental paste 
consists of Ca,(PO), 26.67, glycerol 45.4, 
water 15.4, peppermint flavoring 0.58, gum 
tragacanth 0.96, saccharin 0.1, Naccanol 
LAL 2.89, (NH,),-HPO, 5, urea 100-mesh 
30. Joachim Anschel. C.4. 46, 10, 4751. 


Cosmetic for Skin Care, Penicillin- 
Gesellschaft Dauelsberg and Co. (Wilhelm 
Greuer, inventor) Ger. 812, 341, Aug. 27, 
1951 (Cl. 30h,2..). A process of prepg. a 
cosmetic for skin care comprises stirring 
oak-bark ext. (1) with a protective celloid, 
such as methylcellulose (II), introducing 
the mixt. into warm liquid gelatin soln., 
stirring, and allowing the mixt. to cool 
to produce a jelly. To increase the supple- 
ness and hygroscopicity of the jelly, a 
softening agent, such as glycerol, and NaCl 
may be admixed. A suitable compn. is 
prepd. by boiling 1000 g. I for 0.5 hr. with 
5.1 water, removing the supernatant liquid 
laver (IIL) by decantation, mixing III 300, 
glycerol 150, NaCl 5, Il 5, and gelatin 
10 g. with 500 g. water, heating the mixt. 
stirring, and filling it in tubes. A product 
effective against eczema and fungus infec 
tion is thus obtained. G. S. C.A. 46, 19, 


9268. 


Fatty Alcohols. L. Schon (Cyclo Chem 
icals, Ltd., London). Soap, Perfumery and 
Cosmetics 25 65-70 (1952). The phys. char 
acteristics, methods of production, and 
utilization of the C, Mies fatty ales., partic 
ularly laurvl, cetyl, stearyl and oleyl alcs. 
are discussed. M. B. J. C.4., 46, 10, 4818. 








296——BOTANOL NOVILLE 
Fragrant as a bouquet of roses, lilies of 
the valley and cyclamen. A versatile 
base for perfumers, gives life and dewy 
freshness to a composition. With or 
without blending BOTANOL is delight- 
ful scent for creams and lotions. 
1 oz. Sample—$1.00 
1 Ib.—$15.00 


NOVILLE ESSENTIAL OIL COMPANY 
127 Water St., New York 5, N. Y. 


297——CERAMOL 

\ new emulsifying wax, designed to be 
completely non-irritating to human 
skin. Makes extremely stable emul- 
sions, creams. pastes even from ma- 
terials ordinarily difficult to incorporate. 
Eiaulsifies essential oils easily without 
altering color or odor. Bulletin #302 on 
request. 





1 Ib. sample—$.75 


ACETO CHEMICAL CO., INC. 
40-40 Lawrence Street, Flushing 54, N. Y. 


298——CUMIN KETONE 


A chemical of soft, rich floral aroma. 
Will improve any floral bouquet to 
which it is added. Try 4% to 1% addi- 
tion to your present perfume and note 
the before and after effect. 

1 oz. sample—$1.50 


VERONA CHEMICAL COMPANY 
26 Verona Ave., Newark 4, N.J. 


299——CYPRENE 
Chypre Perfume Oil Concentrate 


This new concentrate embodies all the 
warmth and sweetness of the popuiar 
Chypre fragrance. It may be used with 
excellent results in a wide range of 
cosmetic items. Why not order a trial 
quantity! 

2 oz. sample—$1.50 1 Ib.—$9 50 


AROMATIC PRODUCTS, INCORPO®ATID 
15 East 30th Street. New York 16, N.Y. 


300——FLORANTHUS 

Novelty base which imparts an inter- 
esting and original floral note. A 
vigorous and lasting fragrance, useful 
in many modern compositions which 
are enhanced by its sweet and flowery 
tone. 


O1Ubts cs tucden eee caacwewawtes $16.00 
D le: Gis eee ewan keke tes $1.00 


BENJ. FRENCH, INC. 
160 Fifth Ave., New York 10, N. Y. 
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301——FORSYTHIA-VERLEY 


New interpretation of this fresh har- 

binger of Spring. Delightful to use as a 

base on which to develop a new blend 

or can be used, as is. for cologne, 

creams, lipstick and other cosmetics. 
$16.00 per Ib. 


ALBERT VERLEY & CO., INC. 
Chicago, Ill.—New York, N.Y. 





302——HYDROXAL 

An indispensable product in Muguet 
and Lilac perfumes—flowery—exotic 
Ask for free sample and find out what 
it does. 


$4.80 per pound 


NEW YORK AROMATICS CORP. 
Highbridge, New Jersey 





303——JANINE 


New Toiletries Fragrance 

A new perfume oil concentrate whose 
rich, warm fragrance, high quality and 
long-lasting properties make it an out- 
standing value in popular-priced per- 
fumes, colognes and cosmetics. A trial 
quantity will convince you! 

2 oz. sample—$1.50 1 Ib.—$9.50 


AROMATIC PRODUCTS, INCORPORATLD 
15 East 30th Street, New York 16, N.Y. 





304——LANOLIN DERIVATIVES 


Oil-soluble and water-soluble emulsi- 
fiers combining desirable lanolin char- 
acteristics with ease of use in creams 
and_hairdressings. Information and 
samples on request. 


ATLAS POWDER COMPANY 
Industrial Chemicals Dept., Wilmington 99, Del. 





305—MICROGEL WELLINE 999 
covers with 2% to 5% the disagreeable 
odor of cold wave liquid. 

Trial pound—$5.00 (postpaid) 


SLUYS ROCKFORD INCORPORATED 
Rockford, Mich. 





162 February, 1953 


Thiocarbonic Acid Esters in Hair- 
Wave Preparations, Menotti Del Zoppo 
(1% to Alice Parker). U. S. 2,600, 624, June 
17, 1952. The compds. used as keratin 
softening agents are: SC(SCH,CO_H),, vel 
SC(SCH_CO H) 
(OCH,CO_H), white crystals, m, 136°, 
SC(SCH C O,Na)(NEt,), odorless crystals. 
prepd. from SC (NEt.)SNH, and CICH.,- 
CO,Na, and SC(OED(SCH,CO,H), odor- 


less crystals, m. 53-4°. 


low crvstals) m. 17%-4°, 


These are mixed in 
aq. soln. with alkly or aryl amines, such 
as HOCH, CH,NH,H,NCH(CH,CH,OH) 
CH NH... mixed isopropanolamines, ‘mor- 
pholine, LiOH, NaOH, KOH, or Na,CO,, 
to a pH of 8-10. Surtace-active agents can 
be added to the solns. 8S. W. G. C.d. 46, 


19, 9268. 


Extracting Aromatic Oils from Va- 
nilla Beans, Lucien Romagnan (to An- 
dree Romagnan, nee Sauvigne). U. S. 2,601, 
635, June 24, 1952. Aromatic oils and es 
sential oils, particularly the aromatic oils 
from vanilla beans, are released from 
crushed, powd., or ground material by 
subjecting them to supersonic radiations 
of 19,000 to 690,000 vibrations per sec. in 
the presence of an inert gaseous, liquid, 
or pasty medium. Vanilla beans in chip 
form, vielded a water dispersion contg. 
150 parts by wt. of vanilla ext. in 1000 parts 
by wt. of HO when subjected to 19,000 
vibrations per sec. from a supersonic em- 
ting app. developing a power of 20 w. 
The preferred medium is liquid which 
should be just sufficient to submerge the 
carrier. J. W. McCutcheon. C.A., 46, 19, 


9266. 


Aromatic Hydrocarbons from Dry- 
Distilled Plant Oils. Ryuichi Fushimi. 
Japan. 3120(°50). Sept 30. Pine-root oil, 
camphor oil, etc., are heated at 400-700°, 
the oil vapor is passed through the layer 
of activated aluminosilicate, the fraction 
b. 250° is collected, recycled through the 
catalyst layer, and the condensed oil is 
washed with 20% or less of 60-98% H,SO,, 
washed with water, distd. with 30° o1 
less of metal powder, and washed with 
alkali and water. K. Kitsuta. C.4., 46, 19, 


9266. 





306—MUGUET ISOTROPE +25 
$28.50 LB. 


\ fine outstanding specialty, based on 

one of our own unique chemical bodies, 

that faithfully simulates the illusive 

fragrance of the Forest Lily of France. 
1 oz. sample—$2.00 


FLEUROMA, INC. 
38 West 21st St., New York 10, N.Y. 





307——-OPOPONAX SRD: 


An excellent base for Oriental Bouquet 
which will be used successfully in many 


compositions. 
1 Ib.—$8.00 


ROURE-DUPONT, INC. 
366 Madison Ave., New York 17, N.Y. 





308—‘‘PHANTOLID”’ * 
® 

A revolutionary new aromatic chemical 
possessing the fine characteristics and 
warm animal note of Tonkin-Musc. 
Stable in the presence of Acid and Alka- 
line media. Will not discolor cosmetics 
and soaps. 

Price $10.00 Ib. 

POLAK’S FRUTAL WORKS, INC. 


MIDDLETOWN, N.Y. 
*Domestic & Foreign Patents Applied For. 





309-——RESEDALIA 


An Acetal; as true a base for Reseda 
Mignonette types as is Phenyl Ethyl 
Alcohol for Rose. Combined with the 
Ionones, it produces very interesting 
and different effects. 


1 oz. sample—$1.25 


VERONA CHEMICAL COMPANY 
26 Verona Ave., Newark 4, N.J. 
Ra A A RC A OE A AE LE TCR 


310—SHARETTE 


1—French Jasmin Amber Type 
2—Extremely pleasant—long lasting 
3—Enhances all cosmetic formulae 
4—A sample will convince you of the 
outstanding merit. 
2 oz. Sample—$1.50 
1 Ib.—$10.00 
PERRY BROS., INC. 


220 Flushing Ave., Brooklyn 5, N. Y. 
ea a AS EE A ENR AT RRS 
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311—SNOW WHITE S. 900 
imparts to household soap, industrial 
soap and detergents, that fresh and 
classic fragrance which housewives 
identify with good soap. 

Trial gallon—$14.00 (postpaid) 


SLUYS ROCKFORD INCORPORATED 
Rockford, Mich. 





312——SORBITOL 
Cuts down moisture loss from creams. 
lotions, toothpastes, etc. A superior 


emollient and binder. SORBO 70% 
aqueous solution of high-purity sorbitol 
available immediately. No shortages. No 
fluctuating prices. 
samples on request. 

17¢ Ib. in drum quantities f.o.b. plant 


ATLAS POWDER COMPANY 
Industrial Chemicals Dept., Wilmington 99, Del. 


Information and 





313——VETIVERT SYNTHETIC D&O 
This recently developed synthetic finds 
excellent employment in all cosmetic 
perfumes . . . and is particularly valu- 
able in fine toilet soaps. The true char- 
acter of Vetivert, warm, rich and lasting, 
is reproduced with strength and authen- 
ticity in this new D&O synthetic. 

$12.50 per Ib. 1 oz. sample—$1.00 


DODGE & OLCOTT, INC. 
180 Varick St., New York 14, N.Y. 





1. FEBRUARY SAMPLER 


items as circled below. 


INFORMATION REQUEST FORM 


Please have further information and literature sent on 


*« FEBRUARY Sampler 


Spectrophotometric Study of Mate- 
rials Used to Protect the Skin Against 
Sunrays. C. Piffault, P. Blanquet, and 
J. Higue. Ind. Parfum. 7, 3-9 (1952). Sun- 
tan prepns. should absorb completely radi- 
ation between 2900 and 3200 A. and trans 
mit radiation between 3500 and 3650 A. 
Com. prepns. give insufficient protection. 
\. G. Blake, C.A., 46, 19, 9253. 


Orange Flowers, Neroli and Absolute 
Oils. F. Chatelain. Perfumery and Essent. 
Oil Record 42, 405-7(1951). Seven formulas 
are given for artificial neroli oils prepd 
from fractions of sapond. and unsapond 
Paraguay petitgrain oils. H. M. Burlage 
C.A. 46, 10, 4739. 


Limits in the Possibilities of The 
Karl Fischer Reagent for Determining 
Water. Walter Ciusa and Ercole Moroni 
Univ. Bari, Italy). Mikrochemie ver. Mi 
krochim. Acta 36/37 273-5 (1951). Good 
results are obtained when the moisture 
content does not exceed 10 mg. and when 
the substance is sol. in the MeOH-pyridine 
or can be extd. with MeOH. Particular 
pains are necessary to prevent contamina 
tion with the moisture in the air. The 
procedure is not suitable for series detns 
Chem. Abs. 45, No. 12,5343 (1951). 


TM CC 


AMERICAN PERFUMER 48 West 38th Street, New York 18, N. Y. 
2. FEBRUARY SAMPLER 
ORDER FORM 


Please have samples with invoices to cover sent on 
items checked below. 





314——VIOLETTE PARMOL 


A beautiful Violet with unusual quali- 
ties most suitable for blending in finest 
of Perfumery. 


$40.00 per Ib. 


ALBERT VERLEY & CO., INC. 
Chicago, Ill.—New York, N.Y. 





315——WATER-SOLUBLE 
PRESERVATIVE 


Methyl Chemosept® Sodium is the 
only water soluble preservative of the 
Para-Hydroxybenzoate type. Goes into 
solution readily, protects emulsions and 
creams more effectively. 
1 Ib.—$2.60 
CHEMO PURO MFG. CORP. 

32-25 Queens Bivd. Long Island City, N. Y. 





SAMPLER FAN WRITES 


I heartily approve of this “Sampler” 
idea of yours. I hope that you will con- 
tinue the feature. 
F. C. Quintana 
Chief Chemist 
Caligrapo Inc. 
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‘aldo Reis New esident of 
Waldo R N President of 
Essential Oil Assn. 
Waldo Reis, vice president, van 
] 
Ameringen-Haebler, was elected 
president of the Essential Oil Assn. 





Waldo Reis 


of the U.S.A. at the annual meet- 
ing January 9. 

Other officers elected = were: 
Louis Grampert, Felton Chemical 
Co., vice president; Pierre — J. 
Coutin, Roure-Dupont Inc., secre- 
tary-treasurer; and Ray C. Schlot- 
terer, managing director. George 
H. McGlynn, retiring — president 
and R. Engel, were made members 
of the executive committee. 

In his address, George H. Mce- 
Glynn, Magnus, Mabee & Reynard 
Inc., said in part: 

“We have concluded _ twelve 
months of history making events in 
our industry. Without any thought 
of adding fuel to the fire of the re- 
morseful recollections, for I dare 
say we have all been more or less 
discouraged by reason of the ter- 
rific inventory declines, I will say 
for myself that I believe we have 
not experienced in a quarter of a 
century such a turn-about as has 
confronted us in the last vear. De- 
cline followed decline. Terrific 
over-supply of many items in ow 
line, the greed and the thirst ol 


some overseas suppliers for the 








President George McGiynn addresses Essential Oil Assn. annua! meeting. 


American dollar, irrespective — of 
reasonable values, caused many 
distresses. Some thought that there 
was no limit to the quantity of oils 
that could be placed here, as evi- 
denced by the tremendous over- 
production of the Formosan and 
Guatemalan citronella_ oil, East 
and West Indian lemongrass oil, 
and others. There is a remedy to a 
situation of this kind, and I take 
the opportunity in the 
hours of my administration to urge 
that consideration be given to the 
matter of dumping in this market 
with disastrous results. 

“The year 1952 seemed to some 
to be one of selling, unloading, 
and getting out from under with 
absolutely no thought of profit. 


closing 


Cosmetic Credit Men Have 
Gala Winter Party 
\s usual the friendly gathering ol 


the members of the Drug, Cosmetic 
& Chemical Credit Men’s Assn. at 


their annual Winter party in the 
Hotel Martinique, New York on 
the evening of January 29 proved 
to be an unusually successful affair. 

Prior to the banquet a reception 
was held marked by the usual in- 
formal gayety. Following this the 
annual banquet was held. Music 
was furnished by an excellent or- 
chestra and a skilled operator of 
the accordion. A feature of the en- 
tertainment was the singing of Ar- 
thur Mathews and also ot Frank 
Breiter. 

\t the conclusion of the banquet 
Chairman Allan j. MacNiven pre- 
sented on behalf of the group a 
handsome traveling bag to retiring 
chairman Edward S$. Larkin in ap- 
preciation for his excellent services. 

The complete success of the affair 
was due to the work of W. E. 
Foster, chairman of the Entertain- 
ment Committee and the popular 
group secretary Nat Otte assisted by 
William Otte. 


Left: Retiring chairman Edward S. Larkin receives the group gift from chairman Allan J. MacNiven. Right: The official family: standing—Allan 
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PE J. MacNiven, Mrs. MacNiven, 








Breiter, Frank Breiter; seated—Edward 5S. 











Larkin, Miss Clare |. Gincel, Mrs. Larkin and Nat Otte. 
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1953 T.G.A. Convention 
Committee Announced 


The 1953 ‘T.G.A. convention 
committee has been announced. 
Members are: chairman, Lamson 
M. Scovill, Scovill Mfg. Co.; Paul 
\lexander, Drug & Cosmetics Mag 
azine; John Duncan, Hazel-Atlas 
Glass Co.; M. Lemmermeyer, Aro- 


matic Products, Inc.; R. H. Miller, 
White Metal Mfg. Co.; E. J. 
Moore, Richford Corp.; Waldo 
Reese, van Ameringen-Haebler, 


Inc.; and Lee Simmons, Imco Con 
tainer Corp. 


California Cosmetic Assn. 
Installs Officers for °53 


The California Cosmetic Assn. 
installed its officers for 1953 at a 
dinner held in the Mayfair Room 
Beverly Wishire, Beverly Hills. 
They are: president, A. L. Lewis, 
Studio Cosmetics; first vice-presi 
dent, J. A. Taylor, Nethercutt 
Labs.; second vice-president, H. R. 
Schmidlapp, Shor Lab.; secretary, 
Lyman Borkman, Colonial Dames, 
Inc.; treasurer, M, W. Taylor, Avon 
Products, Inc.; and trustees J. M. 
Brinkerhoff, Studio  Girl-Holly- 
wood, Inc.; Lucile Bullock, Physi- 
cians Formula Cosmetics, Inc.; 
Alan Coghlan, Nethercutt Labs.; 
J. E. Danley, Merle Norman Cos- 
metics; Davis Factor, Max Factor & 
Co.; Carl Mitchell, “42” Products, 
Ltd.; Anatole Robbins, Anatole 
Robbins, Anatole Robbins, Inc.; 
Gene Salee, Gene Salee, Inc.: A. F. 


N EWS and EVENTS 


Commagere, R. G. F. Byington & 
Co. (associate members’ chairman); 
and Ruth Blakeley, McNerney 
Chemical Corp. (associate mem- 
bers’ secretary-treasurer). Gail B. 
Selig is counsel. 


Albert Dillinger Re-elected 
President of Perfumers’ Society 
Albert J. Dillinger, van Amer- 
ingen-Haebler, Inc., was re-elected 
president of the American Society 





Albert Dillinger 


ot Perfumers at the January meet- 
ing. Other officers elected were: 
Roy J]. Huttleston, Naugatuck Aro- 
matics, vice president; William H. 
Barlow, Orbis Products Corp., sec- 
retary; and Reuben Houk, Shulton, 
Inc., treasurer. 

Everett B. Kilmer, Lever Bros., 
was elected a new director. 

Elected to membership at this 
meeting were Paul H. Lelong, War- 


Oliver L. 
Marton, Shulton, Inc.; Maurice A. 


ner-Hudnut, Inc.; Dr. 
Meunier, Les Parfums de Dana, 
Inc.; Thomas Miserendino, Ph. 
Chaleyer, Inc.; Pierre L. Rougny, 
Houbigant, Inc.; Edward J. Shuster, 
vanAmeringen-Haebler, Inc.; Fran- 
cis H. Sloan, Roubechez, Inc., and 
Miss Franya H. Zibrosky, Orbis 
Products Corporation. 


Proprietary Assn. Head Favors 
FDA Plant Inspection Curbs 


Limitation of FDA mandatory 
factory inspection powers, as pro- 
vided in recently introduced Sen- 
ate bill S. 601, by Sen. H. H. Hum- 
phrey of Minn., was recommended 
by Frederick J. Cullen of The Pro- 
prietary Assn. 


New Bills to Propose 
Cosmetic Pre-Testing 

Bills requiring certification for 
safety of new chemicals before they 
are used in cosmetics, similar to 
recommendations of the previous 
legislature's Delaney committee, 
will be submitted during the new 
session, Rep. James J]. Delaney of 
New York has indicated. 


House Bill Would Abolish 20% 
Excise Tax on Cosmetics 

A bill which would abolish the 
20 per cent excise tax on cosmetics 
has been introduced in the House 
by Rep. Kenneth B. Keating, who 
called cosmetics necessities. 








left: Mr. and Mrs. Charles Schneider, Mr. and Mrs. Gustav Wohlfort and Mr. and Mrs. Peter Kenney. Right: Mr. and Mrs. Alfred O. Brookes 
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and Mr. and Mrs. Owen D. Clayton. 
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“...and I keep dreaming about 


building a little factory in New Jersey!” 


A dream come true . 


On February Ist we moved into our own 
building at 


1312 Fifth Street, North Bergen, New Jersey. 


Here our office, laboratory and plant are conveniently 
located, with the Lincoln and Holland Tunnels two 
miles from our doorstep and the New Jersey Turnpike 
less than a mile away. 


Here, too, we find fresh air, quiet and space—the ideal 


environment for the making of fine perfume oils. 


166 


Novil le 
J 
ESSENTIAL OIL COMPANY 
1312 Fifth Street 
North Bergen, N. J. 


Telephone: Union 7-9080 


Cartoon reproduced by courtesy of 
Public Service and Gas Company, New Jersey. 
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Deodorants? 


MMti-Perspirang 


You can make 
them better 
with... 


CHLORHYDROL 


Chlorhydrol* (Aluminum Chlorhydroxide 
Complex) is Reheis’ answer to the search for 
a really effective astringent and anti- 
perspirant. Maintains necessary astringent 
qualities without possessing the corrosive 
qualities of normal aluminum salts. Both the 
skin irritation normally found in aluminum 
chloride preparations, and the fabric 
destruction associated with aluminum 
chloride, aluminum sulphate, and other 
aluminum salts are eliminated in 
Chlorhydrol* compounds. And it’s only 
mildly acid—needs no buffering. 


Send for our free descriptive booklet today. 


*Registered Trade Mark 


REHEIS COMPANY, INC. 
Manufacturers of Fine Chemicals 


BERKELEY HEIGHTS +» NEW JERSEY 
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N.B.B.M.A,. Offers Trademark 
Expiration Warning Service 


The N.B.B.M.A. has started a 
new service for its members, where- 
by they will be notified when they 
have to file affidavits of use of thei 
trademarks registered or repub- 
lished under the Act of 1946. The 
free service will be performed for 
all members who furnish — the 
N.B.B.M.A. office with the names 
and dates of such registration or re- 
publication. Failure to file affida- 
vits of use within the time required 
by the act results in cancellation 
of the trademarks. 


Michigan Group Hears 
Soil Discussion 


“Soil Structure—Key to Produc- 
tivity” was the topic discussed by 
Gordon J. Staub, formerly of Mon- 
santo Chemical Co.’s merchandis- 
ing division, at the Movie-Nite of 
the Chemical and Allied Industries 
Assn. of Mich. held in the Detroit 
Leland Hotel on January 26. 


BIMS of Boston Opens 1953 
Season With Golf Club Party 


BIMS of Boston will open the 
1953 season with a winter party at 
the Weston, Mass., Golf Club on 
February 19, it has been an- 
nounced by chairman Hart Harris 
Jr. of S. B. Penick & Co. The an- 
nual dinner will be the feature, 
with bowling, card-playing and 
other indoor sports on the pro- 
gram. 


G&W Labs., Inc. Renovating 
Newly Acquired Plant 


G&W Labs., Inc. has begun the 
renovation of its recently acquired 
building at 1-35 Ocean Ave., Jersey 
City, N.J., which will house its €x- 
ecutive offices and entire produc- 
tion facilities. 


Germaine Monteil Co. to 
Function Independently 


Germaine Monteil Parfums Co. 
has been reorganized as an inde- 
pendently functioning operation, 
completely separated from Ger- 
maine Monteil Cosmetiques Corp. 
William T. Carlson has been ap- 
pointed sales manager of Germaine 
Monteil Parfums Co. 


North American Dye Corp. 
in New Quarters 


The North American Dye Corp,,. 
producers of Sunset Dyetint and 
Barrington Hand Cream, moved to 
Barnum Court and North St., Dan- 
bury, Conn. on January 31. 
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Chicago Perfumery, Soap, and 
Extract Assn. 1953 Officers 


The Chicago Perfumery, Soap 
and Extract Assn. installed the fol- 
lowing officers, elected for 1953 at 


a recent business meeting, on Janu- 
ary 13 at a luncheon at the Conrad 
Hilton Hotel: J. C. Browning, 
president; W. D. Ackley, vice-presi- 
dent; E. F. La Sarre, treasurer; and 
\. H. Culver, secretary. 


Jean Pierre Millon, sales manager of Coty, was honored at a luncheon given by president 
Philip Cortney at the Biar:itz on January 7 in celebration of 20 years with the company. Those 
present were Coty executives. Shown from left to right are: Edward Monosson, Maiy Crosby, 
Ray Sanders, F. M. Gallais, John Soiomon, Mr. Millon, Mr. Cortney, Jean Despres, K. S. Cory, 
Frederick Breen, Norbert Hahn, F. R. Tourtois, Grace Hayes, Henry Esser, and Don Clement. 


L. Tracy Sheffield (seated), Sheffield Tube Corp. president, approves the latest in his company's 

color advertising series during his recent Los Angeles series. Looking on are his son, Thomas C. 

Sheffield (center, standing), head of the West Coast office, Kirke Beard (left) and George A. 

McConnell (right) of Anderson-McConnell Advertising Agency, the firm in charge of the adver- 
tising program. 


L. Tracy Sheffield Returns 10 times 
from West Coast Visit total. 


greater than the 1945 


L. Tracy Shefheld, president of 
Shefheld Tube Corp., New Lon- 
don, Conn., has returned from a 
visit to his West Coast office and 
customers. Sales volume of the 
West Coast office was the largest in 
history, Mr. Sheffield reported, 
with the 1952 figure approximately 


While there, he approved the 
latest in his company’s color adver- 
tising series. The series, in which 
Shefheld Tube Corp. has featured 
full color advertisements in trade 
publications for the past two years, 
spotlights products that have been 
packaged in collapsible metal tubes 
manufactured by the concern. 
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NATURALLY SUPERIOR FOR THE SKIN & HAIR 


Yes, the AMERCHOLS ARE NATURALLY different, and 
NATURALLY better for the skin and hair too. They represent 
cholesterol in its most active and efficient form. 


The AMERCHOLS are Natural non-ionic surfactants which 
we isolate in purified form from animal tissues. The 
AMERCHOLS are stable in the presents of acids, alkalies 
and most drugs and we know of no case of an allergy 
due to an AMERCHOL. 


For superior products try our AMERCHOL L-IOI. It it a high- 
ly effective liquid cholesterol emulsifier, emollient and 


Our research laboratories are available to you for advice and in- 
formation on formulation. 


Write for technical literature. 


AMERICAN CHOLESTEROL PRODUCTS, INC. 
MILLTOWN « NEW JERSEY 


LD 


T 


> 


OLD WORLD FRAGRANCES 


IRE la ema ee 


THE OBLONG FOOTED LINE 
In 1, 2, 4, 8 and 16-ounce sizes 


Write for sample 
Dr. Alexander Katz Co. 


division of 


F. RITTER & CO. W. BRAUN CO. 


Los Angeles 39, California ONTAINERS AND CLOSURES 


Branch Offices in Principal Cities 304 N. CANAL STREET © CHICAGO 6 
715 FIFTH AVENUE ¢ NEW YORK 22 
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French Representative Attends 
Felton Chemical Co. Conference 


Felton Co., France, with a fac- 
tory and warehouse in Versailles, 
Department Seine et Oise, is being 


Leon Gefen 


represented by Leon Gefen at the 
annual meetings now being held 
at the Felton Chemical Co., Inc., 
headquarters in Brooklyn, N.Y. 

Monsieur Gefen has been a long- 
time resident of Grasse and now 
maintains homes there and in 
Paris where he directs the activi- 
ties of the European Felton organ- 
ization. He also acts as general pur- 
chasing agent of continental essen- 
tial oils and natural aromatic prod- 
ucts for the Felton Chemical Com- 
pany, Inc. in Brooklyn, N.Y. and 
its other manufacturing branches 
in Los Angeles, Calif. and Mon- 
treal, Canada. 


November, December Top 
Toiletry, Drug Months 


November and December are 
the peak months for toilet and 
drug goods sales by department 
stores, according to the Federal Re- 
serve Board, N.B.B.M.A. reports. 
During the four year period, 1948- 
1951, sales in those months ac- 
counted for approximately 29 per 
cent of their annual sale. Eliminat- 
ing the Christmas selling season, 
May and June were the next best 
months. Disregarding the short 
month February, department store 
sales of these articles fell lowest in 
April, July and August during the 
period. 


Statistics Indicate Lower 


Toiletries Price Trend 


Price of toilet goods, including 
face powder, tooth paste and hard- 
milled toilet soap samme slight- 
ly during the June to September 
period as compared to March 
through June, 1952, Bureau of La- 
bor Statistics’ Consumers Price In- 
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dex shows, the N.B.B.M.A. reports. 
Over the same period, prices of 
home permanent wave refills in- 
creased 3 per cent, professional 
permanent waves decreased .6 per 
cent, and haircuts increased about 
| per cent, according to the report. 
Percentages refer to the prices of 
the 1935-1939 period, which are 
adopted as 100. 


Wm. L. Sims Il President of 
International Colgate Agency 


William L. Sims II has been 
elected president of Colgate-Palm- 
olive International, a newly-formed 


Wm. L. Sims Il 


corporation to aid in coordinating 
Colgate’s foreign operations. Mr. 
Sims has also been elected to the 
executive committee of Colgate- 
Palmolive-Peet Co. and will con- 
tinue as executive vice-president in 
charge of its foreign business. 

R. A. Hart, J. C. Rebaza, M. B. 
Morton, W. B. B. Fergusson, E. A. 
Spicka, G. A Glossop and H F. 
Blum have been elected vice-presi- 
dents of Colgate-Palmolive Interna- 
tional. 

Foreign sales of more than $122,- 
000,000 were reported by Colgate 
for 1951. Sales for 1952 have not 
yet been announced. 


Bi 
‘ 


3 
* 


Chas. P. Walker van Ameringen- 
Haebler Vice-President 


Charles P. Walker has been ap- 
pointed vice-president of van 
Ameringen-Haebler, Inc. Continued 


Charles P. Walker 


expansion of the activities of the 
corporation has made it necessary 
to add another top executive to its 
staff. 

Mr. Walker, who had resigned as 
general sales manager of Chas. 
Pfizer & Co. on January 1, 1953, 
will assume his new responsibilities 
on February 16. He will continue, 
however, his present tenure as a di- 
rector of Pfizer. 

Mr. Walker is a member of the 
Drug Club; American Chemical 
Salesmen’s Assn., and a member of 
the board of directors of the New 
York Board of Trade. 


Fallek Products Co. to Represent 
Dehydag Line in U.S. 


Fallek Products Co., Inc., New 
York, has been appointed exclu- 
sive distributors for the cream and 
shampoo bases, lanettes and emul- 
sifiers manufactured by Dehydag, 
Deutsche Hydrierwerke A. G., Dus- 
seldorf, Western Germany, one of 
the oldest producers of fatty alco- 
hols. 





The Chicago chapter of the S. C. C. installed the above officers for 1953 at a recent meeting. 

They are, from left to right, treasurer Dr. H. F. Davidson (Jules Montenier, Inc.); chairman 

Douglas Atlas (Marcelle Cosmetics); secretary Robert Appenzeller (G. Bar and Co.) and chair- 
man-elect William Colburn (Colburn Labs.). 
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the name BUSH 


means QUALITY 


compounds and colors 


W. J. BUSH & COQ., Inc. 


19 West 44TH STREET, NEW YORK 36, N. Y. * Murray Hill 7-5712 


THE C. E. ISING CORPORATION 


MANUFACTURING CHEMISTS 
AROMATIC PRODUCTS 


DIE ANDL ) FLORAL BASES 
ABEL COMPANY 
Creators of fine Labels, Fags.and Packages ISOLAROMES 


(Fixatives) 


TRUODORS 
(For Perfumes and Toilet Waters) 


FOUNDED 1908 
FLUSHING NEW YORK 


B-W LANOLIN USP. 


EVENTUALLY—F or better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


154 WEST 14th STREET, NEW YORK IIL NY 








B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 
B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office, Laboratory America’s Original Lanolin Producer Sales Office: 509 Fifth Ave. 
and Factory: Linden, N.J. ESTABLISHED 1914 New Yerk, N.Y. 
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Primrose House Introduces 
Hartnell Fragrance Line 


The Hartnell fragrance line, 
which will be distributed exclusive- 
lv by Primrose House in the United 
States, was presented by buyers and 
beauty editors at a cocktail party 
in the Terrace Room of the Plaza 
Hotel, New York, on February 5. 
Guest of honor was Norman Hart- 
nell of London, dressmaker to the 
royal family and creator of the line. 


Mr. and Mrs. S. H. Corkran 
Honored at E N. Rowell Dinner 


Mr. and Mrs. Sewell H. Corkran 
were guests of honor at a dinnet 
given recently at the Hotel Pierre 
by Mrs. E. N. Rowell, president of 
the E. N. Rowell Co., Batavia, 
N.Y. Preceding the dinner a cock- 
tail party was given at the Hotel 
Barclay by Mr. and Mrs. Ross A. 
White. 

Mr. Corkran retired on Decem- 
ber 31 after 22 years as New York 
representative of the Rowell Co., 
and was presented with a gift by 
Mrs. Rowell on behalf of the 
Rowell organization. He is being 
succeeded in the New York terri- 
tory by Ross A. White, who had 
been associated with him and the 
Rowell Co. for many years. Mr. 
White will continue at the same lo- 
cation, 50 East 42nd St., New York 
17, N.Y., and will have associated 
with him Walter E. Klaas, who had 
previously been in charge of the 
New York office of 
Manulacturing Co. 


Brass Goods 


Views Role of Radioactive 


Tracers in Cosmetics 


“Applications of Radioactive 
Tracers to Cosmetic Problems” was 
the subject of a discussion by 
W. A. McCarthy of Tracerlab, Inc., 
before the February meeting of the 
Chicago chapter of the S.C.C. in 
Henrici’s Restaurant, Merchandise 
Mart, on February 10. Mr. Mc- 
Carthy, a field engineer engaged in 
medical and industrial research 
projects involving radioactive ma- 
terials, illustrated his lecture by 
several demonstrations. . 

At the January 13 meeting, the 
topic “Shampoos—Soaps versus 
Synthetics” was viewed by William 
E. Lieb, chief chemist, cosmetic di- 
vision of Allen B. Wrisley Co., who 
spoke on “Soap Shampoos” and Al 
fred A. Michaud, Chicago repre 
sentative of the American Alcolac 
Corp., who spoke on “Shampoos 
Based on Synthetics.” 
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Above are the Chicago Perfumery, Soap and Extract Assn. officers for 1953. They are, from 

left to right: W. D. Ackley (van Ameringen-Haebler, Inc.); J. C. Browning (Demert & Dougher- 

ty, Inc.); E. F. La Sarre (St. Clair Specialty Mfg. Co.); and A. H. Culver (Packing Materials 
Corp.). 


S. M. Rumbough, Jr. Assistant 
to Secretary of Commerce 


With his appointment naming 
him Assistant to the Secretary of 





Stanley M. Rumbough, Jr. 


Commerce in the new administra- 
tion, Stanley M. Rumbough, Jr. 
has resigned as president of Metal 
Container Corp. and secretary and 
director of sales of White Metal 


Noville Essential Oil Co. Moves 
To Its Own Building 


The Noville Essential Oil Co. of 
which A. G. Nickstadt and Alfred 
H. Moeller are the principals, has 
moved its offices and laboratory to 
a building of its own at 1312 Fifth 
St., North Bergen, N.J. Since its in- 
ception the company has been lo- 
cated in New York City but in- 
creasing demand for more manu- 
facturing space necessitated its re- 
moval to the new location which is 
most accessible to the metropolitan 
area. 





Mig. Co. He is the son of Col. 
Stanley M. Rumbough, president 
of the White Metal Mfg. Co. and 
former president of the Collapsible 
Tube Mfrs. Assn. 





H. Robert Miller 


H. Robert Miller, formerly assist- 
ant director of White Metal Mfg. 
Co., has been appointed director 
of sales, and Charles Stiassni, plant 
manager has been elected secretary. 
S.C.C. of Great Britain 
Holds Annual Dinner 

The Society of Cosmetic Chem- 
ists of Great Britain held its an- 
nual dinner and social evening at 
St. Ermin’s Hotel, Westminster, 
London, on January 22. 

Agent for Alginates 
Appointed by Protan 

Croda, Inc., has been appointed 

sales agents for A. S. Protan, Dram- 


men, Norway for the sale of al 
ginates in the United States. 
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WAKE UP TO THE 
ESSENCE OF YOUR BUSINESS 


Don't close your eyes to the possibili- 

ties of enhancing your product with a Perry 
Bros. perfume compound. Our years 

of experience in creating outstanding fra- 
grances can be of invaluable assist- 

ance in making your preparation more 
desirable. 


Our business has been built upon the 
thousands of samples we have supplied. 
Please permit us to send you, 

promptly and without obligation, samples 
best suited for your requirements. 


PERRY BROS., Inc. 


220 Flushing Avenue Brooklyn 5, N. Y. 


4347 McPherson 48 W. Division St. Brookfield 
St. Louis 8, Mo. Chicago 10, Ill. Connecticut 





to enhance the fine quality of 
your extracts and toilet waters 


Aromatic Chemicals ‘ 
we recommend: 


FOR PERFUMERY AND FLAVORS SECRET 1900 


Iso Propyl Quinoline e¢ Isobuty!l Quinoline 
Ethyl Anthranilate ¢ Butyl Anthranilate a new fragrance idea, compounded in France by Rhone- 
Skatol Poulenc, is now available at a remarkably low price. For 

: 7 : only $19.00 (duty paid in New York) you can obtain this 
Linaly! Anthranilate ¢ Linalyl lsobutyrate | bewitching blend of Incense and Myrrh . . . Sandalwood 
and Musk .. . Oriental Spices . . . topped with a breath 


of sweet Vanilla, Roses and fresh flowers. 
cA i PMO Uj Ny Free sample on request 
CHEMICAL CO., INC. | RHODIA, Inc. 


mictcininedhanencedbaartsensnden delat | 230 Park Avenue New York 17, N.Y. 








JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y 
DIE STAMPING ENGRAVING EMBOSSING 


Telephone: Cable Address 
COLUMBUS 5-5600 HORNLABELS NEW YORK 
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Among Our Friends 


\IAURICE COLA, 
chemist and technical consultant 
for Floramatic, Inc., has returned 





Maurice Cola 


to New York after a nine months’ 
trip through Latin America during 
which time he made an extensive 
tour of each country and visited 
the firm's clients as special repre- 
sentative. He plans to return to 
France within a few months to 
work there with Roure-Bertrand 
Fils & Justin Dupont of Grasse in 
the study of new developments and 
techniques for the manufacture of 
essential perfume oils and cosmetic 
formulae, 


HERBERT F. STORFER has 
been appointed director of sales for 
Parfums Corday, Inc., it was an- 





Herbert F. Storfer 


nounced at the recent national 
sales meeting held in New York. 
Those who attended the 1953 
meeting were; Gerald Shepherd, 
southeastern territory; Charles 
Burt, Pacific Coast; William L. 
Bobb, mid-western territory; Jack 
Carter, north-western __ territory; 
Charles Clements, southwestern 
territory; J. D. London = and 
Charles DeFlandre, New York 
and New England states; Sidney 


Dale and Rudolph Storfer, middle 
Atlantic states. 
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MR. AND MRS. LEON A. DE 
CHIRIS, of Grasse and Paris, 
France, arrived on the Liberte Jan 
uary 30 for a short visit in the 
United States. Accompanying them 
on the Liberte were Mr. and Mrs. 
F. E. Shoninger who had been in 
London for several weeks. Mr. Chi- 
ris, the head of Antoine Chiris, 
Grasse and Paris, France, will 
spend some time here on a com 
bined business and vacation trip 
with Mr. Shoninger who heads up 
Antoine Chiris Ltd., London as 
well as Antoine Chiris Co., Inc., 
New York. 


FRANK N. CARPENTER has 
been named _ vice-president in 
charge of sales for Shulton, Inc. He 
will make an extensive tour of the 
country and will conduct sales 





Frank N. Carpenter 


meetings at branch offices in Dal 
las, Chicago and Los Angeles. 


COLEMAN McCAMPBELL, di 
rector of promotion for The Amer- 
ican Perfumer, is author of “Texas 
Seaport: The Story of the Growth 
of Corpus Christi and the Coastal 
Bend Area,” which was published 
December 8. The book dramatizes 
the history of 22 South Texas 
counties and gives important mar 
keting data for each county and 
major cities and communities, in- 
cluding treatment of the Lower 
Rio Grande Valley as a four-county 
market unit. 


MARVIN COLE, assistant per- 
fumer with George Lueders & 
Co., celebrated his 25th anniver- 
sary with the firm on January 22, 
thus becoming the 53rd member ol 
its Veterans Organization. <A 
luncheon at the Drug and Chemi- 
cal Club was held in his honor. 


Mme. JEANNE NOEL of Labo 
ratoire Noel, Grasse, France, has 
sailed for Italy, following a pro 
longed stay in the United States 





where she visited numerous friends 
in the trade. In Italy Mme. Noel 
will visit Dr. and Mrs. Bianchi in 
Bologna and then return to Grasse, 
France to study several ideas with 





Mme. Jeanne Noel 


Dr. Rojdeswensky for the Ameri- 
can market. The perfume Texas 
sonnet Bleu which she created in 
honor of the lone star state and 
which was introduced at the Dallas 
exhibition in 1949 has been widely 
accepted there. 


Obituary 
Walter A. Conklin 


Walter A. Conklin, who has been 
associated with the cosmetic indus- 
try for over a quarter of a century, 
died at his home in Yonkers Feb- 
ruary 5. For the past year he had 
been in ill health. He is survived 
by his widow Florence Littlejohn 
Conklin. Mr. Conklin was twice 
president of the Foragers and in 
recent years was associated with 
Helfrich Laboratories, Evans 
Chemietics, Alexandre de Markoff 
and the Wallace Paper Box Co. 
Mr. Conklin was one of the best 
known men in the industry and 
counted his friends in the hundreds 
from coast to coast. 


William C. Leonhard 


William C. Leonhard, 63, presi- 
dent of the Theodor Leonhard 
Wax Co., Inc., Haledon, N.J., for 
the past sixteen years, died at his 
home, Delavue Manor, Yardley, 
Pa., of a heart attack on January 
7. He was also president of the 
Paterson Parchment Paper Co., 
Bristol, Pa. He was actively associ- 
ated with both companies during 
his entire career. Mr. Leonhard 
leaves a widow, Helen Edwards 
Leonhard, and a son, John Ed- 
wards Leonhard, both of Yardley, 
Pa., and a daughter, Mrs. Philip 
srooks of Durham, N.C. 
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Synthesized 
are Utley 
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Essential Oils 


Aromatic Chemicals R| ( () 
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Dr. Alexander Katz Co. 


division of 
aks : F. RITTER & CO. 
24 East 21st Street, New York 10, N.Y. 


PETS eats SST ser) 
Les Angeles 39, California 


for Lipsticks Ter Daley 
Branch Offices in Principal Cities 


MOULDS | 


LIPSTICK @ SANITARY LIPSTICK 
e@ STYPTIC PENCILS e 
SUPPOSITORIES @ MASCARA 


Piiriaenereme’ | | C onsouipaTen 


i 


ROUGE e COMPACT POWDER 


| 
Established 1858 FRUIT JAR CO. | 
also 


NEW BRUNSWICK, NEW JERSEY 
PUNCHES FOR TABLETS D | ES 
SHEET METAL GOODS : 


: SPOUTS : SPRINKLER TOPS : DOSE CAPS 


PERFUME BASES 


SOAPS r COSMETICS 
DETERGENTS INSECTICIDES 
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Market Report 





Orange Oil, Thymol Prices Cut 


HILE fewer price move- 


ments were noted in essen- 


tial oils and aromatic 
chemicals over the past month, 
such fluctuations were rather wide. 
Exchange brand Californian ex- 
pressed orange oil was slashed 75 
cents a pound to $1 while the dis- 
tilled oil was cut 10 cents to 70 
per pound. Another rather drastic 
price development was the reduc- 
tion of 20 cents a pound in thy- 
mol. Earlier in the period unde1 
review refined glycerine _ prices 
were boosted 5 cents a conti 


Thymol Cut 


rhymol, widely used in toiletry 
preparations, was lowered in price 
because of competitive conditions. 
The reduction established the 25 
to 50 pound lot price at $3.10 and 
$3.15 for smaller than 25 pound 
quantities. 

Powdered camphor turned 
rather sensitive on reports to the 
effect that fresh arrivals from For- 
mosa were selling at well below the 
— prevailing on synthetic 
material. Fairly large quantities of 
natural powdered camphor are re- 
ported afloat and nearby against 
orders placed some weeks ago and 
it is understood that the favorable 
prices prevailing on this material 
have resulted in additional book- 
ings. 


Essential Oils Steady 


Aside from the rather severe 
break in orange oil, most price 
changes in essential oils were con- 


fined within narrow limits. There 
was a tone of optimism in the air 
especially in the light of the down- 
ward price trend in the — 
over the past year. Many oils, is 
pointed out, are selling close to a 
lowest price levels in more than a 
year. Consumer inventories which 
had been built up late in 1951 and 
early 1952 have been fairly well de- 
pleted and consequently dealers, 
importers, and producers are look- 
ing forward to a good volume ol 
business in the months ahead. 
Prices on a few articles are still 
regarded as high, but it is believed 
that further adjustments and a re- 
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turn to more normal buying hab- 
its will tend to correct these 
conditions. 

Citric acid production is being 
slowly increased to take care of ex- 
panding sales. December volume 
was reported at a record high level, 
and as the period arrives when 
consumers normally anticipate 
their spring and summer require- 
ments the demand is likely to grow 
more pressing. 

Tallow and greases were irregu- 
lar with the better grades of tallow 
and choice white grease losing 
some ground and the lower grades 
displaying a slightly greater degree 
of stability. Prices for red oil and 
stearic acid were reduced 14 cent 

pound. 


Imports Seen Easing Glycerine Supply 


Although the 
position in glycerine continues 
firm, some trade observers are 
looking forward to some easing in 
the situation in view of the many 
shipments of foreign material ar- 
riving here. The shipments are 
coming from virtually all parts of 
the world including Ireland, Aus- 
tralia, Egypt, and several other 
countries. 

Data released here over the past 
month showed that domestic gly- 
cerine production dropped to 15,- 
900,000 pounds in November from 
18,300,000 pounds in October. 
Stocks at the end of November 
were placed at 37,964,000 pounds 
in contrast to 39,190,000 pounds at 
the end of October. 

During World War II, or prior 
to the time when domestic manu- 
facture of synthetic glycerine was 
started, real concern was expressed 
when glycerine stocks fell below 
50,000,000 pounds because of the 
fact that glycerine is a strategic ma- 
terial. The vast increase in its con 
sumption in recent years can there- 
fore be seen in the face of the low 
stocks of 37,964,000 pounds, large 
quantities of synthetic material 
coming on the market, and the in- 
creased flow into the market from 
various parts of the world. The 


overall statistical 





late advance in refined glycerine 
prices enabled buyers to take ad- 
vantage of the quantities available 
in the world market. Prior to that 
domestic buyers were unable to 
meet the prices quoted in the 
world market which were some- 
what above the quotations prevail- 
ing here. 


Vanilla Bean Strong 


The vanilla bean market was 
strong and advancing. Offerings of 
Bourbon beans from Marseilles o1 
Madagascar were restricted to one 
or two ton lots at prices which 
would not permit local houses to 
sell goods at less than $4.50 per 
pound even for the lowest quality. 
Prime beans were ccmmanding 
premium prices since replacements 
were virtually unobtainable at pri- 
mary markets. Reports from Mex- 
ico stated that because of the ex- 
cellent quality of the new crop, 
only a small portion of it will ap- 
pear in the market in the form of 
cut beans. The new crop in Mex- 
ico is placed at between 250,000 to 
275,000 pounds in contrast to 300,- 
000 pounds produced last year. 
The demand for vanilla beans has 
been quite active compared to last 
year. The hardening price trend is 
believed to have spurred extract 
manufacturers to anticipate re- 
quirements. 

Demand for lanolin continued to 
run well ahead of the supply. With 
production dependent upon wool 
scouring Operations there appears 
to be little hope for any material 
improvement in the supply pic- 
ture. Scouring operations are run- 
ning somewhat above last year but 
with the possibility of synthetic fi- 
bers cutting deeper into the wool 
trade, lanolin production is likely 
to prove insufhcient to meet total 
requirements of the consumer 
trade. 

Vegetable waxes, especially bees- 
wax and carnuba were featured 
by considerable strength, and in 
sharp contrast to the conditions 
that existed in the last quarter ol 
last year, the gum rosin market 
presented a decidedly better tone. 
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PRICES IN THE NEW YORK MARKET 
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(Queiations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS DO kiasskskeriohewsse 1.10@ = 1.35 ER: 6 cass kbc ebewnes 3.10@ 3.60 
NE inti dn aw nas A5@ 80 Neroli— 
All prices per lb. unless otherwise speci- Cloves, from buds ...... 9.50@ 10.00 DR acc koreeeh ewe’ 100.00@ 120.00 
fied. DE iseicsvevsrasveeuws 3.00@ 3.85 PR chavesiscessd cet 220.00@ 250.00 
Din ve sakuseekwceat 2.00@ 2.35 Nutmeg, East Indies ..... 3.35@ 4.00 
Almond Bit, FPA per Ib. 2.85@ 4.25 PY seas vexchaone 20.00@ 28.50 Ocotea Cymbarum ....... 55@ 1.00 
PGES BOD. evescescnne 55@ 90 CE 6aicca nor haere ws 4.50@ 5.25 a oie aie Gigs 5.60@ 7.85 
Apricot Kernel .......... 38@ 60 BN Sabi cases cen son's 1.60@ 6.00 OPOPOMAE 20. cccccscccves 45.00@ 48.00 
DD Cinecsuswnvawee .. 175@ _~ 2.00 Dill Orange, Florida .......... 65@ 1.00 
Angelica eee 90.00@ 115.00 RN a ck ern 4.25@ 4.60 SE eee 1.50 Nom’! 
Angelica Seed ........... 50.00@ 75.00 eS err 3.00@ 3.90 RS kG n dicen bare 1.00@ 
ES!) ee 2.35@ _ ~=2.50 Ee 6.50@ 7.00 TO” ree 0G 
NN eee 1.00@Nom’l. Eucalyptus can eeeanen 2.15a 2.85 
alee nisin twinge eas & 1.55@ 2.10 RS fob Se a i 1.05@ 1.35 Orris Root, concrete (o0z.) 6.50 8.75 
ND cnet ebawe dl 11.75@ 13.75 I ithe gs asa pipiore eea 85@d 1.30 Concrete, extra ........ 10.50@ 15.00 
REE. Swine scene sce 3.00@ 4.25 Memmel, Sweet ....ccccces 2.40@ 3.00 PEE 5 cctsacnccasess 7.00@ 10.00 
Birchtar, crude ......... 2.00@ 2.25 Se errr. 8.00@ 8.75 Pennyroyal, European ... 2.00@ = 2.50 
Birchtar, rectified ....... 3.00@ 3.40 SE 55.5 acon encom 2.80@ 3.15 Peppermint natural ..... 5.65@ 6.15 
Bois de Rose .......... 3.454 3.80 Geranium, Rose, Algerian 12.50@ 20.00 DEE. oxic uénenas 6.00G 7.00 
SS 2 i ee 2.75@ 3.00 ED a5 odd aecae ene 12.50@ 16.50 REE re waskiwewas 2.55 3.10 
Cajeput (technical) ...... 200@ 2.35 RT Cece 7.75@ 8.60 Pimento, Berry .........- 4.50@ 5.75 
NG: ccc ecnnes stu euee 11.25@ 18.00 NS kona 56a san wie uty 14.35@ 15.00 "eee 2.45@- 2.80 
Camphor “White” ....... 28@ 00 Guaiac (Wood) ......... 165@ 2.00 Pinus Sylvestris ......... 2.50@ 3.00 
Cananga, native .......... 10.75@ 11.00 EERE 2.15@ 2.75 ee 3.15@ 4,00 
PE ist6ceseuncua’ 11.00@ 12.50 Juniper Berry ........20. 2.55@ 2.75 Rose, Bulgaria (0z.) .... 58.00@ 72.50 
EN: sis nsnccsoe esters 3.15@ 3.50 ee 9.75@ 12.60 Synthetic, Ib. ......... 30.00@ 35.00 
PO Cntarvancsss0s5% 45.00@ 58.00 TTC 2.0@ 3.10 Rosemary, Spanish ....... 65@ 1.00 
Cascarilla ..............- 3300@ 40.00 Lavender, French 40-42%. 6.25@ 7.75 Sage— 
Cassia, rectified, U.S.P. ... 5.00@ 5.85 EN -ieics x oe K Oh wie Kees 1.50@ 2.25 EE occa aew nee ene 0G 1.35 
Cedar leaf USP. ........ 2.30@ 3.00 a ee 5.75@ 6,00 PE iccceusacenes 7.15@ 8.40 
ES errr rr 50G 15 NR iiss cre-sa'assues'uceln 5.90@ 9.75 Sandalwood, N. F, ...... 10.25@ 11.50 
RO Sisscancessseve ene 16.50@ 20.00 EORTC ee 1.00@ = 1.35 Sassafras— 
Chamomile Hungarian ...255.00@ 300.00 Limes, distilled ......... 6.25@ 7.40 ND, ane aeankndeen 55@ 15 
Cinnamon NEED 56 ges onaeetes 7.75@ 9.50 DE WOR. eccasciavenses 31.00@ 35.00 
PE nce ccbesscansecsss ee eee Linaloe wood ............ 3.25@ 4.00 DOME sxesccccvecxees 8.00@ = 8.50 
ne cai ichidn an Wii 2.10@ 3.10 Se (GONE cca ckeonas 10.00@ 12.00 PG. otc e bisa eK ea wer 2.25@ = 2.75 
Citronella. Ceylon 
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ieee lack 55@ .90 BIN rch ical cela iain oreacaie: 4.15 Sweet birch Southern ... 2.10@ 3.00 


MODULAN is a chemically treated lanolin containing all the constituents of 
lanolin deliberately. modified by a unique treatment to introduce new and 
valuable properties. 

It represents a radical departure from lanolin in structure, function and odor, 
and more closely approximates the normal human skin fat. 


Investigations now being conducted indicate that MODULAN is hypo-allergenic. 


SOLUBILITY— Because of induced chemical differences in molecular structure, 
MODULAN is far more hydrophobic than lanolin and forms clear solutions in 
mineral oil. 


TEXTURE — MODULAN solutions leave water-resistant protective films which 
are inherently softening and prevent defatting. These films are waxy rather 
than tacky and are very agreeable to the touch. 


COMPATIBILITY— Because of its outstanding compatibility with oil-in-water 
emulsions and with soaps and shampoos, MODULAN can be used in high con- 
centrations without affecting stability and foaming. 


In addition to the above mentioned advantages, MODULAN deposits an emolli- 
ent, protective film and is therefore highly effective in baby oils, hair dressings, 
soaps, shampoos, oil-in-water creams and lotions, lipstick, and other cosmetic and 
pharmaceutical products. 


Detailed information available on request. 


AMERICAN CHOLESTEROL PRODUCTS | 


INCORPORATED 
MILLTOWN . ° . NEW JERSEY 
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Northern 
CO. ceemvnsceseers 
PRE, GON ive ccscss 
wines cuuaeens 
Valerian, extra 
\ etivert 
Bourbon 
 icnnnes 


DE cicebsenenevesnians 


Wintergreen, Southern 
Northern 
W ormseed 


OR. (o ccccuntsbues 


Ylang Ylang, Bourbon 


DE |. -anevakesennes 


4.954 
8.35@d 
2.004 


2.35@ 


75.00@ 


21.00@ 
18.00G 
32.00@ 


3.90@ 
6.85@ 
8.80@ 


5.75@ 


20.00@ 
12.854 


TERPENELESS OILS 


DO cctgdauwercedownsens 
I vaio ¢ on ema ie 
GRUNGE. gecdevieccnseus 


Lavender 

Lemon 

Lime, ex. 
Distilled 


Orange sweet ........... 


Peppermint .......... 


DEE Sanccgs ts daeen es 


Spearmint 


DERIVATIVES AND CHEMIC 


Acetaldehyde 50% ....... 
Acetophenone ........... 


REE Ss Oe Ga48.r vance nee 
auc eure eeeceaeax ee 
De isha tannweretums 
Pe Dedaedewnawas wwe 
Oe See oe ee 

pS Ee Peer ee 
el .whoeche sean ered 
Gig ki ewaa ee eee 
Sy a adiekaedacewnianwe 
ee ieee daca eda aes 
C 14 (Peach so-called) 
C 16 (Strawberry 


so-called) ....... 
Amyl Acetate .......... 
Amyl Butyrate ......... 


Amylcinnamic Aldehyde 


Amyl Formate .......... 
Amyl Phenylacetate ..... 
Amyl Propionate ....... 
Amyl Salicylate ......... 
Amyl Valerinate ........ 


Anethol 


Benzylidene Acetone 
Bromstyrol 
Butyl Acetate, normal 


Cinnamic Alcohol ....... 
Cinnamic Aldehyde ..... 
Cinnamyl Acetate ....... 


Citral, C, P. 
Citronellol 


Coumarin 


Cyclonol 
Diethylphthalate 
Dimethyl Anthranilate 
Diphenyl Methane 
Diphenyl Oxide 
Ethyl Acetate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Capronate 
Ethyl Cinnamate 


Anisic Aldehyde ........ 
Anisyl Acetate .......... 
Benzyl Acetate .......... 
Benzyl Alcohol ......... 
Benzyl Benzoate ........ 
Benzyl Butyrate ......... 
Benzyl Cinnamate ....... 
Benzyl Formate ......... 
Benzophenone .......... 
Benzyl-isoeugenol ....... 
Benzyl Propionate ...... 
Benzyl Salicylate ........ 


Citronellyl Acetate ...... 
Citronellyl Butyrate ..... 
Cuminic Aldehyde ...... 
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3.00@ 


17.60@ 
75.00@ 
10.00@ 
53.70@ 
80.00G 
60.004 
110.00@ 
13.50@ 


5.25@a 


12.00@ 


2.15@ 
1.40@a 
1.95@ 


12.50@ 


2.00@ 


18.60@G 


2.404 
9,00@ 


16.75@ 


7.30@ 


18.60@ 
15.00@ 


6.85@ 


5.85@ 
55.@ 
1.00@ 
2.05@ 
1.00@ 
3.75@ 
254 
20a 
1.95@ 
1.35@ 
2.65@ 
6.004 
.15@ 
7184 
85@ 
1.75@ 
3.30@ 
2.00@ 
1.75@ 
9.00@ 
1.60@ 
1.90@ 
2.004 
5.75@ 


1444 


2.75@ 
1.25@ 
3.75@ 
3.20@ 
1.85@ 
2.55@ 
4.354 
2.75@ 
1.500 
2.85@ 

A5@ 
5.75@ 
1.15@ 

604 

30@ 

85@ 

854 
2.00@ 
2.50@ 


8.00 
9.00 
2.85 
3.50 

88.00 


25.00 
9 75 


a09.409 
37.50 
15.75 
14.00 
9.40 
6.85 


32.50 


Nom’I. 


3.60 
20.00 
90.00 
14.25 
60.00 


90.00 
62.00 
135.00 


15.75 
6.10 
13.85 


ALS 


2.50 


2.30 


20.00 


2.75 


11.00 
7.10 


a 9c 


4.40 


20.00 


15.75 
7.50 


6.20 
70 
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Ethyl Formate .......... 10G 
Ethyl! phenylacetate ..... 1.20@ 
Ethyl Propionate ........ 0G 
Ethyl Salicylate ......... 1.00@ 
Ethyl Vanillin .......... 6.75@ 
DE, édaskntdenenes 1.50@ 
SS ee ee 2.50@ 
Geranoil, dom. .......... 1.15@ 
Geranyl Acetate ......... 1.55@ 
Geranyl Butyrate ........ 4.004 
Geranyl Formate ........ $.50G 
Geranyl valerianate ..... 6.004 
Guaiac Wood Acetate ... 4.654 
Heliotropin, dom. ....... 3.604 
Hydrotropic Aldehyde ... 5.90G 
Hydroxycitronellal ...... 6.25@ 
DE Gets. encecescecte 19.00@ 
EP Sr orrer 1.654 
Iso-butyl Acetate ........ 854 
Iso-butyl Benzoate ....... 1.10@ 
Iso-butyl Salicylate ..... 2.154 
eNO” eee 1.104 
TD (Silecadmans iawn 2.104 
I ona Wary dawewadks 5.854 
Linalyl, Acetate 90% .... 6.00@ 
AERA re 1.85@ 
Linanlyl Formate ....... 11.904 
Linalyl Propionate ...... 11.00@ 
Menthol 
SE cctecctanians 5.05@ 
NED Sitedancenaees 6.904 
Sr errs 1.95@ 
Methyl Anthranilate ..... 2.404 
Methyl Anthranilate extra 2.75@ 
Methyl Benzoate ........ 55@ 
Methyl Cinnamate ....... 1.75@ 
Methyl Heptenone ...... 5.55@ 
Methyl Heptine Carbonate 35.00@ 
Methyl Naphthyl Ketone . 3.30@ 
Methyl Phenylacetate .... 1.10@ 
Methyl Salicylate ........ 50@ 
Musk Ambrette ......... 5.404 
re re 5.35@ 
ERE ey eae 1.55@ 
Neroline (ethyl ether) .. 2.50@ 
Paracresyl Acetate ..... -.. 2.20@ 
Paracresyl Methyl Ether . 2.10@ 
Paracresyl Phenyl-acetate 4.604 
Phenylacetaldehyde 50% . 2.75@ 
PT. etededawets daxnve 4.10@ 
Phenylacetic Acid ....... 1.65@ 
Phenylethyl Acetate ..... 1.70@ 
Phenylethyl Alcohol ..... 1.75@ 
Phenylethyl Butyrate .... 4.20@ 
Phenylethyl Propionate .. 3.404 
Phenylethyl Salicylate ... 4.35@ 
Phenylethyl Valerianate . 5.80@ 
Phenylpropyl Acetate .... 3.40@ 


Phenylpropyl Alcohol ... 2.70@ 


DE Sued alearedtagad: 4 804 
Sen GOOD | vi vccevccccia 2.65@ 
Styrolyl Acetate ......... 1.75@ 
Thymol, crystals ........ 3.10@ 
Vanillin (clove oil) ..... 6.75@ 

IEE, © or wil wai cealy 3.00@ 

OS SR rrr 3.00@ 
Vetiver Acetate ......... 7.50@ 


Violet Ketone Alpha .... 9.90@ 


Yara Yara (Methyl ether) 2.35@ 

BEANS 

Vanilla beans— 

NS: sidtdue vidas uond 1.50@ 
Mexican, cut .......... 4.35@ 
Mexican, whole ....... 4.50@ 
EE “netdescnewnusncus 3.604 
Tonka Beans Surinam ... 1.10@ 
MOOUOIIR vice sccicecccs 1.75@ 
SUNDRIES AND DRUGS 
ON Ses aawevaedas 104@ 
Ambergris, ounce ....... 8.00@ 
Balsam, Copaiba ........ .0@ 
Canada fir, gal. ......... 31.50@ 
PD Kcunibieiadtudusts 1.40@ 

Beeswax, bleached, pure 
Sit Min vee cbarecveme. .170@ 
Yellow, refined ......... .60@ 
Bismuth, subnitrate ..... 2.65@ 
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Borax, crystals, carlot ton 61.254 
Boric Acid, U. S. P., ton 129.00 
Calcium, Phosphate 0734@ 

Phosphate, tri-basic 071444 


Camphor, pwd., domestic oi 
Castoreum, nat., cans .... 7.25@ 
Cetyl, Alcohol, extra .... 1.32@ 
Chalk, precip. bags, celts .. .027,@ 
Cherry Laurel Water, jug, 

On Lccneeeekeaswekens 1.254 
ee ere ere . 24a 
Civ, GUMEO cccccccccccs 5.50@d 
Cage WE sccucescedas 19@ 
Cyclohexanol (Hexalin) 341444 
Dextrine, white, ewt. ....  8.72@ 
Fuller’s Earth, Mines ton . 27.000 
Glycerin, C. BP. 2... sees: A4AG 
Soap lye, crude ......... 31@ 
Gum Arabic, white pwd. . 40@ 

REY Pinwerabeaeanaas 134%4G 
Gum Benzoin, Siam ..... 3.504 

ere eee 38a 
Gum Galbanum ......... 804 
Gum karaya, pwd. ....... 20d 
Cs RUNING wie Cacedeuns 304 
SR UNG (Sicaclacdces ds 234 
Dnata ctacaeeeenas 05@ 
RI a ccadsccuccaes 3.70@ 
Lanolin, hydrous ........ 364 

ARGON dcccecvesons 364 
Magnesium, carbonate .. 1L4@ 

POO  dciwceuccwetas 38G 
We GONE cccccdccede: 50.00@ 
Olibanum, tears ........ 204 

DES Scdnanaaauceces 16@ 
Orange Flower Water. 

POC TT CTC Cee rere 1.754 
Orris Root, Italian ....... 204 
PU Gadhacucskcsqucess .0634@ 
Peroxide (hydrogen U. S. P.) 

DEE. didecaddaccacevine 03344 
Petrolatum, white ....... .0634@ 
Ce SUE Sccndececues 1.25@ 
a eee 15@ 
Rose flowers, pale ...... .60@ 
Rose Water, jug (gal.) .. 1.25@ 
Rosin, M. per ewt. ...... 8.80@ 
TING MONE ee ccceceess 46@ 
SE Tete Bc cécaccane 2.75@ 
Silicate, 40° drums, works, 

Pe I cedcccnvess 1.10@ 
Sodium Carb. 

58% light, 100 pounds . 1.60@ 

Hydroxide, 76% solid, 

BOO POG 2c ccccsee 3.35@ 
er reer ee 34@ 
A eee 385@ 
Tartaric Acid (250 Ib. 

CO EC eT eT Ce 374 
Tragacanth, No. 1 ....... 2.90@ 
Triethanolamine ........ . 264@ 


Violet Flowers 





Zine stearate, U.S 37@ 
Oxide, U.S.P. 174@ 


OILS AND FATS 


Castor, refined, drums .28144@ 
Coconut, crude, Atlantic 
WON ME. scccwnse ds 16%,@ 
Refined, drums ....... 234%4@ 
Corn, crude, Midwest, 
eee 134@ 


Corn Oil, refined, tanks . .17%4@ 
Cottonseed, crude tanks ..  .14@ 


Grease, white ........... 0544@ 
RE, CHE ic ced isons .09144@ 
Lard, Oil, common, 

Se eee 11@ 
Olive, edible (gal.) ..... 2.30@ 
Peanut, crude tanks ..... .23@ 
Peanut, refined tanks .... .27@ 
Red Oil, single distilled 

Ghee ne eg cae 13@ 

Double distilled ....... 154@ 
Stearic Acid 

Triple Pressed ........ 13354@ 

Double Pressed ....... 114%4@ 
Tallow, acidless, drums .. .0954@ 


TOUR. CHE sceciccciccs .0454@ 
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NA, for 
5% ‘UNIFORM TEXTURE. 


. Sheultler Ol cccakon am 


A NEW DIMENSION IM TUBE DESION BY Wing 
OF FPARTICULA® ImTEREST TO than v 


Experimental data and prac- 

tical manufacturing experience of nearly 

100 years’ specialization in beeswax and beeswax 

compounds are at your service without cost or 

obligation. Write about your beeswax problems to 

WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 


Spermaceti—Ceresine—Red Oil—Yellow Beeswax —Composition 
Waxes — Stearic Acid — Hydistear 


| 
(i A RE RCAC EN: 5A OE TTT TLE TED TE EI 
ae | 


FIFTH AVENUE 
THE KEY INGREDIENT PROTECTIVE ASSOCIATION 


FOR FINER COLD WAVE : sncte 
FORMULATIONS 142 a ooo a? Building 


. 
AMMONIUM 47 Years of “RESULT PRODUCING” Service 


Proves Our Worth. The “TRADES” Recognized 
THIOGLYCOL ATE CREDIT and COLLECTION AGENCY. 
“TRAVELING ADJUSTORS == RESULTS" 
by Halby 


@ OUTSTANDING QUALITY 

@ RELIABLE SOURCE and SERVICE 
@ CONSTANT UNIFORMITY 

@ ATTRACTIVELY PRICED 


HALBY PRODUCTS CO. 


WILMINGTON 99, DELAWARE .STYPTIC PENCILS 


eS 


ss wet 
Pp SALES REPRESENTATIVES: ee Bat. 
Stanton Sales Co., Chicago 10, _ Illinois. i Watt for Catalog 
Cc McNerney Chemical Corp., Los Angeles 23, Cal. ss a 
P. N. Soden & Co., Ltd., Montreal 22, Quebec. A. CAVALLA, INC. 163 West 18vn Street, NEW YORK, Il, WY. < 
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CLASSIFIED 


Rates per line, per insertion: Business Opportunities, $1.00; Situations 


and Help Wanted, 50c. Please send check with copy. 


BUSINESS OPPORTUNITIES | 





Wanted | 


| 


CONSULTING CHEMIST: Original formulations, product dupli- | 


cations, and batch rectification, Dermato-cosmetic specialist with 
medical staff. Luxury, utility and hypo-allergenic lines in all re- 
tail price ranges, All arrangements absolutely confidential, Write 


Box 2948. The American Perfumer, 48 West 38th St., New York 


18, N. Y. 





FRANCE: Distinguished perfumer and raw material chemist in 
France will act as advisor and consultant to manufacturers in- | 


terested 


American Perfumer, 48 West 38th St., New York 18, N. Y. 


in producing high grade perfumes. Write Box 2982 | 


WANTED: A good used Viscolizer or homogenizer. Give make, | 


size, condition and price. Box 2975, The American Perfumer, 
18 West 38th Street, New York 18, N. Y. 


SITUATIONS WANTED 


FLAVOR CHEMIST—SALESMAN WITH MANY YEARS OF 
PROVEN EXPERIENCE IN CREATION, 
COMPOUND AND SUCCESSFUL SALE OF TRUE AND IMI- 
TATION FLAVORS LOOKING FOR EXECUTIVE POSITION. 
HAS KNOWLEDGE OF APPLICATION OF FLAVORING 
MATERIALS AND POSSESSES PERSONAL ACQUAINTANCE 
IN THE FOOD AND BEVERAGE INDUSTRY. Box 2978, 
American Perfumer, 48 W. 38th Street, New York 18, N. Y. 
Graduate Chemist, Extensive experience in formulating flavors, 
perfumes and cosmetic preparations. Well versed in organic 
synthesis with an extended record of commercially successful 
items. Practical engineering background in production methods. 
Position in Metropolitan New York area is desired. Box 2976, 
American Perfumer, 48 W. 38th St.. New York 18, N. Y. 
HELP WANTED 








CHEMIST. Recent graduate, male or female, to assist in research 
and development laboratory of major manufacturer perfumes 
and toiletries. Box 2977, American Perfumer, 48 W. 38th Street, 
New York 18, N. Y. 
FLAVOR CHEMIST. Leading essential oil house requires serv- 
ices of man with experience in the formulation of imitation and 
true fruit flavors. Box 2979, American Perfumer, 48 W. 38th 
Street, New York 18, N. Y. 
COMPOUNDER. Experienced, reliable; familiar with Essential 
Oil and perfumery materials, with ability to assume eventually 
full charge Compounding Department of large, progressive per- 
fume house. Box 2983, American Perfumer, 48 W. 38th St., New 
York 18, N. Y. 

FOR SALE 


Used 6 dise Ertel Filter Machine. Filter 100 gals. per hour. Two 
copper 75 gal. tanks. Box 2981, American Perfumer, 48 W. 38th 
St.. New York 18, N. Y. 


GEORGE W. PEGG Ph. C. 


Consulting Chemist 
MEDICINALS COSMETICS 


Specializing in Labeling and Advertising 
to meet Federal and State Regulations 


Appointments promptly arranged 
57 Fourth Ave. Telephone ORange 3-9007 East Orange, N. J. 


Carl N. Andersen, PhD 


Censulting Chemist 
Cosmetics, Soaps and Synthetic Detergents 


342 Madison Ave., New York 17, N.Y. 
Phone: Vanderbilt 6-0492 


Laboratory: Briarcliff Manor, N.Y. 
Phone: Briarcliff 6-1550 


ALBERT B. PACINI, Sc.D. 
Cosmetic Consultant 
Processes Products 


208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 
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“L’ART de la PARFUMERIE par EXCELLENCE” 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Toslet Articles 
Soaps 

Flavors 


Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 


Kindly inquire TEL. PLAZA 7-3861 


OUR CHEMICAL CONSULTANTS CAN HELP YOU 
In Cosmetic Formulation and improvement 
We likewise serve in Packaging Problems . . Perme- 


ability and Dermatological studies . . . Organoleptic Panel 
Tests on Taste, Odor, Flavor Evaluation. 


Write Today 
for Booklet No. 3 


FOSTER D. SNELL... 
RESEARCH LABORATORIES 
| 


ATTA) 
Graeme TTe: 


29 WIS ** St. Ne aan 


“The Chemical 
Consultant and 
Your Business” 


Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Lab’s: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sail P. ult éx Rusby, .* 


analytical, consulting, research chemists 
Established 1921 


Originators and Manufacturers of 
MINIATURE BOTTLES and VIALS 


with interchangeable screw stoppers 
in assorted colors 


SPECIAL GLASS PRODUCTS CO. 
»10 W. 33 St. New York 1, N. Y. 


LEBERCO LABORATORIES 


Irritation Studies—Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 

127 HAWTHORNE ST., ROSELLE PARK, N. J. 


Miniature Perfume Bottles 
from \% dram to % oz. 


HANDMADE GLASS NOVELTIES 
MINIATURE GLASS FUNNELS 
SPECIAL ORDER WORK 


KENBURY GLASS WORKS 
38 W. 32nd Street New York 1, N. Y. 
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Aceto Chemical Co., Inc. ...... 


American Aromatics, Inc. ..... 
American Cholesterol] Products, 
ON ee Se ee Ls etal e bn 


Aromatic Products, Inc. ... 110, 


Asociacion de Productores de 


Sampler 


Jeni 174 


168, 176 
Sampler 
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Atlas Powder Co. ......... 108, Sampler 
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ANGELICA HYSSOP PEPPER Black 
BASIL GRASSE LAVENDER PETITGRAIN 
BERGAMOT, Terpeneless LAVANDIN ROSEMARY 
CHAMOMILLE Roman LOVAGE SANDALWOOD 
CARROT MELISSE TARRAGON 
CELERY from Seeds NIAOUL! Natural TANGERINE 
CLARY SAGE OLIBANUM THYME 
CORIANDER OPOPONAX VERBENA 
COSTUS ORANGE Bitter VETIVERT 
CYSTE OTTO OF ROSE YLANG YLANG 


Above Natural Perfumers’ Materials Stocked by Our American 


ALMOND OIL, BITTER F.P.A 


Gate Cox Tne, BORER ovicccc cece. 
Givaudan-Delawanna, Inc. 

Insert between 136-137 
Glyco Products Co. Inc. ......... —— 
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Halby Products 
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Kolar Laboratories, Inc. ............ ~- 
SS NE BONS -s.6sss00s0enesduy - 
SO IR BONG, 05-0 6052600 sneerere 150 
Leeben Chemical Co., Inc. ......... — 
Leonhard Wax Co., Inc.. Theodor ... — 
Lipette Company .........sceeeees _- 
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SS ES eee re — 
Malmstrom & Co., N. I. ............ — 
TE, Ta co ah cbeb auch ee oa Ho. — 
Martinat, Jean Jacques, Dr. ....... 179 
Maryland Glass Corp. ..... Front Cover 
ee RP rere — 
Naugatuck Aromatics ............-- 


Neumann Buslee & Wolfe, Inc. .... 174 
New York Aromatics Corp. .... Sampler 
Norda Essential Oil & Chemical Co. 
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Northwestern Chemical Co., The .. — 
Noville Essential Co. ..... 166, Sampler 


Orbis Products Corp. .............. 140 
Owens-Illinois Glass Co. ........... 152 
NN ce sacaweswe ered — 
Parento, Inc., Compagnie .......... — 
Parsons-Plymouth, M. W. ......... — 
PE ID <5 bas ei-ceesnneeme — 


CAMILLI, ALBERT & LALOUE, S. A. 


Established 1830 


France 


MAXIMAROME 
ESSENCES 


GALBANUM 








Affiliate 


CAMILLI, ALBERT & LALOUE, INC. 
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Perfumery Associates ............. - 
ao ere 172, Sampler 
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Robertet, Inc., P. ......... 142, Sampler 
Roberts & Co., A. Boake ......... . 
Robinson Wagner Co., Inc. ......... 
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Roure-DuPont, Inc. ...... 156, Sampler 
Schimmel & Co.,, Inc. ...... 138, Sampler 
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ee ee - 
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DEEP-TONED DISTINCTION 
PERFUMES AND FLAVORS 


DOW Coumarin, N.F. and Vanillin, U.s.P. 
Aromatics designed for use in flavors and perfumes 


These two Dow products are in the special category of 


aromatics that find application in both perfumery and 
flavoring. Discriminating chemists the country over have 
proved their effectiveness as well as their versatility. 
Coumarin, N.F. is an excellent fixative for perfumes. It 
can be used to great advantage in fern, oriental, lavender, 
new-mown hay and chypre blends. In cosmetic perfumes, 
for such products as face powder, vanishing creams and 
soaps, Coumarin introduces a lasting sweetness. Special 
large crystals are now available for specific perfume 
applications. 

As a flavor, Coumarin is used extensively as a universal 
sweetener. Its melting point of 70° C. makes it especially 
useful in bakery goods and others undergoing high tem- 


you can depend on DOW AROMATICS 





perature processing. Coumarin is available in crystal form 
—for general perfume and flavor use, and powder, for 
better solubility and powdered flavors. 

Dow Vanillin, U.S.P. is produced from Lignin by a unique 
new process giving the true richness of the vanilla bean. 
Dow maintains stock points throughout the country to 
handle the needs of the many perfume and flavor chemists 
who require consistently pure Vanillin. 

Whether you are a perfume or flavor chemist, both Dow 
Coumarin, N.F. and Dow Vanillin, U.S.P. will be of use 
to you. 

Write Dow today on your company letterhead for com- 
plimentary samples. THE DOW CHEMICAL COMPANY, Midland, 
Michigan. 
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